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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


"The  merger  with  Gannett 
assures  that  the 
excellent  newspaper 
and  broadcast  services, 
which  ENA  has  long 
provided,  will  be  sustained 
and  enhanced!’ 


Peter  B.  Clark 


Excerpts  from  ENA  President 
Peter  B.  Clark's  remarks  to  ENA 
employees  in  the  newsroom  of  The 
Detroit  News,  August  29, 1985. 

I  d  like  to  stress  to  you  today,  after  all  these  weeks  of  anxiety, 
that  the  Evening  News  Association  did  not  set  out — f  stress 
did  not  set  out — to  seek  a  merger  or  a  change  in  its 
situation . . .  The  L.  P  tender  offer. . .  made  it  extraordinarily 
difficult  to  sustain  a  shareholder  group  at  the  share  prices 
that  began  appearing . . . 

It  became  necessary  for  us  very  rapidly  to  look  for.  in  effect, 
an  organizational  home.  An  organization  that  would 
maintain  and  protect  and  enhance  the  things  we  had  tried 
to  build  with  the  Evening  News  Association  over  a  long 
period  of  time — a  friendly  home,  as  it  were. 

If  we  had  set  out  to  plan  a  merger. .  at  the  very  top  of  our  list 
would  have  been  the  Gannett  Co.  We  have  a  very  great 
respect  and  admiration  for  the  Gannett  Co.  We  know  its 
resources,  we  know  its  interest ...  not  merely  in  broadcast 
but,  most  especially  as  it  applies  to  us  in  this  room, 
its  interest  in  newspapers  and  the  continuation  of 
good  newspapering. 

We  approached  the  Gannett  organization  and  we  were  ' 
delighted  to  find  that  they  were  not  only  the  most  interested, 
but  the  most  willing  to  express  that  interest  in  practical  ways. 
After  an  intense  period  of  discussion  we  worked  out  a 
basis  for  understanding,  an  agreement  to  merge. . .  I  can  t 
think  of  a  better  person  to  commend  to  you  as  a  successor 
guide  of  the  future  of  the  Evening  News  Association  than 
Al  Neuharth.  his  associates  and  the  Gannett  Co. 


Allen  H.  Neuharth 
Chairman/CEO,  Gannett  Co.,  Inc. 


Evening  News  Association 
Newspapers:  Dailies 
The  Detroit  News^ 

The  Vineland  (N.J.)  Times  Journal 
The  Millville  (N.J.)  Daily 
The  Desert  Sun  in  Palm  Springs,  Calif. 
The  Daily  News  in  Indio,  Calif. 


Weeklies: 

The  Hammonton  (N.J.)  News 
The  Egg  Harbor  (N.J.)  News 

The  Atlantic  County  Record  in  Mays  Landing,  N.J. 
The  Mainland  Journal  in  Pleasantville,  N.J. 


Television  stations: 

KOLD-TV  in  Tucson,  Ariz. 
WALA-TV  in  Mobile,  Ala. 
KTVY-TV  in  Oklahoma  City 
KVUE-TV  in  Austin,  Tex. 
WDVM-TV  in  Washington,  D.C 

Radio  stations: 

WWJ-AM  and  WJOI-FM  in  Detroit 


GAISNETT 


jp  ashion  is  exactly  the  same 
and  utterly  different 
all  over  the  world. 

All  the  time. 

When  we  take  it  too  seriously 
we’re  fashion  victims. 

When  we  don’t  give  a  damn 
we’re  out  of  fashion  or  anti-fashion. 
Which  quite  often  becomes  a  new 
fashion. 

Sometimes  less  is  more. 

Then  more  is  more. 

Then  someone  comes  along  and 
gives  the  whole  thing 
the  kiss  of  death. 

Consternation; 

the  Empire  look  (the  empress 
was  pregnant).  The  flapper. 

The  New  Look.  The  mini. 

The  punk.  The  Emperor’s  New 
Clothes. 

What  a  fashion  column  is  all  about  is 
information  and  irreverence. 

But  never  intimidation. 

In  the  Examiner  Fos/iion 
is  words  and  sketches  by 
editor  Gladys  Perint  Palmer. 

Stories  that  define  the  issues 
and  act  as  a  catalyst  for  change  ~ 
The  San  Francisco  Examiner. 


The  paper  that  shakes  the  Bay 


Illustration/Gladys  Perint  Palmer 


IKbunelV 


Some  papers  that  have  made  the  right  choice! 


Now,  there  is  a  choice  for  TV  listing  services.  For  custom  formatting, 
superior  accuracy  and  excellent  service.  Tribune  TV  Log  is  the  unrival^ 
producer  of  TV  listings. 

With  Tribune  TV  Log  you  get  the  format  of  your  choice.  Choose  rolling  logs  or 
multi-line  grids;  then  add  other  details  like  time  codes,  type  styles  and  editorial 
content  to  suit  your  paper’s  individual  needs.  Your  format  wiU  be  tailored  to  be 
distinctive  and  different  from  your  competitors’. 

Choose  Tribune  TV  Log  for  unbeatable  accuracy.  We  take  pride 
in  producing  the  most  error-free  listings  available  anywhere, 
because  when  there’s  a  mistake  in  your  listings, 

your  reader  know  it.  ,  , .  ... 

Choose  Tribune  TV  Log  and  get  outstanding 
service.  We  assign  a  personal  editor  to  work 
directly  with  your  newspaper  —  someone 
who’s  always  available  to  solve  a  problem. 

Choose  Tribune  TV  Log  for  your  TV  listings  and  — 
make  the  right  choice.  F’or  format,  accuracy 
and  service,  no  other  listing  service  comes  close.  1-  IE— 

Call  Tom  Beatty  at  1-800-322-3068  for  more 
information  today.  '■  ,  ' 


■  i’ 


TribunelV 


A  Tiaifiiiop  of  Crcathrity 


720  N.  Orange  Ave.,  Orlando,  FL  32801 
(305)  422-8181 
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OCTOBER 

••12— Cal-West  Circulation  Managers  Association,  Red  Lion,  Hotel, 
San  Jose,  Calif. 

10-12— Catholic  Press  Association,  Southern  Regional  Conference. 

Hyatt  Birmingham  Hotel,  Birmingham,  Al. 

11>12— VWsconsin  Newspaper  Association,  Fall  Conferene,  The  Inn 
Towner,  Madison. 

13- 1S— Northern  States  Circulation  Managers  Association, 

Sheraton  Inn,  Aberdeen,  S.D. 

14- 17— Inter  American  Press  Association,  41st  General  Assembly, 

Cartagerta  Hilton  International.  Cartagena,  Colombia. 

14-17— Inter  American  Press  Association,  Cartagena  Hilton  International, 
Cartagena,  Colombia. 

16- 18— Catholic  Press  Association,  Midwest  Regional  Conference, 

Park  East  Hotel,  Milwaukee. 

17- 16— Suburban  Newspapers  of  America,  Classified  Advertising  Conference, 

Holiday  Inn  O’Hare/Kennedy,  Rosemont,  III. 

1 8- 20 — Foundation  for  American  Communications,  Economics  Conference 

for  Journalists,  cosponsored  with  the  Chicago  Tribune,  Chicago. 

20-22 — Inland  Daily  Press  Association,  Westin  Hotel,  Chicago. 

20-23— International  Newspaper  Financial  Executives,  Annual 

Meeting,  Loews  Anatole,  Dallas. 

20- 23— International  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Seelbach  Hotel,  Louisville. 

21- 25— Advertising  Media  Credit  Executive  Association, 

International,  Annual  Conference,  Sir  Francis  Drake  Hotei, 
San  Francisco. 

23- 26 — National  Association  of  Advertising  Publishers, 

Fall  Conference,  Royal  Sonesta  Hotel,  Cambridge,  Mass. 

24- 25— International  Federation  of  Newspaper  Publishers  (FIEJ), 

Annual  Management  and  Marketing  Symposium,  Hilton  Hotel, 
Brussels,  Belgium. 

24-25— New  England  Newspaper  Advertising  Executives  Association, 
Marriot  Hotel,  Worcester,  Mass. 

28-29— Texas  Circulation  Managers  Association,  Dallas. 

27- 30— Newspaper  Research  Council,  General  Conference,  Alameda 

Plaza  Hotel,  Kansas  City,  Mo. 

28- 31— Associated  Press  Managing  Editors,  St.  Francis  Hotel, 

San  Francisco. 

30-11/1— Audit  Bureau  of  Circulations,  Westin  Hotel,  Chigago. 

30- 11/1— Catholic  Press  Association,  Western  Regional  Conference, 

Ramada  Resort  Hotel,  Palm  Springs.  Calif. 

31- 11/2— Missouri  Press  Association,  119th  Annual  Convention  and  Trade 

Show,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

SeminarsIWorkshopsIClinics 

OCTOBER 

8- 11— ANPA  Foundation,  NIE  Instructor  Training  seminar,  Airlie  House, 

Warrenton,  Va. 

9- 11 — ICMA/Indiana  U.-Purdue  U.  Circulation  Management  Seminar, 

Indianapolis. 

10- 11— ANPA/CPPA  Technical  Section  Newsprint  Seminar,  Hyatt  Regency, 

Chicago  0-Hare  Airport. 

13-18— SNPA  Foundation,  Seminar,  Improving  Newspaper  Writing, 
West  Virginia  University,  Morgantown. 

13- 23— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

14- 18 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Washington, 

D.C.,  Marriott  Hotel. 

17-20 — Society  of  Newspaper  Design,  Annual  Design  Conference/Workshop, 
Color,  Marriott  Hotei,  Chicago. 

23- 25— Intereational  Circulation  Managers  Association, 

Single  Workshop.  Omni  Hotel,  St.  Louis,  Mo. 

24- 25— New  Engiand  Newspaper  Advertising  Executives  Association, 

Fall  Convention,  Marriott  Hotel,  Worcester,  Mass. 

24-26— Newspaper  Research  Council,  Workshop  for  Newcomers  to  Newspa¬ 
per  Research,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

27-10/2— American  Press  Institute,  Classified  Advertising  Managers, 
Reston,  Va. 
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The  4th  Estate 


By  Doug  Borgstedt 


Daily  to  'hold  the  line’  on  rates 

In  an  effort  to  ease  advertiser  and  agency  concern  over 
advertising  rate  differentials,  the  Newport  News  (Va.) 
Daily  Press  and  Times-Herald  announced  they  will  not 
raise  national  rates  for  1985-86. 

The  newspapers  said  their  policy  of  not  raising  rates  for 
national  advertising  “will  be  followed  each  year  until  we 
feel  that  any  existing  rate  differentials  are  appropriate  and 
felt  to  be  equitable  by  national  advertisers  and  their  agen¬ 
cies.” 

The  newspapers  said  that  there  will  be  a  “modest  rate 
increase  for  retail  and  other  local  categories  on  Nov.  1.” 

The  Daily  Press  and  Times  Herald  are  represented 
nationally  by  Sawyer-Ferguson-Walker  Co. 

Gannett  forms 
outdoor  ad  network 

Gannett  Outdoor,  a  subsidiary  of  Gannett  Co.,  has 
formed  Outdoor  Network,  'USA,  involving  20  outdoor 
advertising  companies. 

“The  goal  of  the  network  is  to  attract  new  advertisers  to 
the  medium  by  providing  more  consistent,  convenient  and 
effective  services,”  said  Harry  Goss,  president  of  Gannett 
Outdoor. 

Outdoor  Network’s  services  will  include  a  consolidated 
rate  card,  one-order/one-bill  invoicing,  and  production 
rates  that  will  “hold  firm”  for  12  months. 

Gannett  Outdoor  will  represent  the  new  network  in  sales 
and  marketing  and  will  handle  the  billing. 

ASNE  to  train  foreign  editors 

The  American  Society  of  Newspaper  Editors  this  fall 
will  bring  in  12  foreign  editors  for  six  weeks  of  training, 
including  spending  one  month  working  at  a  U.S.  news¬ 
paper. 

The  journalists  come  from  Africa,  Asia,  and  Latin 
America. 

This  is  the  second  group  of  journalists  to  come  to  the 
U.S.  as  part  of  ASNE’s  three  year-old  International  Jour¬ 
nalism  Exchange  Program. 

The  12  editors  were  selected  from  97  applicants. 
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Here  comes  K-Flex 


Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger. 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  from  your 
flexography  investment. 


i 


To  get  the  specs  on  K-Flex 

contact  a  Kruger  sales  representative 
or  our  New  York  sales  office; 

Kruger  Pulp  &  Paper  Sales  Inc. 

489  — SthAve.,  18th  Floor 
New  York,  N.Y  10017 
(212)697-9700 

r  Kruger  Inc. 
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14th  ANNUAL 
JOURNALISM 
AWARDS 
DIRECTORY 

A  special  pullout  supplement  list¬ 
ing  aamrds,  prizes  and  fellowships 
offered  to  editors,  reporters,  pho¬ 
tographers,  columnists,  cartoon¬ 
ists  and  students  with  all  the  need¬ 
ed  entry  Information. 


Awards  Directory  advertising  is  read  by  thousands 
of  people  at  daily  and  weekly  newspapers,  wire  ser¬ 
vices,  syndicates  and  news  magazines — and  bene¬ 
fits  by  bonus  circulation  because  the  supplement  has 
year-round  sales  as  a  separate  publication. 

NEWSPAPERS — highlight  and  spotlight  the  ac¬ 
complishments  of  your  staff  with  their  peers.  Your 
ad  in  this  Awards  Directory  provides  a  unique  op¬ 
portunity  to  position  and  strengthen  your  image  with 
fellow  communicators.  It  is  a  fact  that  a  strong  im¬ 
age  in  all  areas  of  your  operation  is  beneficial  to  all 
areas  of  your  operation! 

Deadlines: 

Space:  December  10 
Copy:  December  16 

Issue  Date:  December  28 

CaU  your  EDITOR  &  PUBLISHER 
representative  or  Donald  L.  Parvin, 

Ad  Manager,  at  212  675-4380 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011 
212  675-4380 


Briefs 


N.Y.  News  raises  cover  price 

Without  much  fanfare,  the  New  York  Daily  News  raised 
its  Monday  through  Saturday  cover  price  by  a  nickel  to 
350. 

The  move  should  increase  circulation  revenues  by  about 
$20  million.  The  News  sells  about  1.39  million  copies  on 
weekdays  and  1.085  million  on  Saturdays. 

The  New  York  Post  raised  its  cover  price  to  350  almost  a 
year  ago.  The  New  York  Times  remains  300  on  weekdays 
and  Saturdays. 

Newsday  eyes  Brookiyn 

New  York  Newsday  recently  added  an  edition  with 
Brooklyn  “neighborhood  news”  and  has  begun  a  promo¬ 
tional  drive  to  win  readers  in  the  New  York  City’s  most 
populous  borough. 

New  York  Newsday  is  now  available  at  about  500  news¬ 
stands  in  Brooklyn  and  carries  a  200  cover  price  —  the 
same  as  the  Manhattan  and  Queens  editions.  Long  Island 
Newsday  has  a  cover  price  of  300. 

New  York  Newsday  is  advertising  its  Brooklyn  neigh¬ 
borhood  news  on  billboards  around  the  borough  which 
feature  New  York  Mets  catcher  Gary  Carter  holding  up  a 
copy  of  the  newspaper. 

New  York  Newsday  is  sold  only  at  newsstands  in 
Brooklyn  and  Manhattan.  Home  delivery  of  the  New  York 
edition  is  available  only  in  Queens. 

Parade  sets  ad  record 

Parade  announced  its  special  automotive  section,  the 
first  it  has  ever  published  on  a  single  subject,  totaled  over 
$5.3  million  in  advertising  revenues — more  than  any  other 
issue  in  the  magazine’s  44-year  history. 

The  section,  published  September  29,  features  photo¬ 
graphs  of  30  of  the  1986  models  plus  nine  experimental  cars 
and  20  new  convenience  features. 

Gannett  sells  broadcast  units 

Gannett  Co.  will  sell  two  radio  stations  and  three  televi¬ 
sion  stations  in  order  to  meet  federal  cross-ownership  reg¬ 
ulations  following  its  acquisition  of  the  Evening  News 
Association. 

Gannett,  in  documents  filed  with  the  Federal  Com¬ 
munications  Commission,  said  it  plans  to  sell  Detroit  radio 
stations  WWJ-AM  and  WJOI-FM;  KTVY-tv  in  Oklahoma 
City;  KOLD-tv,  Tucson,  Ariz.;  and  WALA-tv,  Mobile, 
Ala. 

N.Y.  News  expands  sports 

The  New  York  News  recently  announced  it  is  expanding 
its  sports  section  by  20  pages  a  week. 

The  expanded  pages  include  more  features  and  statistics 
and  a  larger  calendar  of  sport  events  on  television  and 
around  New  York. 

The  News  hired  several  new  sports  writers,  including 
Michael  Katz,  who  came  over  from  the  New  York  Times 
and  will  write  a  column  four  times  a  week. 

Gannett  fund  gives  new  grants 

The  Gannett  Foundation  has  approved  121  new  grants 
totaling  $491,065  in  43  areas  served  by  Gannett  Co. 
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lobster  at  Gosmani 
Dock  tonight— ahead 
of  die  we^end  rush. 
Ever  sirKe  my  publisher 
handed  out  these  NEC 
portables,  my  job  has 
been  a  lot  easier. 
Before,  I  had  to  stay  in 
the  city  all  week  to  get 
this  much  work  done. 
Now  I  can  come  out  on 
Wednesday  and  still 
meet  my  deadlines. 
Whatadeair 


0 


Glenn  Estersohn 
just  got  the  publishing  deal 
of  the  year. 


ThePC-84(nA-LS. 
Don't  leave  work 
whhoutH. 


Glenn's  NEC  Portable 
Office  made  beating 
deadlines  considerably 
easier.  The  built-in  Personal 
Filer  took  care  of  all  his 
notes. 

Built-in  word 
processing  software 
enabled  him  to  write  the 
article  quickly.  And  make 
revisions  painlessly. 

Then  the  built-in 
modem  and  telecom¬ 


munications  package 
enabled  Glenn  to  phone 
the  entire  manuscript  into 
the  city. 

Besides  making  any 
job  easier,  the  NEC  Portable 
Office  costs  only  one  third 
as  much  as  machines  that, 
for  most  people,  do 
nothing  more. 

That's  got  to  make  it 
the  publishing  deal  of 
the  year. 


SEC 

NEC  Home  Electronics  (U.SJV.)  Inc 

Personal  Computer  Division, 

1401  Estes  Avenue,  Elk  Grove  Village,  IL  60007 
Call  1-800447-4700 


Editor  St  Publisher 

THE  FOURTH  ESTATE 


RobMt  U.  Brown,  ProsMcnt  Jamro  WrigM  Brown 

FanBnand  C.  Taubnar,  PuMlatwr  PuMlahar,  Chairman  of  ttw  Board,  1912-1959 


Not  good  enough 

Editor  &  Publisher  is  one  of  the  few  publications  that  does  not 
mislead  its  subscribers  with  the  date  of  publication  on  its  cover.  Each 
week  EAP  closes  its  forms  on  Thursday,  prints  and  binds  Thursday 
night,  so  that  the  issue  dated  Saturday  can  be  entered  in  the  post  office 
on  Friday,  the  day  before.  A  few  subscribers  in  the  New  York  metropoli¬ 
tan  area  receive  it  on  Saturday,  the  date  of  publication,  others  on 
Monday.  If  a  reader  lives  35  to  40  miles  out  of  Manhattan  it  can  take  six  or 
seven  days  for  a  copy  to  be  delivered.  If  he  or  she  lives  1,000  miles  away  it 
can  taken  seven  days,  or  more,  and  frequently  our  readers  receive  two 
copies  at  the  same  time — one  a  week  late  the  other  two  weeks  late. 

A  lot  of  national  magazines,  especially  the  news  weeklies,  pre-date 
their  issues  by  seven  days  or  more  so  that  when  subscribers  receive  their 
copies  they  are  led  to  believe  the  issues  are  “on  time”  even  though  they 
may  have  taken  a  week  to  be  delivered.  This  leads  some  large  publica¬ 
tions  to  be  complacent  about  the  delivery  failures  of  the  post  office.  It 
drives  smaller  publications,  like  this  one,  up  the  wall  when  some  readers 
complain  (as  they  frequently  do):  “We  receive  Time  and  Newsweek  on 
time,  why  can’t  you  do  the  same.” 

Last  week  a  representative  of  the  U.S.  Postal  Service  told  mem¬ 
bers  of  the  National  Newspaper  Association  that  it  was  striving  for  a 
seven-day  delivery  for  anything  over  1,(X)0  miles  and  it  would  be 
satisfied  with  that. 

That  was  not  well-received  by  the  publishers  and,  in  our  opinion,  it 
is  not  good  enough. 

Time-value  publications  like  newspapers  and  news  magazines 
(E&P  included)  are  supposed  to  get  preferential  handling  in  the  post 
office  but  it  seems  there  is  hardly  a  postal  employe  who  knows  that  or 
acts  on  it.  Postal  service  executives  and  managers  seem  to  know 
about  it  but  they  can’t  convince  the  lower  echelons  to  practice  it. 
There  once  was  a  time  when  “Newspaper”  handling  meant  a  publica¬ 
tion  would  receive  First  Class  delivery  treatment.  We  who  must  deal 
with  the  post  office  every  week  know  that  no  longer  holds  true. 

E&P  goes  to  great  expense  every  Friday  to  airlift  its  copies  for  the 
West  Coast  to  Los  Angeles  and  San  Francisco  for  entry  in  the  post 
offices  there  on  Saturday.  Delivery  should  be  to  subscribers  up  and 
down  the  coast  early  the  following  week.  But,  the  pattern  is  the  same 
and  it  can  take  more  than  a  week  for  a  copy  to  get  from  San  Francisco 
to  Seattle.  It’s  anyone’s  guess  how  long  it  would  take  the  same  copy 
to  be  delivered  if  it  were  mailed  from  New  York  City.  In  the  “good  old 
days”  it  used  to  take  a  week,  which  is  why  we  decided  to  use  the  airlift 
—  to  improve  our  service.  With  that  “improvement”  it  still  takes  a 
week. 

We  hope  the  remarks  of  the  postal  representative  who  spoke  to 
members  of  NNA  are  not  typical  of  the  aims  and  ambitions  in  that 
service.  They  reflect  how  the  limits  of  postal  service  are  shrinking:  It 
used  to  take  seven  days  for  delivery  to  the  West  Coast  (about  2,500 
miles);  the  P.O.  thinks  it  is  now  acceptable  to  take  seven  days  for 
delivery  over  the  1,000-mile  range;  shortly  we  can  expect  that  to 
shrink  to  5(X)  miles;  etc. 

It  is  bad  enough  for  organizations  like  ours  to  cope  with  this  on  the 
sending  end,  but  are  the  people  of  America  who  are  on  the  receiving 
end  willing  to  settle  for  this? 
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Letters  to  the  Editor 


Offended  by  freelancer’s  claims 


1  read  with  great  interest  the  claim 
of  a  freelance  writer  in  the  Aug.  31 
article,  “Paper  Admits  It  Was  ‘Hood¬ 
winked’  by  a  Freelancer.” 

The  unnamed  freelancer  had  said  it 
is  “fairly  common  among  freelanc¬ 
ers”  to  double  dip,  accepting  pay¬ 
ments  from  the  sources  they  write 
about  and  the  publishers  of  the 
articles. 

E&P  SUtement  of  Ownership 

STATEMENT  OF  OWNERSHIP  MANAGE¬ 
MENT  AND  CIRCULATION  (Act  of  August  1 2, 
1970;  Section  3685,  Title  39,  United  States  Code). 

1.  Date  of  Filing:  October  2,  1985. 

2.  Title  of  Publication:  EDITOR  &  PUB- 
LISHER-THE  FOURTH  ESTATE. 

3.  Frequency  of  Issue:  Weekly,  52  times  per 
year. 

4.  Location  of  Known  Office  of  Publication:  II 
West  19th  Street,  New  York,  NY  10011. 

5.  Location  of  the  Headquarters  of  General 
Business  Offices  of  the  Publishers:  II  West  19th 
Street,  New  York,  NY  10011. 

6.  Names  and  Addresses  of  Publisher,  Editor 
and  Managing  Editor. 

Publisher:  Ferdinand  C.  Teubner,  18  Lenape 
Drive,  Montville,  NJ  07045. 

Editor:  Robert  U.  Brown.  Creamer  Hill  Road, 
Greenwich,  CT  06830. 

7.  Owner: 

THE  EDITOR  &  PUBLISHER  CO..  INC.,  1 1 
West  I9th  Street,  New  York,  NY  10011. 

ROBERT  U.  BROWN,  Creamer  Hill  Road. 
Greenwich,  CT  06830. 

SUSAN  STEELE  BROWN,  Creamer  Hill 
Road,  Greenwich,  CT  06830. 

8.  Known  bondholders,  mortgagees,  and  other 
security  holders  owning  or  holding  I  percent  or 
more  of  total  amount  of  bonds,  mortgages  or  other 
securities:  None. 

9.  Not  applicable. 

Average  No.  Single 
Copies  Each  Issue 
Issue  During  Nearest 
Preceding  To  Filing 
12  Months  Date 

A.  Total  No.  Copies  Printed 

(Net  Press  Run) .  29,803  29,930 

B.  Paid  Circulation 

1 .  Sales  through  dealers 
and  carriers,  street 
vendors  and  counter 

sales .  73  104 

2.  Mail  subscription 

(Paid  and/or  requested) .  28,098  28,190 

C.  Total  Paid  and/or 
Requested  Circulation  (Sum 

of  lOBl  and  I0B2) .  28,171  28,294 

D.  Free  Distribution  by 
mail,  carriers  or  other 
means.  Samples,  com¬ 
plimentary  and  other 

free  copies .  891  946 

E.  Total  Distribution  (Sum 

ofCandD) .  29,062  29,240 

F.  Copies  not  distributed 

1.  Office  use,  left  over, 
unaccounted,  spoiled 

after  printing .  741  690 

2.  Returns  from  news 

agents . 

G.  Total  Sum  of  E,  FI 
and  F2 — should  equal  net 

press  run  shown  in  A) .  29,803  29,930 

I  certify  that  the  statements  made  by  me  above  are 
correct  and  complete. 

Ferdinand  C.  Teubner,  Publisher 


The  freelance  writer  admitted  to  a  lazy 
accepting  prepayment  from  a  source  would 
on  a  controversial  medical  story,  in  As  ) 
addition  to  payment  from  the  Sac-  freelan 
ramento  Union,  publisher  of  the  nearly 

article.  metroi 

The  admission  was  made  only  after  profesi 

the  writer  was  questioned  by  the  credibi 

Union’s  editor,  Bruce  Winters.  Duri 

I  was  offended  by  the  blanket  in-  occasi( 

dictment  against  all  non-staff  writers  staff  vi 
that  this  one  freelancer  tried  to  issue  did  noi 
as  a  weak  defense  of  his  unconscion-  tainted 

able  actions.  journal 

The  freelancer  claimed  the  double  i  am 
payment  practice  was  “common-  and  st 
place.”  The  article  in  E&P  said  the  could  ( 
writer  complained  to  Winters  that  the  fre 
newspapers  force  non-staff  writers  to  Free 

accept  “backdoor  money”  because  mandii 

of  the  low  fees  they  pay.  May 

Hogwash!  should 

Sure,  you  won’t  get  rich  freelancing  by  nev 
for  newspapers,  but  along  with  fiill-tin 
accepting  an  assignment,  you  also  better- 
accept  the  responsibility  for  ethical 
journalistic  practices.  And  that  in¬ 
cludes  a  measure  of  loyalty  to  the  pub¬ 
lication. 

Job  fairs  dates,  locations 


Accepting  backdoor  payments  is  as 
unethical  as  quoting  fictional  sources, 
a  lazy  tactic  that  any  good  journalist 
would  despise. 

As  you  may  have  guessed,  I  am  a 
freelance  writer.  I  previously  spent 
nearly  a  decade  working  for  major 
metropolitan  dailies.  Just  as  any 
professional,  I  take  ^eat  pride  in  my 
credibility.  It  is  my  livelihood. 

During  my  newspaper  career,  I 
occasionally  encountered  unethical 
staff  writers.  Although  they  usually 
did  not  last  long,  they  unfortunately 
tainted  the  standing  of  other  working 
journalists. 

I  am  riled  to  think  that  the  actions 
and  statements  of  one  errant  writer 
could  cast  a  cloud  of  suspicion  over 
the  freelance  writing  profession. 

Freelancing  is  often  low  paying,  de¬ 
manding  work.  But  it  can  be  honest. 

Maybe  the  Union’s  freelancer 
should  surrender  the  small  fees  paid 
by  newspapers  and  go  to  work  as  a 
full-time  publicity  man  for  one  of  his 
better-paying  sources. 


Esther  M.  Bauer 
El  Paso,  Texas 


Thanks  for  mentioning  in  your  Aug. 
17  issue  the  16  regional  minority  job 
fairs  sponsored  by  the  American 
Society  of  Newspaper  Editors. 

But  you  failed  to  mention  the  real 
news — the  locations  and  dates  of  the 
job  fairs: 

Ann  Arbor,  Mich. — Nov.  14-16, 1985 
Arlington,  Texas — Nov.  22-23,  1985 
Atlanta — Oct.  3-5,  1985 
Austin,  Texas — Feb.  13-15,  1986 
Chicago— Oct.  17-19,  1985 
Cleveland— Oct.  17-19,  1985 
Gainsville,  Fla.— Jan.  16-18,  1986 
Greensboro,  N.C. — Oct.  3-5,  1985 
Hartford,  Conn. — Nov.  14-16,  1985 


Memphis,  Tenn. — Jan.  30-Feb.  1, 
1986 

Oakland,  Calif.— Nov.  7-9,  1985 
Philadelphia — Nov.  13-15,  1985 
Portland,  Ore. — Oct.  3-5,  1985 
Richmond,  Va. — ^Jan.  23-24,  1986 
St.  Louis — ^Jan.  9-11,  1986 
Tempe,  Ariz. — Feb.  20-21,  1986 
Anyone  interested  in  attending  a 
conference  should  contact  Carl  Mor¬ 
ris,  ASNE  minority  affairs  director, 
703-620-6087 

Loren  Ghiglione 

(Ghiglione  is  chairman  of  the  ASNE 
minority  affair  conunittee.) 


McClatid^r 

Jfews  Service 

News  from  the  West  with  a  national  perspective 

Material  from  the  major  McClatchy  (dailies — The  Sacramento  Bee, 
The  Modesto  Bee  and  The  Fresno  Bee,  plus  unique  coverage  from 
The  Anchorage  Daily  News,  as  well  as  the  McClatchy  Vl^ington 
Bureau.  10,000  words  daily. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  Vbrk,  800-972-3 5 50  or 
212-972-1070/Bill  Hisginbotham  in  Ft  Wcxth,  817-292-8165/ 

Paul  Rnch  in  Los  Angeles,  213-852-1579. 

SPEOALfrailRES'Sl^^ 

200  Park  Avenue,  New  Vbrk,  N.Y  10166 
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Let’s  get  to  the  heart  of  the  matter . . 

We  want  to  unwrap  the  Birmingham  market  for  you, 


Birmingham  is  a  vital,  growing  commu¬ 
nity  oozing  with  business  and  leisure  op¬ 
portunities.  1986  will  open  business  op¬ 
portunities  in  the  Birmingham  market 
with  the  spring  opening  of  the  $165  mil¬ 
lion  Riverchase  Galleria,  the  largest 
shopping/hotel/ofRce  mall  complex  in 
the  Southeast.  And,  in  the  spring  of  1987, 
the  horses  will  be  off  and  running  with 
the  opening  of  the  $60  million  horse  rac¬ 
ing  facility  in  Birmingham. 

Get  a  taste  of  the  Heart  of  the  South  . . . 
come  visit  us  in  Birmingham. 

Get  a  taste  of  success . . .  advertise  in  The 
Birmingham  News  and  Birmingham 
Post-Herald. 


Things  you  need  to  know  about 

Metro-Birmingham 

Population . 915,700 

Retail  Sales . $4,237,532,000 

Effective  Buying  Income . $8,703,675,000 

(Source:  S&MM,  Survey  of  Buying  Power,  1985) 

The  Birmingham  News/ 
Birmingham  Post-Herald 

Daily  Circulation . 230,451 

Sunday  Birmingham  News . 212,273 

(ABC,  Publisher’s  statement,  1985) 

401,000  adults  read  The  Birmingham  News/ 
Birmingham  Post-Herald  daily  and  466,000 
adults  read  The  Birmingham  News  on  Sunday. 
(Belden,  CMS,  1985) 


For  Advertising  Information,  Call 

(205)  325-2230 

(She  Sirmingham  Nems/Birmingham  Post-Herald 

Represented  Nationally  by  Newhouse  Newspapers 
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Ad  controversy  revived  in  Okiahoma 

Attorney  general  exempts  printers  of  national  publications  from  liquor 
ad  ban  rule;  opinion  clears  way  for  Wall  Street  Journal  to  construct 


$20  million 


By  George  Gameau 

A  state  attorney  general’s  opinion 
has  exempted  printers  of  national 
publications  from  Oklahoma’s  consti¬ 
tutional  ban  on  liquor  advertising. 

The  opinion  by  Attorney  General 
Mike  Turpen  could  clear  the  way  for  a 
$20  million  Wall  Street  Journal  print¬ 
ing  plant  whose  construction  has  been 
threatened  by  the  outlawing  of  liquor 
ads. 


Blackstock  said  if  the 
Journai  can  print  iiquor 
advertising,  than  the  rest 
of  the  state’s  51  daily  and 
191  weekly  newspa^rs 
should  be  able  to  do  so. 


But  the  opinion  has  done  little  to 
quell  more  than  15  years  of  simmering 
legal  disputes  over  a  1959  constitu¬ 
tional  amendment  prohibiting  liquor 
advertising. 

The  Journal,  seeking  a  more  defini¬ 
tive  ruling  than  the  attorney  general’s 
opinion,  said  it  will  ask  a  state  court 
judge  in  Oklahoma  for  a  declaratory 
judgment  assuring  the  legality  of  the 
plant. 

Ben  Blackstock,  executive  vice 
president  of  the  Oklahoma  Press 
Association,  which  is  locked  in  a 
federal  court  attempt  to  invalidate  the 
ban,  lambasted  the  opinion. 

Blackstock  compared  the  attorney 
general’s  opinion  to  an  early  Hallo¬ 
ween  trick  or  treat  —  a  $20  million 
plant  whose  only  legal  footing  is  a  le¬ 
gal  opinion. 

Blackstock  said  if  the  Journal  can 
print  liquor  advertising,  than  the  rest 


plant;  local  newspapers 


of  the  state’s  51  daily  and  191  weekly 
newspapers  should  be  able  to  do  so. 

Turpen’s  opinion  said  “advertis¬ 
ing,”  as  used  in  the  constitution,  was 
different  from  “printing,”  and  there¬ 
fore  nationally  distributed  publica¬ 
tions  containing  liquor  ads  may  be 
printed  in  the  state. 

“We  conclude  that  advertising  is  an 
act  which  makes  something  publicly 
known.  Printing,  on  the  other  hand,  is 
not  an  activity  that  makes  something 
publicly  known,”  Turpen  said.  He 
added  that  plants  in  Oklahoma  print¬ 
ing  nationally  distributed  publications 
containing  liquor  ads  “will  not  be 
advertising  alcoholic  beverages  with¬ 
in  Oklahoma  in  a  manner  proscribed 
in  the  Oklahoma  Constitution.” 

Liquor  advertising  has  been 
banned  since  a  1959  constitutional 
amendment  ending  prohibition  made 
it  illegal  “to  advertise  the  sale  of  alco¬ 
holic  beverages”  except  on  signs  at 
retail  stores. 

Kim  Breese,  vice  president  of  oper¬ 
ational  services  for  Dow  Jones  &  Co., 
publishers  of  the  Journal,  said  the 
opinion  was  “certainly  helpful,”  but 
“not  definitive.” 


Blackstock  compared 
the  attorney  general’s 
opinion  to  an  early 
Halloween  trick  or  treat 
—  a  $20  million  plant 
whose  only  legal  footing 
is  a  legal  opinion. 


Attorney  general  opinions  can  be 
changed  by  later  attorneys  general  or 
by  appellate  courts. 


angry 


Breese  said  the  Journal  is  con¬ 
tinuing  designs  for  the  plant  under  the 
assumption  that  the  legal  questions 
will  be  resolved  before  groundbreak¬ 
ing,  planned  for  late  1985  or  early 
1986. 

Robert  Sack,  an  attorney  repre¬ 
senting  the  Journal  for  the  New  York 
firm  of  Patterson,  Belknap,  Webb  & 


Kim  Breese,  vice 
president  of  operational 
services  for  Dow  Jones  & 
Co.,  publishers  of  the 
Journal,  said  the  opinion 
was  “certainly  heipful,” 
but  “not  definitive.’’ 


Tyler,  said  the  opinion  was  “general¬ 
ly  helpful  but  does  not  entirely  cover 
what  Dow  Jones  plans  to  do.  It  deals 
only  with  printing,  on  one  hand,  and 
on  the  other  it  is  subject  to  revision  or 
amendment  or  overruling  by  a  subse¬ 
quent  attorney  general.  We  plan  to  go 
to  Oklahoma  state  court  and  seek  a 
declaratory  judgment  that  the  Okla¬ 
homa  law  does  not  apply  to  Dow 
Jones  to  print  the  Journal  and  circulate 
it  there.” 

Blackstock,  noting  that  most  of  the 
state  newspapers  had  some  circula¬ 
tion  outside  Oklahoma,  said,  “We  are 
entitled  to  the  same  consideration  as 
the  Wall  Street  Journal  or  any  chain  of 
newspapers  with  headquarters  out¬ 
side  the  state.” 

The  Oklahoma  Press  Association  is 
pursuing  a  1982  suit  in  U.S.  District 
Court  to  declare  the  ban  on  liquor  ads 
unconstitutional  on  the  grounds,  the 
suit  claims,  it  is  a  violation  of  the  right 
to  commercial  free  speech. 


Wire  services  trade  barbs 

UPl  says  an  AP  earthquake  story  contained  wrong  information; 
AP  says  UPi  is  mad  because  it  was  beaten  on  the  story 


By  Andrew  Radolf 

Cats  and  dogs  get  along  easier  than 
the  Associated  Press  and  United 
Press  International. 

The  latest  spat  between  the  two 
wires  services  involved  coverage  of 
the  Mexico  City  earthquake. 

AP  moved  a  story  saying  govern¬ 
ment  workers  “tunneling  into  the 
ruins”  of  a  technical  school  “found  26 
students  who  had  survived  four  days 
of  terror  trapped  in  a  concrete  and 
steel  tomb.” 

The  story  made  the  front  page  of 
newspapers  across  the  country. 

The  ink  was  hardly  dry  when  UPI 
moved  a  story  quoting  a  military  offi¬ 
cial  named  Ivan  Sanders  Acedo  who 
said  the  account  “by  an  American 
news  agency”  of  the  rescue  was 
erroneous. 

UPI  quoted  the  official  as  saying, 
“We  haven’t  pulled  out  a  single  per¬ 
son,  alive  or  dead,  not  today  or 
yesterday.” 

In  case  anyone  missed  the  point, 
the  dispatch  added:  “The  report  was 
not  issued  by  United  Press  Interna¬ 
tional.” 


The  N.Y.  News  was  one  of  the  papers 
UPI  cited  os  running  the  allegedly  incor¬ 
rect  AP  story. 

Meanwhile,  UPI  said  that  the 
allegedly  erroneous  AP  story  was  one 
of  the  “major,  major”  blunders  in 
wire  service  history  and  it  compiled  a 


list  of  newspapers  “burned”  by  the 
AP  story. 

But  was  the  AP  story  wrong?  And 
was  the  UPI  story  right? 

Newspapers  contacted  about  the 
matter  said  UPI  was  the  only  news 
agency  saying  AP  was  in  error.  AP 
said  UPI  was  the  only  news  organiza¬ 
tion  they  heard  was  making  the 
charge. 

AP  said  their  Mexico  City  people 
double-checked  the  rescue  story  and 
were  unable  to  locate  any  military 
official  named  Sanders. 

AP  executive  editor  Walter  Mears 
said  “further  discussion”  with  Mex¬ 
ico  City  correspondents  “confirmed 
that  at  least  26  people  were  taken  out” 
of  the  technical  school. 

But,  Mears  conceded,  the  story’s 
lead  was  “too  hard”  in  its  portrayal  of 
all  26  students  being  found  in  a  single 
rescue  effort. 

“Some  came  out  on  Sunday  as  well 
as  Monday,”  he  said. 

“They  couldn’t  match  the  story,  so 
they  tried  to  piss  on  it,”  Mears  said. 
“They  want  to  cover  us  instead  of 
covering  the  story.” 


Slow  delivery  is  'normal,’  postal  official  tells  publishers 


By  Mark  Fitzgerald 

If  the  U.S.  Postal  Service  is  able  to 
deliver  a  second  class  mailing  a  dis¬ 
tance  of  more  than  1,000  miles  in 
seven  days,  it’s  satisfied,  a  USPS  rep¬ 
resentative  told  the  recent  convention 
of  the  National  Newspaper  Associa¬ 
tion. 

“As  for  the  question  of  mail  time 
from  South  Dakota  to  California  — 
anything  over  1 ,000  miles — mail  time 
is  seven  days,  that’s  what  we’re  striv¬ 
ing  for,”  St.  Paul,  Minn.,  mail  classi¬ 
fications  manager  John  Mason  told 
the  publishers. 

Like  that  answer  —  a  mailing  time 
which  struck  many  of  the  publishers 
as  woefully  slow  —  much  of  what  the 
Post  Office  managers  had  to  tell  the 


convention  was  not  received  well. 

Mason,  for  example,  also 
announced  a  new  service  for  all 
second  class  mailers  designed  to 
speed  address  changes  —  like  slow 
delivery  another  traditional  sore  point 
between  the  publishers  and  the  Post 
Office. 

Under  this  system,  a  code  will  be 
added  to  the  address  labels  that  can  be 
used  to  alert  mailers  of  an  address 
change.  The  change  can  be  directly 
transmitted  to  a  paper’s  computer, 
said  Anthony  J.  Schiavone,  USPS 
north  central  manager. 

“You’re  going  to  pay  30^  for  the 
address  (change),  but  you  will  be  get¬ 
ting  it  virtually  instantaneously.  You 
will  not  have  to  wait  the  60  days.  And 
you  don’t  have  to  be  an  agency-wide 


mailer”  to  be  in  the  program, 
Schiavone  said. 

Sixty-day  free  forwarding  will  con¬ 
tinue,  he  added. 

However,  one  publisher  com¬ 
plained  that  under  the  present  system 
she  has  been  paying  repeatedly  for 
address  changes. 

Recently,  the  local  Post  Office  de¬ 
livered  four  weeks  of  address  labels 
for  the  same  subscriber  and  charged 
the  300  fee  four  times,  she  said. 

That  was  a  mistake,  Schiavone 
said,  but  each  remedy  he  suggested, 
the  publisher  said  she  had  tried. 

Finally,  to  the  groans  of  the  audi¬ 
ence,  he  suggested  filing  a  Form  3433. 

Forms  were  another  source  of  com¬ 
plaints  at  the  free-wheeling  session 
(Continued  on  page  32) 
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Leftist  guerrillas  raid  AP,  Reuters  offices 


By  Eduardo  Gallardo 

Armed  gunmen  who  identified 
themselves  as  leftist  guerrillas  raided 
the  offices  of  the  Associated  Press 
and  the  British  news  agency  Reuters 
in  Santiago  and  expressed  their  rejec¬ 
tion  of  an  agreement  among  moderate 
opposition  parties  to  seek  transition 
to  full  democracy  in  Chile. 

No  one  was  injured  in  the  simul¬ 
taneous  raids  of  the  two  offices  lo¬ 
cated  some  six  blocks  apart  in  down¬ 
town  Santiago. 

Four  men  and  one  woman  with  sub¬ 
machine  guns  and  pistols  entered  the 
AP  offices  at  6  a.m.  and  said  they 
were  members  of  the  Manuel  Rodri¬ 
guez  Patriotic  Front,  a  leftist  guerrilla 
movement  fighting  the  military  re¬ 
gime  of  president  Augusto  Pinochet. 

They  said  no  one  would  be  harmed 
but  that  “a  small  bomb”  would  be 
exploded  to  express  rejection  of  the 
so-called  national  agreement. 

They  ordered  the  three  staffers  who 
were  in  the  office  —  newsman  Ed¬ 
uardo  Gallardo,  newswoman  Eva 
Vergara  and  photographer  Angel 
Gonzalez  —  into  a  bathroom  and 
ordered  them  to  remain  there  for  10 
minutes.  They  left  behind  a  box  wrap¬ 
ped  in  paper  which  they  said  was  a 
bomb.  When  police  opened  the  box  it 
was  empty. 

Before  leaving  the  office,  they 
wrote  “against  conciliation,  in¬ 
surgency”  on  a  wall. 

The  raid  was  similar  at  Reuters. 

The  national  agreement  was  recent¬ 
ly  signed  by  1 1  moderate  political  par¬ 


flWF  Id  ChClli 


The  Associated  Press  staff  in  Santiago,  Chile,  goes  back  to  work  after  armed  gunmen 
from  the  AAanuel  Rodriguez  Patriotic  Front  raided  the  office.  The  slogan  on  the  wall 
soys,  "Against  Conciliation.  Insurrection."  From  left  to  right  are  Federico  Quilodran, 
Carlos  Cisternas,  Eduardo  Gallardo  and  Eva  Vergara. 


ties  under  the  sponsorship  of  Cardinal 
Juan  Francisco  Frasno,  the  Santiago 
Roman  Catholic  Archbishop. 

The  document  proposed  election  of 
a  congress  with  power  to  reform 
Pinochet’s  1980  constitution  so  a 
president  can  be  chosen  by  popular 
vote.  The  agreement,  however,  has 
been  rejected  by  Pinochet,  whose 
present  term  runs  through  1989.  The 
69-year-old  army  commander  can 
then  seek  re-election  for  another 
eight-year  term. 


The  Manuel  Rodriguez  Front, 
which  has  taken  responsibility  for  a 
number  of  terrorist  attacks  against 
government  and  other  targets,  has 
vowed  to  fight  the  regime  through 
armed  struggle  and  rejects  negotia¬ 
tions. 

In  May  1984,  another  armed  com¬ 
mando  of  the  Manuel  Rodriguez 
Front  also  raided  the  AP  office  in  San¬ 
tiago,  ordering  staffers  to  send  an 
anti-governmet  statement  to  AP 
headquarters  in  New  York. 


Philadelphia  newspaper  strike  drags  on 


Philadelphia  Newspapers  Inc.  has 
reached  settlements  on  non¬ 
economic  issues  with  all  nine  indi¬ 
viduals  unions  striking  the  company. 

The  strike,  which  began  on  Septem¬ 
ber  7,  has  shut  down  PNI’s  Phil¬ 
adelphia  Inquirer  and  Daily  News. 
The  striking  unions  represent  4,774 
employees. 

However,  talks  over  economic 
issues,  including  pay  raises,  have 
broken  off.  Federal  mediator  Robert 
Kyler  said  he  will  not  call  another 
negotiation  session  until  PNI  agrees 
to  come  up  in  its  wage  offer  and  the 
unions  agree  to  lower  their  proposal. 

The  unions  reached  separate  agree¬ 
ments  on  non-economic  matters,  but  < 


are  negotiating  jointly  on  economic 
issues  through  the  Philadelphia  Coun- 


Federal  mediator 
Robert  Kyler  said  he  will 
not  call  another 
negotiation  session  until 
PNI  agrees  to  come  up  In 
its  wage  offer  and  the 
unions  agree  to  lower  to 
their  proposal. 


cil  of  Newspaper  Unions.  The  latest 
union  wage  proposal  was  for  a  $170  a 


week  per  employee  increase,  or  32%, 
over  three  years.  The  unions  had 
originally  sought  a  $200  a  week  in¬ 
crease  over  three  years. 

PNI’s  last  wage  offer  was  $90  a 
week  per  employee  over  three  years, 
the  same  proposal  which  had  been  on 
the  table  when  the  strike  began.  PNI’s 
original  offer  was  $54  a  week  over 
three  years. 

The  mailers  were  the  last  union  to 
settle  on  non-economic  issues.  The 
main  contract  dispute  was  over  part- 
time  manning  in  PNI’s  newly  reno¬ 
vated  mailroom. 

Neither  the  company  nor  the  mail¬ 
ers  have  released  details  of  their  non¬ 
economic  settlement. 

(Continued  on  page  32) 
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St.  Louis  Globe-Democrat  files  Chapter  1 1 

Meanwhile  negotiations  to  sell  the  newspaper  continue 


Buffeted  by  mounting  debts  and  in¬ 
creasingly  frequent  lawsuits,  the  St. 
Louis  Globe-Democrat  has  filed  for 
Chapter  1 1  protection  from  creditors 
in  U.S.  Bankruptcy  Court. 

The  petition  was  filed  Sept.  26  — 
one  day  before  the  court  was  to  hold  a 
hearing  on  a  petition  by  14  current  and 
former  employees  seeking  to  force 
the  paper  into  involuntary  bank¬ 
ruptcy. 

Under  Chapter  11,  a  company  is 
protected  from  the  claims  of  creditors 
while  it  attempts  to  develop  a  plan  to 
reorganize  and  discharge  its  debts. 
Typically,  the  reorganization  is 
worked  out  between  the  company  and 
a  committee  of  creditors. 

Globe-Democrat  lawyer  Barry 
Schermer  said  the  Chapter  1 1  protec¬ 
tion  would  ensure  the  long  term  future 
of  the  founderine  oaoer. 

“What  this  means  for  the  paper 
...  is  to  reemerge  as  a  much  strong¬ 
er  entity,”  Schermer  said. 

Schermer  would  not  say  how  large 
the  newspaper's  debt  has  grown. 

The  bankruptcy  petition  comes  as 
the  paper  is  negotiating  with  a  group 
of  unidentified  St.  Louis  businessmen 
which  has  paid  $100,000  in  “earnest 
money”  for  a  45-day  option  to  pur¬ 
chase  the  paper. 

Owner  Jeffrey  Gluck,  32,  and  his 
wife,  Debra  McAlear  Gluck,  would 


continue  to  retain  an  interest  in  the 
newspaper,  according  to  a  Louis  B. 
Susman,  attorney  for  the 
businessmen. 


"/  think  the  mood  of 
people  Is  directly 
proportionate  to  the 
number  of  paychecks 
they  receive,  and  since 
they  have  been  receiving 
them,  then  the  mood  is 
good,*’  he  said. 


The  Globe-Democrat  has  struggled 
financially  virtually  from  the  first  day 
it  was  bought  by  the  Glucks  in  Febru¬ 
ary  1984.  They  bought  the  paper  from 
the  Newhouse  Newspaper  group, 
which  had  claimed  that  it  was  failing 
even  under  the  joint  operating  agree¬ 
ment  it  had  with  Pulitzer  Publishing’s 
St.  Louis  Post-Dispatch. 

Since  the  paper  began  independent 
operations,  it  has  steadily  lost  daily 
circulation,  which  now  stands  at 
201,418.  Once  the  market  leader,  it 
now  badly  trails  the  Post-Dispatch, 
whose  daily  circulation  grew  by 
3 1 ,000  in  the  first  full  year  of  competi¬ 


tion  to  273,784. 

Financial  problems  also  have 
mounted:  the  paper’s  medical  ben¬ 
efits,  for  example,  have  been  can¬ 
celed  because  premiums  have  not 
been  paid.  Throughout  the  normally 
hot  St.  Louis  summer,  the  paper’s  air 
conditioning  has  been  shut  off. 

At  various  times  in  the  last  year, 
employee  paychecks  have  bounced. 
In  addition,  the  paper  has  also  faced 
several  lawsuits,  including  the  one 
filed  Aug.  19  by  the  employee  group, 
which  claims  they  are  owed  $  13,000  in 
back  pay. 

Since  the  beginning  of  its  indepen¬ 
dent  operation,  the  paper  has  been 
able  to  publish  only  by  paying  its  com¬ 
mercial  printers  every  day  in  advance 
of  press  start-up.  Those  payments 
have  “been  kept  right  up  to  date,” 
general  manager  Richard  Amberg 
said. 

Despite  the  problems,  Amberg  says 
that  since  the  Chapter  11  filing  the 
paper  is  “on  the  road  back.” 

Employees  will  be  paid  four  weeks 
pay  over  the  three  weeks  beginning 
Sept  27,  he  said  —  and  staff  morale 
has  improved  dramatically. 

“I  think  the  mood  of  people  is 
directly  proportionate  to  the  number 
of  paychecks  they  receive,  and  since 
they  have  been  receiving  them,  then 
the  mood  is  good,”  he  said. 


Schanberg  to  resign  from  New  York  Times 


Sydney  Schanberg,  whose  metro¬ 
politan  affairs  column  was  abruptly 
discontinued  in  August,  is  planning  to 
resign  from  the  New  York  Times. 

Schanberg,  a  26-year  Times  veter¬ 
an  and  Pulitzer  Prize  winner,  is  cur¬ 
rently  in  the  process  of  negotiating  the 
details  of  his  separation  agreement 
from  the  paper.  His  decision  to  resign 
came  after  Times  publisher  Arthur 
Ochs  Sulzberger,  in  a  September  23 
meeting  with  Schanberg,  refused  to 
reinstate  his  column. 

Schanberg  began  writing  his  col¬ 
umn  in  May,  1981.  The  last  column 
was  on  July  27,  1985.  He  was  the 
Times’  metro  editor  from  May  1977  to 
September  1980,  and  prior  to  that  had 
been  a  foreign  correspondent  in 
several  posts  including  Phnom  Penh 
during  the  war  in  Cambodia. 

Sulzberger  had  offered  Schanberg  a 


position  as  a  staff  writer  for  the 
Times’  Sunday  magazine,  but  he  re¬ 
jected  the  offer  as  “inapproprate.” 

On  August  18,  while  both  Sulzber¬ 
ger  and  Times  executive  editor  A.M. 
Rosenthal  were  vacationing,  Schan¬ 
berg  was  told  by  vice  chairman  Syd¬ 
ney  Gruson  that  his  column  was  being 
discontinued,  effective  immediately. 
Gruson  said  Schanberg  would  be 
offered  an  unspecified  new  assign¬ 
ment. 

Rosenthal’s  office  made  a  point  of 
stressing  that  the  decision  to  end 
Schanberg’ s  column  was  made  by 
Sulzberger.  A  secretary  told  E&P 
that  Times  columnists  answer  direct¬ 
ly  to  the  publisher. 

The  Times  gave  no  reason  for  end¬ 
ing  Schanberg’s  column.  Times  staf¬ 


fers  said  Schanberg  had  angered  ex¬ 
ecutives  with  his  columns  attacking 
the  city’s  leading  real  estate  develop¬ 
ers,  his  criticism  of  the  newspaper’s 
lack  of  news  coverage  and  editorial 
stand  in  favor  of  Westway  —  a  pro¬ 
posed  highway  and  real  estate  project 
that  was  recently  abandoned  —  and 
his  testifying  on  behalf  of  Richard 
Severo,  a  reporter  involved  in  labor 
arbitration  with  Times  management. 

Schanberg  won  the  Pulitzer  Prize 
for  his  reporting  in  1975  on  the  fall  of 
Cambodia  to  the  Khmer  Rouge  when 
he  had  stayed  in  Phnom  Penh  as  the 
communist  guerrillas  entered  the  city. 
His  experiences  in  Cambodia  and  the 
ordeal  of  his  friend  and  aide,  Dith 
Pran,  during  the  Khmer  Rouge’s  rule 
formed  the  basis  of  the  recent  movie, 
“The  Killing  Fields.”  Dith  Pran  is 
now  a  Times  photographer. 
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Publisher  arrested  in  Taiwan 

Taiwan  citizen  with  immigrant  status  in  the  U.S.,  who  publishes  the 
International  Daily  News,  is  charged  with  violating  the  Anti-Sedition  Act 

advocated  that  Taiwan  should  hold 
peace  talks  and  carry  out  commercial, 
postal  and  travel  relations”  with 
China. 

She  also  was  accused  of  promoting 
“communist  psychological  warfare” 
by  publishing  a  1982  interview  with 
Chai  Zemin,  who  then  was  China's 
ambassador  to  the  U.S. 

According  to  Taiwan  authorities, 
the  articles  violate  the  country's  Anti- 
Sedition  Act  forbidding  the  dissemi¬ 
nation  of  propaganda  that  benefits  so- 


Yuen  said  the 
International  Daily  News 
is  “not  anti-Taiwan,” 
adding:  “We  have  merely 
urged  peaceful 
negotiations  between 
Taiwan  and  China.  But 
Taiwan  is  a  police  state 
and  they  put  a  different 
interpretation  on  what  we 
write.” 


called  rebels. 

The  maximum  penalty  for  convic¬ 
tion  of  the  offense  is  death. 

Anthony  Yuen,  editor-in-chief  of 
the  International  Daily  News,  told 
E&P  the  newspaper  is  not  circulated 
in  Taiwan  and  that  if  copies  were 
found  there,  “They  must  have  been 
taken  over  by  tourists.” 

“They  would  not  allow  us  to  dis¬ 
tribute  our  newspaper  in  Taiwan,”  he 
added. 

In  a  response  to  a  query  from  the 
Los  Angeles  Times,  the  U.S.  State 

USA  Today  to  hike  its  rate  base  and  its  rates 

(/5A  Today  has  increased  its  daily  net  paid  circulation  of  about  $24,931). 

paid  circulation  to  more  than  1 ,360,000,  compared  with  the  current  The  announcement  came  on  the 

1 ,400,000  and  will  raise  its  advertising  rate  base  of  1 ,300,000.  day  that  USA  Today  published  11 

rates  1.1%  on  Nov.  1 ,  publisher  Cath-  pages  of  four-color  advertising  by  the 

leen  P.  Black  said  in  a  letter  to  adver-  Starting  Nov.  1 ,  a  four-color  page  Dodge  Division  of  Chrysler  Corp. 
tisers.  of  advertising  will  cost  $33,561  (com- 

She  said  soon-to-be-released  cir-  pared  with  the  current  $31,163),  and  a  USA  Today  said  this  was  the  paper's 
culation  figures  for  the  six  months  en-  black-and-white  page  will  cost  largest-ever  single-day  buy  of  that 

ded  Sept.  30  will  show  average  daily  $26,849  (compared  with  the  current  type. 


By  MX.  Stein 


The  California  publisher  of  a 
Chinese-language  newspaper  has 
been  released  after  being  arrested  in 
Taiwan  for  allegedly  publishing  sedi¬ 
tious  articles  supporting  reunification 
talks  with  Communist  China. 

When  62-year-old  Lee  Ya-ping  was 
freed  from  “detainment”  at  a  Taipei 
military  garrison  Sept.  26,  a  military 
prosecutor  recommended  “reforma¬ 
tory  education”  for  her  alleged 
offense  of  illegally  distributing  her 
paper  in  Taiwan. 

The  seizure  of  Lee  while  she  was 
visiting  Taiwan  brought  protests  from 
U.S.  State  Department  officials,  con¬ 
gressmen  and  the  California  Freedom 
of  Information  Committee,  who  de¬ 
manded  her  immediate  release. 

The  publisher  was  reported  to  still 
be  in  Taiwan  last  week.  Her  son, 
Simon  Shen,  said  she  would  not  try  to 
flee  the  country,  adding,  “She's  not 
that  kind  of  person.  She  will  be 
okay.” 

The  Los  Angeles  Times  reported 
the  State  Department  expressed  its 
gratification  that  Lee  was  released, 
saying  that  it  understands  a  final  ver¬ 
dict  is  due  soon. 

Lee,  who  publishes  the  Interna¬ 
tional  Daily  News  in  Monterey  Park 
in  the  Los  Angeles  area,  is  a  Taiwan 
citizen  with  immigrant  status  in  the 
U.S. 

Her  husband,  Tao  Shen,  who  owns 
the  newspaper  and  is  chairman  of  the 
board,  is  an  American  citizen. 

Lee  was  arrested  for  allegedly  pub¬ 
lishing  articles  favoring  Peking's 
moves  for  reunification  of  China  and 
Taiwan.  Specifically,  she  was 
charged  with  having  “repeatedly 


Department  issued  this  statement: 
“Arresting  a  U.S.  newspaper  pub¬ 
lisher  for  her  professional  activities  in 
the  United  States  must  be  seen  as  an 
act  of  intimidation  and  harassment 
against  individuals  in  the  United 
States.  We  are  asking  the  Taiwan  au¬ 
thorities  to  release  Miss  Lee  without 
further  delay.” 

Protests  also  came  from  Rep. 
Stephen  J.  Solarz  (D-N.Y.),  chairman 
of  the  House  Foreign  Affairs  subcom¬ 
mittee  on  Asian  and  Pacific  Affairs, 
and  two  southern  California  Demo¬ 
cratic  congressmen,  Mel  Lavine  and 
Mervyn  M.  Dymally. 

Solarz  told  the  Times  that  Lee's 
arrest  was  “an  act  of  profound  disre¬ 
spect  for  the  people  and  laws  of  the 
United  States  that  calls  into  serious 
question  the  eligibility  of  Taiwan  for 
fiiture  arm  sales  from  our  country.” 

Frank  McCulloch,  chairman  of  the 
California  Freedom  of  Information 
Committee,  which  represents  news¬ 
papers,  said  the  Committee  “regards 
the  arrest  as  outrageous  and  hopes  the 
U.S.  government  will  bring  every 
pressure  to  bear  it  can  to  obtain  her 
release.” 

McCulloch  is  managing  editor  of 
the  San  Francisco  Examiner. 

Yuen  said  the  International  Daily 
News  is  “not  anti-Taiwan,”  adding: 
“We  have  merely  urged  peaceful 
negotiations  between  Taiwan  and 
China.  But  Taiwan  is  a  police  state 
and  they  put  a  different  interpretation 
on  what  we  write.” 

Yuen  disclosed  that  the  newspaper 
was  seeking  a  Taiwan  lawyer  to  repre¬ 
sent  her.  He  said  he  could  not  predict 
her  fate. 

“Taiwan  has  martial  law,”  he  ex¬ 
plained.  “Anything  can  happen 
there.” 
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A  look  at  libel 

Newspaper  Features  Council  speaker  notes  that  large  awards 
against  the  press  have  nearly  doubled  during  the  past  year 


By  David  Astor 

Large  libel  awards  against  the  press 
have  risen  sharply  during  the  past  12 
months,  according  to  Philadelphia  In¬ 
quirer  assistant  to  the  executive  edi¬ 
tor  John  V.R.  Bull. 

“At  the  moment,  there  are  at  least 
two  dozen  multi-million-dollar 
awards  against  the  press,  an  increase 
of  nearly  100%  in  only  one  year,” 
stated  Bull,  who  was  speaking  at  the 
Newspaper  Features  Council  (NFC) 
meeting  in  San  Francisco  September 
18. 

On  a  more  positive  note.  Bull  re¬ 
ported  that  newspapers  lost  62%  of  all 
libel  cases  that  went  before  a  jury  dur¬ 
ing  the  past  two  years  —  “an  im¬ 
provement  over  the  83%  loss  rate  we 
suffered  the  previous  four  years.” 

But  he  observed  that  even  some¬ 
what  positive  news  can  have  a  nega¬ 
tive  side.  Bull  noted,  for  instance,  that 
the  press  “continue(s)  to  ‘win’  —  if 
that  is  the  word  —  90%  of  all  cases  on 
appeal,  but  the  cost  of  this  protracted 
legal  activity  is  nearly  prohibitive.” 

And  he  said  that  the  average  jury 
award  has  remained  at  a  little  over  $2 
million  over  the  past  year  (according 
to  the  Libel  Defense  Resource  Cen¬ 
ter),  but  that  this  figure  is  still  much 
higher  than  “the  $750,000  average 
award  against  manufacturers  in  prod¬ 
uct  liability  cases  and  the  $700,000 
average  medical  malpractice  award.” 

In  short.  Bull  told  the  NFC  audi¬ 
ence,  the  situation  on  the  libel  front  is 
“bad.”  He  stated,  among  other 
things,  that: 

•  “Libel  actions  have  been  ex¬ 
tended  to  areas  not  previously  under 
particular  attack — editorials,  re¬ 
views,  and  other  opinion  pieces,  and 
editorial  cartoons.” 

•  Libel  suits  brought  by  public  offi¬ 
cials  are  “hitting  papers  with  increas¬ 
ing  intensity.”  This  is  a  key  reason. 
Bull  stated,  for  the  “chilling  effect” 
that  is  causing  a  number  of  papers  to 
shy  away  from  investigative  re¬ 
porting. 

•  The  “libel  threat  is  reaching  the 
general  public.”  This,  Bull  said, 
means  citizens  who  criticize  their  lo¬ 
cal  councilpersons  or  school  board 


John  V.R.  Bull  addressing  the  News¬ 
paper  Features  Council  meeting.  (Photo 
by  Kathy  Kattenburg  Astor.) 

members  are  increasingly  finding 
themselves  defendants  in  one-sided 
libel  actions. 

Speaking  about  specific  libel  rul¬ 
ings,  Bull  said,  “With  the  notable  ex¬ 
ceptions  of  the  Sharon  and  West¬ 
moreland  cases,  court  decisions  have 
been  bad.  The  worst,  by  far,  was  the 
finding  by  a  special  panel  of  the 
Federal  Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia  in  the  Tavoulareas 
case.  That  finding  .  .  .  would,  if  up¬ 
held,  make  it  virtually  impossible  for 
the  press  to  mount  a  successful  de¬ 
fense  against  a  libel  suit.” 


“At  the  moment,  there 
are  at  least  two  dozen 
multhmillion-dollar 
awards  against  the  press, 
an  increase  of  nearly 
100%  in  only  one  year,” 
stated  Bull . . . 


Bull  noted,  for  instance,  that  the 
Washington  Post's  reputation  for 
doing  investigative  stories  was  “held 
against”  the  paper  in  the  Tavoulareas 
case. 

One  important  case  scheduled  to  be 
heard  by  the  Supreme  Court  this  year. 


said  Bull,  is  Anderson  vs.  Liberty 
Lobby  —  which  involves  the  issue  of 
how  available  summary  judgment  will 
be  in  deciding  libel  suits. 

“As  you  recall,”  Bull  told  the  audi¬ 
ence,  “in  a  celebrated  footnote  in 
Hutchinson  vs.  Proxmire,  Chief  Jus¬ 
tice  (Warren)  Burger  suggested  that 
summary  judgment  —  pretrial  dismis¬ 
sal  of  cases  when  a  judge  sees  no  pros¬ 
pect  of  proving  libel  —  be  severely 
limited,  particularly  in  public  official 
cases. 

“As  a  consequence,  summary 
judgment  is  increasingly  difficult  to 
get,  forcing  newspapers  to  fight  their 
libel  cases  all  the  way  to  the  bitter 
end,  even  in  the  flimsiest  of  cases.” 

Bull  did  note  that  there  “seems  to 
be  growing  awareness  that  the  pres¬ 
ent  system  for  handling  libel  cases  is 
not  satisfactory”  to  either  side,  and 
observed  that  some  lawyers  are  look¬ 
ing  for  a  better  way  to  try  these  cases. 

“In  one  widely  discussed  method, 
plaintiffs  would  sue  not  to  win  mone¬ 
tary  damages  but  only  to  determine 
the  truth  or  falsity  of  an  article,  with¬ 
out  regard  to  whether  the  newspaper 
was  negligent  or  acted  with  malice,” 
said  Bull.  “A  successful  plaintiff 
would  be  entitled  to  a  retraction  and 
legal  costs.” 

And  Bull  discussed  how  some  libel 
suits  may  be  prevented.  He  cited  a 
survey  by  Gil  Cranberg  of  the  Uni¬ 
versity  of  Iowa  showing  that  many 
who  feel  they  have  been  libeled  by  a 
newspaper  first  turn  to  the  paper  for 
redress  of  their  grievance  before  de¬ 
ciding  to  file  suit. 

“This  gives  the  press  a  golden 
opportunity  to  resolve  the  dispute  be¬ 
fore  a  lawyer  enters  the  picture,” 
stated  Bull,  who  noted  that  papers 
don’t  always  give  these  people  “cour¬ 
teous”  responses. 

“My  suggestion,”  he  continued, 
“is  for  us  to  develop  internal  methods 
of  handling  complaints.  Some  papers 
use  an  ombudsman  or  other  desig¬ 
nated  staffer. 

“From  experience,  I  have  decided 
that  many  persons  who  complain  to  us 
don’t  really  expect  us  to  agree  with 
them  fully  —  or  even  to  do  anything 
about  their  complaint.  But  they  want 
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to  feel  that  their  cause  or  idea  or  sug¬ 
gestion  is  honestly  considered,  even  if 
only  for  a  minute.” 

The  Cranberg  survey  observed  that 


nothing  will  deter  some  people  from 
suing,  said  the  NFC  speaker. 

“But  I  think  there  is  little  doubt  we 
can  head  off  a  good  number  of  poten¬ 


tial  suits,”  declared  Bull.  “Besides, 
sometimes  the  caller  is  right.” 

After  his  remarks.  Bull  showed  a 
videotape  of  a  mock  libel  trial. 


Don’t  give  in  to  iibei  ‘hysteria,’  lawyer  says 


By  Mark  Fitzgerald 

The  biggest  danger  newspapers 
face  from  libel  today  comes  not  from 
the  highly  publicized  settlements  and 
verdicts  —  but  from  the  industry’s 
“hysteria”  about  the  suits,  a  news¬ 
paper  lawyer  told  the  recent  National 
Newspaper  Association  convention. 

“Some  of  our  hysteria  in  libel — by 
our  own  hysteria — we  have  accom¬ 
plished  what  Ariel  Sharon  and  (Gen. 
William)  Westmoreland  and  (Mobil 
executive  William  P.)  Tavoulareas 
could  not  do,  and  the  irony  is  that  we 
have  scared  ourself  into  doing  what 
they  wanted  us  to  do  —  and  that  is, 
scare  us  into  silence,”  said  Pat  Hirl, 
associate  general  counsel  for  the  Min¬ 
neapolis  Star  and  Tribune. 

There  is  little  reason  for  hysteria, 
Hirl  argued,  because  the  highly  publi¬ 
cized  libel  cases  look  less  frightening 
after  cool  analysis. 

She  noted,  for  example,  that  while 


plaintiffs  win  nearly  90%  of  all  libel 
cases  that  get  to  the  jury,  only  about 
10%  actually  get  that  far. 

In  addition,  she  said,  there  is  no 
evidence  that  libel  cases  are  in¬ 
creasing. 


One  publisher  told  Hirl 
that  his  paper  had,  under 
the  threat  of  a  libel  suit, 
agreed  to  retract  a  story 
it  knew  to  be  true. 


And  of  those  libel  cases  that  go  to 
trial,  she  noted,  news  organizations 
continue  to  win  about  two-thirds  on 
appeal. 

“You  hear  about  these  huge  ver¬ 
dicts  —  well,  no  million  dollar  verdict 
has  ever  been  sustained  on  appeal. 


ever,”  she  said. 

In  fact,  Hirl  said,  the  average  libel 
verdict  is  down  from  $1(X),(K)0  two 
years  ago  to  $60,(XX)  last  year. 

But  much  of  that  message  may  have 
been  lost  on  the  NNA  audience,  a 
gathering  of  primarily  small  dailies 
and  weeklies. 

Again  and  again,  publishers  told 
Hirl  during  the  question-and-answer 
period  that  they  had  stopped  writing 
aggressive  news  stories  because  of 
the  libel  threat  and  their  paper’s  soar¬ 
ing  liability  insurance  premiums. 

One  publisher  told  Hirl  that  his  pa¬ 
per  had,  under  the  threat  of  a  libel 
suit,  agreed  to  retract  a  story  it  knew 
to  be  true. 

“Gosh,  I  hate  to  see  you  do  that,  1 
really  do  hate  to  see  you  do  that,”  Hirl 
said. 

Newspapers  can  minimize  libel 
problems  by  agreeing  to  settle  when 
they  are  genuinely  wrong,  but  should 
fight  hard  when  their  stories  are  cor¬ 
rect,  she  said. 


Cover  dates  must  be  consistent,  publishers  told 


Newspapers  must  date  their  edi¬ 
tions  consistently  throughout  the 
week,  the  Audit  Bureau  of  Circula¬ 
tions  declared  in  a  rule  change  that 
was  recently  given  preliminary  board 
approval. 

The  change  is  designed  to  prevent 
newspapers  from  inflating  their  five- 
day  circulation  subtotal  by  extending 
a  cover  date  —  usually  Friday’s  — 
into  the  weekend. 

“It’s  a  rule  modification  to  avoid 
using  inconsistent  dating  of  editions 
as  a  means  of  transferring  circulation 
from  the  six-day-a-week  totals  into, 
the  five-day-a-week  circulation  sub¬ 
group,”  Audit  Bureau  spokesman 
Charles  O.  Bennett  said. 

The  change  adds  to  the  Audit 
Bureau’s  Rule  Cl. 2  these  words: 
“The  number  designation  and  dating 
of  editions  for  newspapers  of  daily 
frequency  shall  be  solely  the  preroga¬ 
tive  of  the  publisher  with  the  excep¬ 
tion  that  such  designations  and  dating 
shall  be  consistent  for  each  day  that 
an  edition  is  published.” 

Earlier  in  the  year,  the  Chicago 
Sun-Times  complained  that  the  rival 


Chicago  Tribune  was  using  its  late- 
aftemoon  Green  Streak  editions  to 
extend  its  Friday  editions  —  with  its 
popular  entertainment  tabloid — from 
Thursday  night  to  well  into  Saturday. 

In  a  front-page  story,  the  Sun- 
Times  accused  the  Tribune  of  creat¬ 
ing  “a  53-hour  day.”  Sun-Times  fury 
over  the  change  was  aggravated  by  an 
erroneous  report  in  an  advertising  in¬ 
dustry  trade  journal  that  it  was  the 
Sun-Times  that  was  engaging  in  the 
practice. 


The  change  is  designed 
to  prevent  newspapers 
from  inflating  their 
five-day  circulation 
subtotal  by  extending  a 
cover  date  —  usually 
Friday’s  —  into  the 
weekend. 


The  issue  became  moot  when  the 
Tribune  dropped  its  Green  Streak,  af¬ 
ter  failing  to  produce  the  editions  for 


the  first  three  weeks  of  the  continuing 
strike  by  three  production  unions. 

At  the  time,  the  Tribune  said  it  had 
planned  for  some  months  to  drop  the 
Green  Streak  in  favor  of  a  new  late- 
night  national  edition  that  is  sold  only 
at  selected  Chicago  sites. 

Further  action  on  the  rule  change  is 
expected  at  the  Audit  Bureau  b^rd 
meeting  during  its  71st  conference 
and  annual  meeting  in  Chicago  Oct. 
31-Nov.  1. 

In  other  action,  the  Audit  Bureau 
said  that  newspapers  can  count  as 
paid  circulation  copies  of  newspapers 
which  are  purchased  in  bulk  quanti¬ 
ties  by  prisons  or  other  institutions 
with  incarcerated  “students”  who 
are  taking  Newspaper  in  Education 
programs  or  similar  reading  pro¬ 
grams.  The  copies  would  be  reported 
as  “School-Single  Copy/Sub¬ 
scriptions.”  Previously,  the  copies  | 
would  have  been  counted  as  bulk 
sales. 

Audit  Bureau  spokesman  Bennett 
said  the  board  was  told  the  change  will 
affect  only  about  a  dozen  copies  of 
papers  used  in  the  NIE  programs  of 
one  or  two  newspapers. 


EDITOR  &  PUBLISHER  for  October  5,  1985 


15 


LEGALLY  SPEAKING 

Dun  &  Bradstreet  —  The  danger  to  come 


By  Paul  Levine 

When  the  United  States  Supreme 
Court  upheld  a  $300,000  punitive 
damage  award  against  Dun  &  Brad- 
street  earlier  this  year,  the  news 
media  shuddered,  fearful  that  puni¬ 
tive  damages  might  now  be  easier  to 
recover  in  certain  libel  cases. 

Although  the  media's  fears  of  new 
punitive  damage  claims  may  be  ex¬ 
aggerated,  the  Dun  &  Bradstreet  deci¬ 
sion  poses  other,  less  evident  threats 
to  press  freedom. 

First,  the  decision  could  spell  the 
end  of  the  rule  that  the  defendant  must 
be  guilty  of  some  “fault”  —  such  as 
negligence  —  to  be  liable  for  com¬ 
pensatory  damages. 

Second,  at  least  two  justices  appear 
ready  to  overrule  New  York  Times  v. 
Sullivan  and  eliminate  altogether  the 
constitutional  defense  to  libel. 


If,  however,  the  lower 
courts  do  not  take  a 
broad  view  of  “public 
concern,”  then  there  is 
much  cause  for  alarm. 


In  Dun  &  Bradstreet  v.  Greenmoss 
Builders,  a  divided  court  held  that  a 
plaintiff  may  recover  punitive  dam¬ 
ages  for  an  erroneous  credit  report 
without  proving  actual  malice,  be¬ 
cause  the  report  did  not  involve  a 
“matter  of  public  concern.” 

Actual  m^ice  is  legal  shorthand  for 
a  defendant’s  knowledge  of  the  falsi¬ 
ty,  or  reckless  disregard  of  truth,  of 
defamatory  statements. 

The  Dun  &  Bradstreet  holding  re¬ 
cedes  from  the  broad  protection 
afforded  by  the  Court  1 1  years  ago  in 
Gertz  V.  Robert  Welch,  Inc.,  a  case 
widely  interpreted  to  require  that 
actual  malice  be  shown  to  recover 
punitive  damages  in  all  cases. 

The  direct  impact  of  Dun  and  Brad¬ 
street  might  not  be  so  ominous,  since 
the  lower  courts  will  likely  broadly 
interpret  what  constitutes  matters  of 
“public  concern.” 

This  conclusion  can  be  drawn  from 


(Attorney  Paul  Levine  is  a  partner  in 
the  Miami  office  of  Morgan,  Lewis  & 
Bockius.  He  represents  the  Miami 
Herald  and  other  newspapers.) 


earlier  cases  decided  under  the  rule 
set  forth  in  1971  in  Rosenbloom  v. 
Metromedia,  /nc.,  which  afforded  the 
press  constitutional  protection  even 
in  libel  suits  brought  by  private  fig¬ 
ures,  as  long  as  the  article  was  of  pub¬ 
lic  concern. 

During  Rosenbloom’ s  short  history 
(the  decision  was  subsequently  over¬ 
ruled  in  Gertz),  stories  about  the  life 
of  retired  sports  figures,  the  Wood- 
stock  rock  festival,  a  church’s  activi¬ 
ties,  and  even  Americans  living 
abroad  were  considered  of  public 
concern. 

Since  the  Supreme  Court  apparent¬ 
ly  has  revived  the  public  concern  test, 
the  lower  courts  will  likely  follow 
their  earlier  analyses  under  Rosen¬ 
bloom. 

If,  however,  the  lower  courts  do  not 
take  a  broad  view  of  “public  con¬ 
cern,”  then  there  is  much  cause  for 
alarm. 

City  editors  may  be  forced  to  deter¬ 
mine  whether  a  story  contains  suffi¬ 
cient  discussion  of  public  affairs  — 
the  dialogue  that  is  important  to  self- 
government  —  before  allowing  a 
story  to  be  published.  Under  a  crab¬ 
bed  view  of  what  should  concern  our 
society,  entire  publications  could  be 
found  devoid  of  sufficient  “public 
concern”  to  qualify  for  constitutional 
protection. 

Does  People  magazine.  Entertain¬ 
ment  Tonight,  or  the  lifestyle  section 
of  any  newspaper  convey  information 
that  is  important  enough  for  First 
Amendment  protection? 

Those  questions,  unanswered  by 
the  Supreme  Court,  make  judges  the 
“editors  of  last  resort.” 

Further,  the  future  of  the  Gertz 
rule  —  that  no  damages  are  permitted 
unless  the  plaintiff  proves  that  the  de¬ 
fendant  was  guilty  of  some  fault  in 
publishing  the  false  information  — 
remains  uncertain. 

Cases  involving  speech  of  only 
“private  concern”  may  no  longer  car¬ 
ry  any  constitutional  protection  from 
punitive  damages.  Lacking  that  pro¬ 
tection,  the  common  rule  of  strict 
liability  without  fault  may  become  the 
standard,  at  least  for  statements  of 
purely  private  concern. 

An  even  more  drastic  return  to  the 
common  law  would  take  place  if  Chief 
Justice  Warren  Burger  and  Justice 
Byron  White  have  their  way. 

In  voting  to  uphold  the  punitive 
damages  against  Dun  &  Bradstreet, 
they  manifested  a  desire  to  overrule 


New  York  Times  v.  Sullivan,  the  1964 
case  that  provided  constitutional  pro¬ 
tection  for  statements  regarding  pub¬ 
lic  officials  and  led  to  protection  in 
cases  involving  all  “public  figures.” 

Justice  White  criticized  the  Times 
decision  as  unfair  to  those  who  seek  to 
“vindicate  their  reputation.”  He  also 
expressed  doubt  that  libel  awards 
have  a  chilling  effect  on  vigorous  in¬ 
vestigative  reporting. 

“I  cannot  assume,”  Justice  White 
wrote,  “that  the  press,  as  successful 
and  powerful  as  it  is,  will  be  intimi¬ 
dated  into  withholding  news  that  by 
decent  journalistic  standards  it  be¬ 
lieves  to  be  true.” 


Those  questions, 
unanswered  by  the 
Supreme  Court,  make 
judges  the  “editors  of  iast 
resort.” 


Justice  White  apparently  assumes 
that  the  press  consists  only  of  huge 
corporations  such  as  CBS  and  the 
New  York  Times.  Of  course,  not  all 
the  news  media  are  financial  be¬ 
hemoths,  and  even  those  with  great 
resources  carefully  weigh  the  threat 
of  libel  suits  before  publishing  con¬ 
troversial  stories. 

Chief  Justice  Burger  spared  no 
words  in  his  distaste  for  the  continued 
existence  of  the  New  York  Times  doc¬ 
trine.  He  would  permit  public  officials 
and  public  figures  to  recover  damages 
“if  the  defendant  is  shown  to  have 
published  defamatory  material 
which,  in  the  exercise  of  reasonable 
care,  would  have  been  revealed  as  un¬ 
true.” 

That,  of  course,  is  a  negligence 
standard  —  a  most  illusory  protec¬ 
tion  for  the  press.  Because  a  reporter 
could  always  have  done  more  — 
could  have  gone  to  one  more  source, 
could  have  eventually  gotten  every¬ 
thing  right  —  the  negligence  standard 
comes  perilously  close  to  the  com¬ 
mon  law  “strict  liability”  rule. 

Less  protection  from  libel  suits 
would  not  trouble  the  Chief  Justice, 
whose  antipathy  for  the  press  is  well 
documented  and  who  closed  his  opin¬ 
ion  with  the  cynical  remark  that,  “too 
much  checking  on  the  facts  has  ruined 
many  a  good  news  story.” 

A  journalist  might  respond  that  too 
much  tampering  with  constitutional 
law  might  ruin  freedom  of  the  press. 
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Fourth  Estate  curiosities  on  display 


By  Nino  Lo  Bello 

It’s  not  at  all  true  that  there  is  nothing 
staler  than  yesterday’s  news¬ 
paper.  If  you  come  to  a  Charlemagne 
town  near  the  Holland  and  Belgium 
borders,  you  can  spend  an  extra  spe¬ 
cial  hour  visiting  Aachen’s  Newspa¬ 
per  Museum,  in  Aachen,  Germany  — 
the  only  one  of  its  kind  in  the  world. 

Ironically,  Aachen’s  Newspaper 
Museum  has  not  made  any  headlines 
since  it  was  first  begun  way  back  in 
1885.  Yet  its  astounding  collection  of 
more  than  120,000  different  newspa¬ 
pers  in  over  30  languages  contains  a 
wide  array  of  Fourth  Estate  curiosi¬ 
ties. 

These  include  such  typographical 
tidbits  as  the  world’s  hugest  newspap¬ 
er,  the  world’s  tiniest  newspaper,  and 
the  world’s  oldest  newspaper  —  the 
last  one.  The  Peking  Sin  Pao,  printed 
on  fine  silk  paper. 

One  newspaper  that  attracts  special 
attention  is  the  May  19, 1849,  issue  of 
Die  Neue  Rheinische  Zeitung,  pub¬ 
lished  in  red  ink.  Page  One  reports  on 
the  firing  of  its  editor,  a  certain  Karl 
Marx. 

Perhaps  the  rarest  journal  in  the 
Aachen  collection  is  America’s  first 
daily  paper,  Publick  Occurences  Both 
Forreign  And  Domestick,  whose  first 
issue  came  out  in  Boston  on  Thurs¬ 
day,  September  25,  1690.  The  paper 
did  not  last  long,  for  officials  in  Mas¬ 
sachusetts  put  an  abrupt  end  to  it.  On 
September  29th,  the  governor  and  the 
council  issued  a  proclamation  order¬ 
ing  that  it  be  suppressed  because  it 
contained  “reflections  of  a  very  high 
nature’’  and  also  “doubtful  and  un¬ 
certain  reports.’’ 

Aachen’s  Newspaper  Museum  was 
the  life-dream  and  life-work  of  one 
Oskar  von  Forckenbeck,  a  wealthy 
polyglot  who  devoted  his  entire  for¬ 
tune  to  what  began  as  a  hobby  —  the 
collection  of  first  newspaper  editions, 
last  issues  and  special  numbers  put 
out  for  anniversaries.  Herr  von 
Forckenbeck,  with  true  German 
tenacity,  spent  31  years  traveling  to 

(Lo  Bello  Is  an  American  freelance 
newspaperman  who  has  been  covering 
Europe  for  more  than  25  years  for  U.S. 
and  Canadian  newspapers.  He  makes 
his  base  In  Vienna.  He  Is  the  author  of 
five  books,  one  of  which  made  the  New 
York  Times  best-seller  list  in  1%9.) 


World's  largest  and  smallest  newspa¬ 
pers  in  Aachen's  newspaper  museum. 
(Photo  by  Jimmy  Bedford) 


various  parts  of  the  world  to  meet 
publishers  and  editors  who  would 
give  him  the  copies  he  sought.  In  New 
Zealand  and  Capetown  he  bought  up 
newspaper  hobby  collections  that  had 
been  made,  thereby  making  his  the 
best  around. 

When  he  died  in  1895,  Forckenbeck 
willed  his  collection  to  the  city  of 
Aachen  which  has  since  then  pro¬ 
vided  public  funds  for  its  upkeep  and 
installed  the  Museum  in  the  city’s  old¬ 
est  partician  house  (built  in  1495)  at 
Number  13  Pontstrasse. 

Closed  on  Sundays,  the  Museum  is 
open  six  mornings  and  four  after¬ 
noons  a  week,  and  its  curator.  Dr. 
Bernhard  Poll  —  ever  on  the  hunt  for 
additional  acquisitions  —  is  ready  to 
help  anyone  wanting  to  do  research  in 
newspaper  history. 

Containing  a  library  with  over 
13,000  books  on  the  history  of  news¬ 
papers,  a  catalogue  room  and  three 
exhibition  rooms,  the  Newspaper 
Museum  keeps  on  open  display  its 
journalistic  treasures. 

One  can  look  at  a  newspaper  named 
after  a  cat,  published  in  Munich  in 
1866.  It  was  called  Miau  (meow). 
Then  there  was  a  newspaper.  The 
Tristan  Times  (dated  6  March  43) 
whose  selling  price  was  “4  Big  Pota¬ 
toes  or  3  Cigarettes.’’  You  also  have 
your  choice  of  12  different  papers  that 
were  published  in  handwriting. 

On  display  is  an  1830  newspaper 


that  ran  two  columns  of  news  in  the 
Cherokee  language  in  an  alphabet  that 
contains  50  letters.  There  is  even  a 
newspaper  from  the  year  1771  (date¬ 
line  Augsburg)  that  was  printed  en¬ 
tirely  in  rhyme.  Two  special  papers 
that  came  out  to  cover  catastophes 
were  Krakatoa  and  The  Cholera 
Gazette. 

Easily  the  most  eye-catching  rari¬ 
ties  on  view  are  the  biggest  and  small¬ 
est  newspapers  ever.  The  latter, 
called  Diario  di  Roma,  was  first 
printed  in  Febuary  1829  in  Italy.  Only 
one  column  wide,  the  mini-tabloid 
measured  2.7  inches  by  4.3  inches  and 
made  mention  of  the  fact  it  was 
published  “con  privilegio  pontificio” 
(with  the  Pope’s  permission). 

The  most  jumbo-sized  newspaper 
ever.  The  Constellation,  has  a  New 
York  dateline.  Measuring  51  by  53 
inches  in  size  and  carrying  13  columns 
per  page  (instead  of  the  usual  eight  or 
six),  it  was  put  out  with  a  press  run  of 
24,()00  copies  in  1859  by  a  George 
Roberts  who  worked  eight  weeks 
with  a  staff  of  40  to  assemble  it.  The 
masthead  said  the  paper  would  come 
out  once  every  hundred  years. 

But  there’s  no  number  for  1959  — 
so  it  seems  they’ve  skipped  an  issue. 

U.S.  journalists  on 
stamps  from  China 

Agnes  Smedley  (1892-1950),  Anna 
Louise  Strong  (1885- 1970),  and  Edgar 
Snow  (1905-1972)  are  pictured  on 
stamps  recently  released  by  the  Peo¬ 
ple’s  Republic  of  China. 

The  country’s  Ministry  of  Posts  and 
Telecommunications  describes  the 
three  as  “well-known  American  jour¬ 
nalists,  writers,  and  outstanding  so¬ 
cial  activists.”  All  three  reported  on 
the  Chinese  revolution. 

Scripps  to  sell 
two  stations 

Westinghouse  Electric  Corp.  has 
signed  a  letter  of  intent  to  acquire  two 
radio  stations  from  Scripps  Howard 
Broadcasting  Co. 

The  stations  are  KMEO-am  and  fm 
in  Phoenix.  Terms  were  not  dis¬ 
closed,  but  analysts  valued  the  sta¬ 
tions  at  between  $10  million  and  $20 
million. 
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Douglas  Amaron,  70,  a  retired 
general  superintendent  of  the  Cana¬ 
dian  Press  and  a  World  War  II  and 
Vietnam  correspondent,  died 
September  3  in  a  Toronto  hospital  af¬ 
ter  being  admitted  with  a  heart  ail¬ 
ment. 

He  joined  CP  in  Montreal  in  1936, 
left  in  1947  to  become  managing  editor 
of  the  Sherbrooke  (Quebec)  Record, 
but  rejoined  CP  in  1953  as  executive 
assistant,  and  became  general  news 
editor  ten  years  later. 

Amaron  was  appointed  general  su¬ 
perintendent  in  i%9  and  served  ten 
years.  After  retiring,  he  worked  in 
public  relations  for  the  Canadian 
Bankers  Association. 


I.  Edward  Ballard,  76,  a  retired 
Baltimore  newspaper  reporter  and 
editor,  died  August  22  at  a  hospital  in 
that  city. 

He  began  with  the  old  Baltimore 
News  in  1924  and  then  was  a  reporter 
before  serving  nearly  30  years  as  city 
editor  of  the  News  American.  He  re¬ 
tired  in  1975  as  an  assistant  managing 
editor. 

Ballard  was  a  past  president  of  the 
Maryland  and  the  Chesapeake  press 
clubs  and  also  had  taught  at  Towson 
State  University. 


Ray  Birrs,  40,  news  editor  of  the 
Everett  (Wash.)  Herald  from  1976  to 
1983,  died  at  University  Hospital  in 
Seattle  on  July  29  after  a  two-year 
battle  with  leukemia. 

He  became  the  Herald’s  news  edi¬ 
tor  after  working  eleven  years  at  the 
Detroit  Free  Press  in  writing,  editing, 
and  makeup  positions.  He  left  the 
Herald  when  he  became  ill  in  1983  and 
when  the  disease  went  into  remission 
returned  as  a  copy  editor.  He  left 
again  last  March  and  received  two 
bone-marrow  transplants  at  the  hos¬ 
pital  before  his  death. 

♦  ♦  * 

Roger  Duhamel,  69,  whose  career 
ranged  from  journalist  and  television 
personality  to  diplomat,  died  August 
12  of  bone  cancer,  only  two  weeks 
after  his  last  article  was  published  in 
La  Presse,  Montreal. 

Duhamel  became  a  journalist  in  the 
early  40s,  writing  for  Le  Canada,  Le 
Devoir,  La  Patrie  and  Montreal- 
Matin.  An  expert  on  French  and 
French-Canadian  literature,  he  taught 
at  the  University  of  Montreal  and  was 
the  author  of  several  books. 

In  the  50s  he  hosted  a  popular 
French-language  quiz  show  on  Radio- 
Canada. 


-OBITUARIES— 


In  1960,  Duhamel  was  appointed 
Queen’s  Mnter,  with  responsibility 
until  1%9  for  all  official  publications 
of  the  government.  He  was  adviser  to 
the  Secretary  of  State’s  office  and 
from  1972  to  1977  was  Canadian 
ambassador  to  Portugal.  Returning  to 
Canada,  he  was  publisher  of  Les  Edi¬ 
tions  La  Presse  until  he  retired  in  1980 
and  then  published  a  magazine  for 
senior  citizens  and  freelanced  until 
his  death. 


Pierce  G.  Fredericks,  65,  the 
Sunday  picture  editor  of  the  New 
York  Times  from  1952  to  1974,  died 
August  20  of  a  heart  attack  while  on 
vacation  in  Wellesley,  Mass.  He  lived 
in  New  York  City. 

At  the  time  of  his  death  he  was  the 
chief  copy  editor  of  Science  Digest 
magazine,  where  he  had  worked  since 
1980. 

His  first  journalism  job  was  as  pic¬ 
ture  editor  for  the  Esquire/Coronet 
magazine.  After  leaving  the  Times, 
Fredericks  earned  a  master’s  degree 
in  social  studies  at  Columbia  Uni¬ 
versity  and  taught  history  at  the  Col¬ 
legiate  School  and  St.  Bernard’s 
School  in  the  city. 

*  *  * 

Fred  Larey  Jr.,  66,  advertising 
salesman  for  the  Pratt  (Kan.)  and  St. 
John  News,  died  September  4  follow¬ 
ing  a  short  illness. 

He  began  at  the  Bloomington  (111.) 
Daily  Pantagraph  as  an  office  boy  and 
was  in  the  classified  advertising  de¬ 
partment  when  he  entered  U.S.  Army 
service  in  World  War  II.  He  returned 
in  1945  and  was  promoted  to  classified 
advertising  manager  in  1947,  serving 
until  retirement  in  1980. 

He  subsequently  worked  in  the 
advertising  department  for  Cox  Ari¬ 
zona  Publications  in  Mesa  and  trans¬ 
ferred  to  the  Pratt  and  St.  John  news¬ 
papers  in  October  1983. 

♦  ♦  ♦ 

Bill  Levitt,  38,  a  Canadian  jour¬ 
nalist  who  went  to  South  Africa  in 
1984,  was  killed  in  a  Johannesburg 
traffic  accident  as  he  was  preparing  to 
return  home. 

Levitt  worked  for  the  Ottawa 
bureau  of  the  Canadian  Press  from 
1977  to  1983,  specializing  in  native 
and  northern  affairs.  He  held  degrees 
from  Concordia  and  Charleton  uni¬ 
versities. 

He  had  worked  for  the  Johannes¬ 
burg  Star  and  then  launched  his  own 
financial  publication  before  deciding 
to  return.  His  wife  Gail  and  two  chil¬ 
dren  had  left  earlier  for  Toronto, 
where  he  was  buried  September  5. 


Edgar "J.  Magnin,  68,  former  news 
editor  of  the  Courier-Post,  Cherry 
Hill,  N.J.,  died  September  18  at  the 
Crozer-Chester  Medical  Center  in 
Upland,  Pa. 

He  began  his  newspaper  career  as  a 
reporter  for  the  Chester  {Pa.)  Times  in 
1935,  remaining  with  the  paper  for  25 
years  in  editing  posts  including  that  of 
managing  editor.  When  the  paper 
came  under  new  ownership,  he  joined 
the  Geneva  (N.Y.)  Times  and  went  to 
the  Daytona  Beach  (Fla.)  News- 
Journal  in  1960  for  six  months  and 
returned  to  the  Times.  He  joined  the 
Courier-Post  the  next  year  and  served 
as  makeup  editor,  news  editor,  and 
chief  of  the  copy  desk.  He  retired  in 
1981. 


Ralph  W.  Stepp,  63,  advertising 
director  of  the  Washington  (Pa.) 
Observer-Reporter,  died  August  7  in 
Presbyterian  Medical  Center, 
Washington,  following  a  three-year 
illness. 

Stepp  joined  the  Observer  Pub¬ 
lishing  Company’s  display  advertis¬ 
ing  department  in  1940,  was  made  de¬ 
partment  manager  in  1973  and  named 
advertising  director  of  the  Observer- 
Reporter  and  other  company  publica¬ 
tions  in  January  1982. 


Frank  B.  Walker,  69,  former  edi¬ 
tor  in  chief  of  the  Montreal  Star,  died 
at  his  home  August  27  of  a  heart 
attack. 

He  began  writing  at  the  Winnipeg 
Free  Press  in  the  30s  and  left  for  a  time 
to  be  a  public  relations  officer  for  The 
Hudson’s  Bay  Co.  In  World  War  II, 
Walker  was  an  officer  aboard  a  Cana¬ 
dian  Navy  Corvette,  escorting  con¬ 
voys  across  the  North  Atlantic.  Near 
the  end  of  the  war,  he  served  as  cor¬ 
respondent  for  the  Free  Press  in  the 
Pacific.  He  worked  for  the  newspaper 
until  1960  and  went  to  Montreal  as 
editor  of  the  weekly  Family  Herald, 
owned  by  the  Montreal  Star. 

He  was  named  editorial  page  editor 
of  the  Star  in  1%3  and  was  editor-in- 
chief  from  1968  until  the  newspaper 
folded  in  1979  after  a  long  strike. 

♦  *  * 

Paul  Ziemer,  64,  copy  editor  at  the 
Detroit  Free  Press  from  1974  until 
March  1985  when  he  became  ill,  died 
of  cancer  August  31  in  Detroit. 

He  previously  was  editorial  page 
editor  of  the  Evansville  (Ind.)  Courier 
and  copy  editor  of  the  defunct  Chica¬ 
go  America  and  Chicago  Today.  He 
had  served  with  the  Army  Air  Corps 
in  the  Pacific  during  World  War  II. 
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A  Tradition  of  Creativity 


jSirilinG  Commanteitu 

^  ^  hy  Steve  Benson  ®  ^ 


Steve  Benson’s 


biting  style  always  delivers  the  message. .  .usually  to 
the  regret  of  his  subjects. 

As  Benson  himself  put  it,  “I  like  to  roast  my 
subjects  over  a  slow  fire. 

“I  try  to  make  my  work  cut  aaoss  ideological 
boundaries.  I  don’t  want  to  tell  people  what  to 
think,  but  what  they  should  think  about.  At 
any  rate,  I  try  to  give  my  readers  something  they 
can  reaUy  sink  their  teeth  into.” 

Winner  of  the  1984  Headliner  Award  for 
editorial  cartooning,  Benson’s  work  appears 
regularly  in  America’s  top  newspapers  and 
magazines,  including  the  New  York  Times,  Boston 
Globe,  Washington  Post,  Newsweek,  Time  and 
U.S.  News  and  World  Report. 

Put  one  of  America’s  premier  talents  to  work 
on  your  editorial  page.  Call  John  Matthews  at 
1-800-322-3068  for  the  best  of  Steve  Benson 
four  times  a  week. 


Tribune  Media  Services 
720  North  Orange  Avenue 
Orlando,  Florida  32801 
(305)  422-8181 


AP  employee  fired  for  frivolous  use  of  the  wire 


The  Associated  Press  fired  a  pro¬ 
bationary  employee  in  New  Jersey  on 
September  20,  after  he  broke  the  news 
service’s  “ironclad  rule”  against  us¬ 
ing  the  wire  for  frivolous  reasons. 

The  employee  wrote  a  broadcast 
story  that  included  a  “paraphrased 
line  using  a  four-letter  word”  for  sex¬ 
ual  intercourse,  said  AP  spokes¬ 
woman  Kelly  Smith  Tunney.  “The 
story  was  about  a  court  case.  The 


phrase  was  about  a  woman  proposi¬ 
tioning  a  man.” 

Apparently,  the  fired  employee  in¬ 
serted  the  paraphrasing  as  a  joke. 
Tunney  said  the  employee  “meant  to 
change”  the  paraphrasing  “and 
didn’t.” 

She  said  AP  staffers  “well  under¬ 
stand”  it  is  a  firing  offense  to  put  any¬ 
thing  into  its  computer  system  “that 
can’t  go  out  on  the  wire.  We  have  an 


ironclad  rule  that  nobody  touches  the 
computer  for  frivolous  reasons.” 

“He  was  fooling  around  and  it  went 
out  on  the  broadcast  wire,”  said  Wick 
Temple,  AP  director  of  human  re¬ 
sources. 

Tunney  said  that  AP  stories  can 
“use  obscenity  if  it’s  appropriate,” 
but  she  said  any  such  usage  is 
“flagged”  for  editors. 


USA  Today’s  Asian  edition  to  be  printed  in  Singapore 


Gannett  Co.  will  begin  printing,  via 
satellite,  the  Asian  edition  of  USA  To¬ 
day  in  Singapore  beginning  in 
October. 

A  contract  for  printing  USA  Today 
has  been  signed  with  Singapore 
Newspaper  Services,  a  subsidiary  of 
Singapore  Press  Holdings,  which 
publishes  the  Straits  Times. 

Gannett  also  signed  a  telecom¬ 
munications  contract  with  Donnelly 
Times  Satellite  Services,  a  joint  ven¬ 
ture  of  R.R.  Donnelly  Co.  and  Singa¬ 
pore  Press  Holdings,  to  handle  satel¬ 
lite  delivery  of  USA  Today  in  Asia. 

The  Asian  edition  will  be  distrib¬ 
uted  in  Singapore,  Hong  Kong, 


Japan,  Malaysia,  Indonesia,  Guam, 
Thailand,  South  Korea  and  Australia 
and  to  U.S.  military  installations. 

The  Asian  venture  begins  the  print¬ 
ing  of  USA  Today  outside  the  United 
States,  Gannett  said.  By  next  May, 
the  company  plans  to  print  USA  To¬ 


day  via  satellite  in  Switzerland  for  dis¬ 
tribution  in  Europe  and  the  Middle 
East. 

The  European  edition  of  USA  To¬ 
day  is  currently  printed  by  Gannett ’s 
Westchester  Rockland  Newspapers 
and  air  expressed  overseas. 


Gannett  daily  drops  magazine 


The  Gannett  Burlington  (Vt.)  Free 
Press  has  ended  publication  of  its  Ver¬ 
monter  Magazine  with  introduction  of 
USA  Weekend. 

Regular  features  of  Vermonter 
Magazine,  which  had  appeared  in  the 
Sunday  edition  (also  carrying  Family 


Weekly,  now  known  as  USA 
Weekend),  have  been  shifted  to  the 
“Living”  section  on  Sunday;  they  in¬ 
clude  Jim  De  Filippi’s  column,  “Re¬ 
member  When”  (nostalgic  photogra¬ 
phy)  and  the  Sunday  Crossword 
Puzzle. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call :  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  any  of  these  Securities. 

The  offer  is  made  only  by  the  Prospectus. 


$145,000,000 


Price  Communications  Corporation 


$125,000,000 14%%  Subordinated  Debentures  Due  2000 
$20,000,000  Zero  Coupon  Subordinated  Notes  Due  1990 


Interest  on  the  Debentures  will  be  payable  March  15  and  September  15 


Prices 

Debentures  98V4%  and  Accrued  Interest 
Zero  Coupon  Notes  51,749%  and  Accrued  Amortization 


Copies  of  the  Prospectus  may  be  obtained  in  any  State  from  the  undersigned 
in  compliance  with  the  securities  laws  of  such  State. 


MORGAN  STANLEY  &  CO. 

Incorporated 


September  13,  1985 


NEWSPEOPLE  IN  THE  NEWS 


Bill  Hosokawa,  70,  who  retired  as 
editorial  page  editor  of  the  Denver 
Post  in  1984  after  serving  in  various 
positions  over  39  years,  has  joined  the 
Rocky  Mouniain  News  in  Denver  as 
the  reader  representative. 

He  replaces  Mal  Deans,  who  con¬ 
tinues  to  teach  journalism  at  the  Uni¬ 
versity  of  Colorado  in  Boulder. 

Hosokawa  worked  in  his  native 
Seattle  and  in  Singapore,  Shanghai, 
Wyoming  and  Des  Moines.  At  the 
Post  he  was  a  telegraph  editor,  editor 
of  Empire  Magazine,  assistant  man¬ 
aging  editor  and  associate  editor.  He 
has  published  several  books,  includ¬ 
ing  “Thunder  in  the  Rockies,”  a  his¬ 
tory  of  the  Post. 

Hosokawa  became  a  publishing 
consultant  and  roving  editor  for  The 
Reader’s  Digest  Japanese  edition  af¬ 
ter  leaving  the  Post. 

*  *  * 

Manley  D.  Witten  has  joined 
Time  Inc.  as  assistant  to  the  director, 
corporate  circulation  production  and 
purchasing.  In  addition  to  his  back¬ 
ground  in  magazine  production  and 
editing  his  most  recent  newspaper 
work  was  four  years  as  copy  editor/ 
slot  for  the  Bucks  County  (Pa.) 
Courier  Times. 


Edward  Lafreniere  has  been 
named  news  editor  of  the  Hartford 
Courant,  in  a  promotion  from  metro 
news  editor,  his  position  for  the  past 
five  years.  He  will  be  responsible  for 
editing  and  laying  out  the  front  page  as 
well  as  supervision  of  both  the  wire  and 
metro  copy  desks. 

*  * 

Renier  van  Waesberghe  was 
named  circulation  marketing/ 
statistical  manager  for  USA  Today. 
He  formerly  was  director  of  market¬ 
ing  research  and  planning  at  the  Sac¬ 
ramento  Union.  Van  Waesberghe 
holds  a  masters  degree  in  business 
administration  from  Erasmus  Uni¬ 
versity,  Rotterdam,  The  Nether¬ 
lands. 

*  ♦  * 

Robert  B.  Higdon  was  appointed 
associate  business  manager  of  the 
Toledo  Blade.  He  has  been  vice  presi¬ 
dent  and  director  of  human  resources 
at  the  San  Francisco  Newspaper 
Agency  and  also  held  executive  posi¬ 
tions  in  human  resources,  labor  rela¬ 
tions  and  personnel  at  the  Chicago 
Sun-Times,  the  Detroit  News,  and  the 
Milwaukee  Journal. 

♦  ♦  ♦ 

Shelby  Young,  associate  editor  of 
the  Clay  County  Free  Press,  was 
elected  president  of  the  West  Virginia 
Press  Association  for  1985-86,  suc¬ 
ceeding  Edward  W.  Kruger,  general 
manager  of  the  EveninglWeekend 
Journal,  Martinsburg. 

Other  officers  elected  at  the  annual 
convention  were:  James  Hoffman, 
publisher  of  the  Dominion  Post,  Mor¬ 
gantown,  vice  president  for  dailies; 
Warren  Buzzerd,  publisher  of  the 
Morgan  Messenger,  Berkeley 
Springs,  vice  president  for  weeklies, 
and  Mike  Myer,  publisher,  the  Wet¬ 
zel  Chronicle,  treasurer. 

♦  ♦  * 

Will  Watson  has  moved  from  re¬ 
porter/editor  on  Soundings,  the  boat¬ 
ing  newspaper  based  in  Essex,  Conn. , 
to  assistant  managing  editor  of  The 
Hour,  Norwalk,  Conn. 

*  ♦  ♦ 

Virgil  Smith  has  been  named 
director  of  consumer  marketing  for 
the  Fresno  (Calif.)  Bee,  a  McClatchy 
newspaper,  and  will  be  responsible 
for  circulation  and  public  relations/ 
promotion  departments.  He  joined 
McClatchy  in  1971  at  the  Sacramento 
Bee,  where  he  most  recently  was  per¬ 
sonnel  manager. 

Steven  A.  Batti  has  been  named 
retail  advertising  sales  manager  for 
the  Fresno  Bee.  He  joined  the  staff  in 
1980  as  an  account  representative. 


William  B.  Radford  and  Lee  H. 
Davis  have  joined  the  Baltimore  Sun 
in  key  financial  positions.  Radford  is 
the  new  controller  and  Davis  a  finan¬ 
cial  analyst. 

Radford  previously  worked  for  the 
Baltimore  office  of  Coopers  &  Lybrand 
as  a  general  practice  manager  and 
Davis  has  worked  for  Alexander  & 
Alexander,  Inc.,  as  a  financial  ser¬ 
vices  manager  and  senior  financial 
analyst. 

*  ♦  ♦ 

Thomas  A.  Yunt  was  promoted  to 
advertising  director  at  the  Dubuque 
Telegraph  Herald.  He  has  worked  for 
Gannett  Co.  in  newspaper  advertising 
sales  and  management  for  the  past 
eight  years,  most  recently  as  retail 
advertising  manager  at  the  Reno 
Gazette  Journal. 

*  *  ♦ 

Dennis  O'Shea  has  been  appointed 
New  Jersey  state  editor  and  Trenton 
bureau  manager  for  United  Press  In¬ 
ternational,  in  a  transfer  from  the 
South  Bend,  Ind.,  bureau,  where  he 
was  that  bureau's  first  manager. 

Carol  A.  Knowles  was  appointed 
the  UPI  bureau  manager  in  Spring- 
field,  Ill.,  replacing  Rick  Pearson, 
who  resigned.  She  worked  for  the 
Chicago  bureau  as  a  broadcast  writer 
most  recently  and  covered  state  gov¬ 
ernment  the  past  four  legislative  ses¬ 
sions. 

*  *  ♦ 

Gary  Edwards,  classified  ad  man¬ 
ager  of  the  Denver  Post,  has  been 
named  to  the  new  position  of  director 
of  advertising  systems. 

Gary  Schmitz  is  joining  the  news¬ 
paper’s  Washington  bureau.  He  has 
covered  the  Colorado  Legislature  in 
the  capitol  bureau,  and  joins  bureau 
chief  Patrick  Yack  and  reporter 
Ann  Schmidt  in  expanded  Washing¬ 
ton  coverage. 

♦  ♦  * 

Digby  Diehl  Los  Angeles  Herald 
Examiner  book  editor,  will  chair  the 
“First  Novel”  panel  of  judges  for  the 
1985  American  Book  Awards  to  be 
announced  November  21  in  New 
York  City. 

*  *  ♦ 

Kathleen  O’Mara,  who  has 
headed  the  Newspapers  in  Education 
program  at  the  Rome  (N.Y.)  Sentinel 
Company  since  1981,  was  named 
marketing  and  promotion  manager. 
Her  duties  will  include  overseeing 
public  relations  and  marketing  of  the 
Daily  Sentinel  and  the  Sunday  Sen¬ 
tinel,  as  well  as  continuing  to  direct 
the  NIE  program. 


TECHNOLOGY  AND 
SCIENCE  JOURNALISTS 

Vannevar  Bush  Fellowships 
at  the  Massachusetts 
Institute  of  Technology 

1986-87  Academic  Year 

OPEN  to  writers  and  broadcasters,  staff  and  free¬ 
lance,  with  at  least  3  years’  experience  in  reporting 
technology,  medicine  and  science  to  the  public. 

STARTING  I  September  1986,  the  fourth  group 
of  about  8  Bush  Fellows  will  begin  9-month  resi¬ 
dential  fellowships  at  MIT. 

STIPEND:  $18,000  plus  $2,000  relocation 
allowance,  with  fee  in  lieu  of  tuition  paid  by  pro¬ 
gram. 

DEADLINE  for  applications  accompanied  by 
samples  of  professional  work  (tapes  and  clippings) 
and  essays  about  career  and  main  goals  for  study:  I 
Match  1986. 

PROGRAM  includes  twice-weekly  seminar,  au¬ 
diting  of  courses,  individual  research. 

AIMS  include  increasing  journalists’  acquaintance 
with  sources,  technical  background,  and  policy  is¬ 
sues  in  such  fields  as  basic  science,  advanced  engi¬ 
neering,  energy,  environment,  weaponry,  biotech- 
mlogy  and  computers. 

ADDRESS  for  application  forms:  Vannevar  Bush 
Fellowship  Program,  E40-373,  MIT,  Cambridge, 
MA  02139.  Telephone:  (617)  233-3442,  Directed 
by  Victor  K.  McElheny,  technology  reporter,  N.Y. 
Times  1973-78. 

MIT  is  an  Equal  Opportunity/Affirmative  Action 
Employer. 
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Husband  and  wife  newspaper  team 
head  Daytona  Beach  News-Journal 


Josephine  F.  Davidson 


Tippen  Davidson  is  the  new  pub¬ 
lisher  of  the  Daytona  Beach  (Fla.) 
News-Journal,  and  he  and  his  wife, 
Josephine  Field  Davidson,  are  the 
new  editors. 

They  succeed  his  father,  the  late 
Herbert  M.  Davidson,  editor  and  pub¬ 
lisher,  who  died  at  the  age  of  89  on 
July  25. 

Steve  Pappas,  senior  managing  edi¬ 
tor,  moves  up  to  executive  editor,  and 
Georgia  M.  Kaney,  to  general  mana¬ 
ger.  Tippen  Davidson  had  held  both 
positions.  The  senior  managing  editor 
title  is  being  abolished. 

Tippen  Davidson  represents  the 
third  generation  to  serve  as  publisher 
of  the  family  owned  newspaper.  His 
grandfather,  the  late  Julius  Davidson, 
was  publisher  from  1928  to  1%2. 

With  the  papers  since  1947,  except¬ 
ing  for  the  time  he  worked  for  the 
Chicago  Daily  News,  Davidson  has 
been  reporter,  city  editor,  managing 
editor  and  executive  editor.  He 
attended  the  Juilliard  School  of  Music 
and  is  widely  known  in  Florida  as  a 
leader  in  the  arts.  He  was  in¬ 
strumental  in  bringing  the  London 
Symphony  Orchestra  to  Daytona 
Beach  for  annual  (now  biennial)  fes¬ 
tivals  and  founded  the  Summer  Music 
Theater  ten  years  ago. 

Josephine  Field  Davidson  went  to 
Daytona  Beach  as  a  reporter  and  has 
been  Sunday  editor,  school  editor, 
food  editor,  editorial  writer,  and,  until 
her  new  appointment,  assistant  edi¬ 
tor.  She  is  a  graduate  of  the  Universi¬ 
ty  of  California,  Los  Angeles,  where 
she  was  the  first  woman  to  serve  as 
editor  of  the  campus  newspaper.  She 
was  one  of  the  founders  of  the  local 
chapter  of  the  Florida  Women’s  Net¬ 
work  and  currently  serves  on  the 
board  of  the  Florida  Endowment  for 
the  Humanities,  amomg  other  civic 
activities. 

Pappas  moved  to  Daytona  Beach  in 


Tippen  Davidson 


1950  as  a  general  assignment  reporter 
from  the  Charlotte  (N.C.)  News, 
where  he  was  on  the  sports  staff.  He 
became  managing  editor  of  the  Morn¬ 
ing  Journal  in  1957  and  managing  edi¬ 
tor  of  all  the  papers  in  1%3,  and  senior 
managing  editor  in  1983. 

Pappas  has  served  as  president  of 
the  Florida  Society  of  Newspaper 
Editors  and  the  Florida  Associated 
Press  Association  during  his  career. 

Kaney  was  graduated  from  Florida 
State  University  with  a  B.S.  degree  in 
management  and  worked  for  General 
Motors  Corporation  five  years  and 
has  been  with  the  News-Journal  four 
years. 

The  News-Journal  papers — the 
Sunday  News-Journal,  the  Evening 
News,  and  the  Morning  Journal — are 
among  the  comparatively  few  family 
owned  daily  papers  remaining  in  the 
South.  The  Davidson  family  acquired 
the  majority  stock  in  1928  and  Cox 
Newspaper  Inc.,  Atlanta,  owns  the 
minority  stock. 

♦  *  ♦ 

Mike  Schwartz  has  moved  up 
from  city  editor  to  metro  editor  at  the 
Long  Beach  (Calif.)  Press-Telegram, 
and  Jim  Robinson,  former  business 
editor,  was  promoted  to  business  and 
govemment/city  editor. 

Jan  Hall,  most  recently  a  sales 
representative  in  the  national  adver¬ 
tising  department,  is  the  new  consum¬ 
er  promotion  manager. 


Matthew  V.  Storin,  the  former 
managing  editor,  daily,  of  the  Boston 
Globe,  joined  U.S.  News  &  World  Re¬ 
port  as  deputy  managing  editor  for 
national  affairs  on  September  30. 

Storin  began  his  career  with  the 
Globe  in  1%9,  covering  Congress  and 
the  White  House  in  the  Washington, 
D.C.,  bureau.  He  previously  had 
worked  for  the  Springfield  (Mass.) 
Daily  News  and  the  Griffin-Larrabee 
News  Service  in  Washington.  In 
1971,  he  became  the  Globe’s  city  edi¬ 
tor  and  was  the  Asian  correspondent, 
based  in  Tokyo  in  1974  and  1975. 

Storin  returned  to  Boston  and 
served  as  national  editor,  editor  of  the 
Life  Style  section  and  then  as  assis¬ 
tant  managing  editor  and  deputy  man¬ 
aging  editor,  being  appointed  manag¬ 
ing  editor  in  1982. 

♦  *  * 

Robert  W.  McFeely,  a  veteran  of 
30  years  with  the  Observer  Publishing 
Co.,  Washington,  Pa.,  was  named 
advertising  director  of  the  Observer- 
Reporter.  He  succeeds  Ralph  Stepp, 
who  died  August  7. 

McFeely  has  been  assistant  adver¬ 
tising  director  since  1982  and  prior  to 
that  was  classified  advertising  mana¬ 
ger  for  14  years. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


miVIKS  HEAniE 
WHIHB. 

We  began  running  our  ad  in 
Editor  &  Publisher  seven  months 
ago  pointing  out  that  junk  is  not 
synonymous  with  scrap.  Since  that 

I  time,  we  haven’t  seen  "junk”  S 
used  in  a  single  headline  on  a  I 
scrap  industry  story.  Thanks.  I 
Institute  of  Scrap  Iron  ana  Steel,  Inc.  I 


■  Representing  America’s  Processors  of 
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NEWSPEOPLE  IN  THE  NEWS 


Branham/Newspaper  Sales  west¬ 
ern  region  has  been  restructured  and 
Raymond  DIPiazza  has  joined 
Branham  as  vice  president,  western 
regional  manager  in  San  Francisco. 
He  formerly  was  western  regional 
newspaper  relations  manager  for  Pa¬ 
rade  Magazine. 

Branham’s  former  regional  mana¬ 
ger  Bill  Stubbleheld  requested  re¬ 
sponsibility  for  the  firm’s  Los 
Angeles  territory. 

Also,  Michael  McCracken, 
formerly  account  executive  in  San 
Francisco,  has  become  Denver  area 
manager  while  Rachel  Duvack  of 
the  Denver  office  has  been  promoted 
to  Portland  area  manager. 

♦  *  ♦ 

Jeffrey  Green,  classified  mana¬ 
ger  of  the  Winston-Salem  (N.C.) 
Journal,  was  promoted  to  retail  sales 
manager;  and  Barbara  Mahannah, 
retail  group  supervisor,  to  assistant 
retail  sales  manager. 

*  ♦  ♦ 

E.  Dale  Lee  was  named  news  edi¬ 
tor  of  the  Detroit  Legal  News ,  moving 
from  the  executive  staff  of  two  De¬ 
troit-based  magazines.  Football 
News  and  Basketball  Weekly.  He  had 
served  as  the  magazine  group’s  gener¬ 
al  manager. 


PHCTrnCDMPO 
EQUIPMENT^ 

•  Work  Banks  •  Light  Tables 

•  Storage  A  File  Cabinets 

A  complete  new  line  of  furniture 
designed  for  the  systems  approach 
to  photocomposition.  Famous 
Hamilton  quality  construction — 
modular  add-on,  heavy  gauge  steel 
with  genuine  Formica  work  surfaces. 

Available  in  a  variety  of  - - 

models  to  fit  every  need.  ^  1  I 
Write  for  free  Catalog  today!  |£V  | 


Distributed 

world-wide 


MRS 


Walter  J.  Nester  Jr.  is  the  newly 
appointed  general  manager  and  senior 
vice  president  of  The  Jackson  News¬ 
papers,  New  Haven,  Conn.  He  suc¬ 
ceeded  Edward  J.  Murphy,  who 
died  on  June  25. 

Michael  R.  Vanacore  has  suc¬ 
ceeded  Nester  as  advertising  director 
and  vice  president  of  the  corporation, 
which  publishes  the  Register  and 
Journal-Courier. 

Nester  joined  the  advertising  dis¬ 
patch  department  of  the  newspapers 
in  1951  and  after  a  two-year  tour  of 
duty  in  the  Marine  Corps,  rejoined  the 
company  in  1956  as  an  advertising 
sales  representative. 

His  subsequent  positions  included 
assistant  financial  advertising  mana¬ 
ger,  national  and  then  assistant  adver¬ 
tising  director  and  by  1980  he  was  vice 
president/advertising. 

Vanacore  joined  the  newspapers  in 
1974  as  an  assistant  in  the  personnel 
department  and  subsequently  served 
successively  as  purchasing  agent  and 
credit  manager,  classified  advertising 
manager  and  by  1983,  assistant  adver¬ 
tising  director. 


With  their  August  anniversaries, 
two  executives  at  the  Clinton  (Iowa) 
Herald  now  have  a  combined  113 
years  of  continuous  experience  at  the 
22,500-circulation  paper. 

Herald  marketing  and  sales  direc¬ 
tor  Donald  A.  Lundgren  marked  his 
60th  year  with  the  paper  Aug.  10. 

Hired  as  an  errand  boy  in  1925, 
Lundgren  was  promoted  to  advertis¬ 
ing  manager  in  1936  and  to  advertising 
director  in  1951.  He  has  held  his  pres¬ 
ent  position  since  1979. 

Editor  and  assistant  to  the  pub¬ 
lisher  Everett  A.  Sreit  joined  the 
Herald  53  years  ago  on  Aug.  12,  1932 
as  a  reporter. 

In  succeeding  years  he  worked  as 


Purchase  Used 
and  Reconditioned 
Goss  Equipment  From 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext. 
2533.  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International. 


MIDWEST  PUBLISHERS  SUPPLY  CO. 

4640  N.  Olcott  Avenue,  Chicago,  III.  60656 
Phone:  312/867-4646 


Rockwell  International 
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photographer,  regional  news  editor 
and  sports  writer.  He  was  named 
managing  editor  in  1945  and  editor  20 
years  later  and  assistant  to  the  pub¬ 
lisher  in  1%9. 

♦  ♦  ♦ 

Chris  Schroder  was  named  prom¬ 
otion  manager  of  the  Charlotte  Obser¬ 
ver  and  the  Charlotte  Formerly 
director  of  creative  services  and 
promotion  for  the  Greenville  (S.C.) 
News  and  Greenville  Piedmont, 
Schroder  also  has  been  courts  and 
police  reporter  for  the  Augusta  (Ga.) 
Chronicle  and  the  Delta  Democrat- 
Times,  Greenville,  Miss. 

*  *  * 

Frederick  H.  Johnson  was 
appointed  to  the  new  position  of  vice 
president/southeastern  manager  of 
newspaper  relations  for  Parade 
Magazine,  heading  the  new  Atlanta- 
based  southeastern  office. 

Johnson  rejoins  Parade  from  Cova¬ 
lent  Systems.  Previously  he  was  Para¬ 
de’s  midwestern  manager  of  news¬ 
paper  relations  for  two  years  and  be¬ 
fore  that  was  a  newsprint  sales  repre¬ 
sentative  for  Abitibi-Price  Sales  Cor¬ 
poration. 

♦  *  ♦ 

Ed  Offley  has  joined  the  Seattle 
Post-Intelligencer  as  an  editorial  wri¬ 
ter,  moving  from  the  Norfolk  Ledger- 
Star. 

♦  *  ♦ 

Janet  Duckworth  and  Paul 
ClOTTi  joined  the  Los  Angeles  Times 
Magazine  staff  as  assistant  features 
editor  and  staff  writer,  respectively. 

An  assignments  editor  on  the  Style 
section  of  the  Washington  Post  prior 
to  joining  the  Times,  Duckworth  has 
worked  for  New  West/California 
magazine  in  various  positions,  most 
recently  as  senior  editor. 

Ciotti  has  contributed  articles  to 
national  and  regional  publications  and 
currently  writes  a  computer  column 
for  Air  Cal  Airlines  magazine. 

♦  *  * 

Blythe  Egan  has  resigned  as  pub¬ 
lic  relations  and  promotions  manager 
of  the  Los  Angeles  Herald  Examiner 
and  plans  to  resume  her  writing  career 
and  take  on  freelance  publicity 
assignments. 

♦  * 

Mark  Ivey  has  been  named  Den¬ 
ver  editorial  bureau  manager  for 
Business  Week,  succeeding  Sandra 
D.  Atchison,  who  has  been  named 
senior  correspondent,  based  in  Den¬ 
ver.  Ivy  most  recently  was  the  maga¬ 
zine’s  Houston-based  correspondent 
and  prior  to  that  energy  editor  for  the 
Dallas  Times  Herald  and  business 
editor  at  the  Waco  Tribune-Herald. 
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QUESTION: 

What  do  Albuquaxque,  NM;  New  Haven,  Cl; 
Knoxville  TN;  Greenwle,  MS;  Madison,  WS; 
and  Nashville,  TN,  have  in  common? 

ANSWER: 

They  all  use  NewsXbnd  One",  the  insert  that  lets 
you  buy  one  newspaper  at  a  time  —  everytime. 

PROW: 


We’re  collecting  for  every 
newspaper  withNewVend  One”*” 

Steve  Chmxz,  Albuquerque  Journal  &  Tribune 

**We’re  pleased  with  the  job  it’s 
doing  for  us.” 

Frit?  tPiuxmsm  State  Journal  &  The  Capital  Times 

**Six  locations  have  increased  our 
weekly  revenue  by  $51.75.” 

Jim  Long,  Knoxville,  News-Sentinel  &  Knoxville  Journal 


We  love  it  and  have  recommended 
it  to  our  sister  newspapers.  We’re 


ping  to  buy  more. 

>tan  Wmters,  Delta  Democrat  Time 


**It  works  for  us.” 

Morv  Clements,  Joumal-Courier/New  Haven  Register 

**It  increases  the  bottom  line  on  the 
revenue  side.” 

Tommy  Krwwles,  The  Tennessean/Nashville  Banner 


For  more  information,  contact  NewsVend  One™,  Inc.,  l-oOMSJ-ZSOo  or  on  our  toll 
free  number  1-800-647-7155,  or  write  to  Box  658,  Greenwood,  Mississippi  38930. 


NEWS/TECH 


High-tech  goes  small  scale 

Equipment  for  smaller  newspapers  is  featured  at  NNA  convention 


By  Mark  Fitzgerald 

High-tech  has  gone  small  scale. 

That  was  the  message  in  both  semi¬ 
nars  and  on  the  exposition  floor  at  the 
National  Newspaper  Association’s 
centennial  convention  and  trade  show 
held  Sept.  17-21  in  Minneapolis. 

“We  are  at  a  point  now  where  tech¬ 
nology  is  going  to  change  drastically 
for  the  weekly  newspaper  as  much  as 
it  has  for  the  dailies,’’  said  Frank 
Romano,  president  of  Graphic  Arts 
Marketing  Associates. 

Those  changes,  Romano  said,  in¬ 
clude  laser-jet  printers  that  offer  un¬ 
limited  type  fonts  and  print-quality  re¬ 
production,  as  well  as  personal  com¬ 
puters  with  memories  more  than  suffi¬ 
cient  not  only  to  handle  the  data  loads 
from  small  newspapers,  but  also  to 
function  as  crude  pagination  systems. 

On  the  trade  show  floor,  several 
exhibitors  displayed  relatively  inex¬ 
pensive  products  that  further  demon¬ 
strated  the  proliferation  of  high- 
technology  into  small  newspapers. 

For  example,  one  LaCrosse, 
Wise. -based  company  was  showing  a 
product  that  addressed  a  continuing 
NNA  topic:  postal  rates. 


“We  are  at  a  point  now 
where  technology  is 
going  to  change 
drastically  for  the  weekly 
newspaper  as  much  as  it 
has  for  the  dailies ...” 


PostalSoft  Inc.  was  showing  a  per¬ 
sonal  computer  software  program 
called  PostWare  Mailing  System  that 
allows  small  volume  mailers  to  use  an 
IBM-PC  or  an  IBM-compatible  to 
presort  its  mail  by  carrier  route. 

U.S.  postal  carrier  route  presort 
rates  are  7.80  per  unit,  compared  with 
9.60  by  zip  code  presort  and  12.30 
regular  rate. 

PostWare  is  not  a  mailing  list  pro¬ 
gram,  but  works  directly  with  address 
information  stored  in  a  paper’s  data 
base  program,  said  Joseph  Sexton, 
vice  president  for  marketing. 


The  company’s  second  class  pre¬ 
sort  program  sells  for  $395. 

“Included  in  the  program  is  what 
amounts  to  a  civilian  rewrite  of  the 
U.S.  Post  Office  regulations,’’  Sex¬ 
ton  said.  “We  have  tried  to  design  this 
for  someone  with  no  Post  Office  ex¬ 
perience.” 

The  35,000-circulation  Victoria 
(Tex.)  Advocate  was  marketing  its 
own  IBM-compatible  software  pro¬ 
gram  aimed  at  smaller  dailies  and 
weeklies. 

Newspaper  Computer  Systems  are 
three  packages  for  managing  circula¬ 
tion,  including  a  TMC  program,  dis¬ 
play  advertising  and  classified  type¬ 
setting  and  billing. 

Package  prices  are  $2,995  for  the 
circulation  display  ad  systems  and 
$5,995  for  the  classified  typesetting 
and  billing  system. 

Technological  advances  in  typeset¬ 
ting  may  be  of  the  most  immediate 
interest  to  small  publishers.  Graphic 
Arts  Marketing  Associates  president 
Romano  said. 

In  fact,  he  added,  the  changes  have 
been  so  rapid  that  the  term  “photo¬ 
typesetting”  —  the  “modem”  term 
for  two  decades  —  now  needs  to  be 
replaced  by  the  simple  “typesetting.” 

“No  longer  is  typesetting  on  com¬ 
puter  being  done  by  photography 
(alone),”  Romano  said. 

Instead,  there  has  been  an  in¬ 
creased  interest  in  the  so-called 
“electronic  erosion”  process  of  im¬ 
age  setting. 

In  that  process,  an  electric  charge  is 
used  to  erode  aluminum  coated  stock. 

“By  using  a  clear  acetate  product  in 
this  process,  you  produce  a  negative 
—  a  negative  without  silver  and  with¬ 
out  chemistry,”  Romano  said. 

These  third-generation  products 
range  in  price  from  “well  over 
$100,0(X)”  down  to  about  $20,000,  he 
said. 

However,  phototypesetting  itself 
continues  to  evolve,  he  added. 

Chief  among  the  developments  has 
been  the  laser  jet  printer,  which  is  able 
to  set  type  in  nearly  an  infinite  number 
of  sizes  for  very  cheap  purchase  and 
servicing  costs. 

Laser  printers  already  available 
can  produce  dot  resolutions  of  400  to 


500.  These  machines  cost  about 
$24,000,  Romano  said. 

A  large  number  of  fonts,  most  of 
them  produced  by  Mergenthaler,  are 
available  for  these  personal  comput¬ 
er-operated  printers,  he  added. 

And  their  flexibility  is  growing, 
Romano  added. 

“In  time,  we  expect  to  have  laser 
printers  that  will  set  type  for  every 
point  size  in  two-decimal  incre¬ 
ments,”  he  said. 


“Included  In  the 
program  is  what  amounts 
to  a  civilian  rewrite  of  the 
U.S.  Post  Office 
regulations,”  Sexton  said. 
“We  have  tried  to  design 
this  for  someone  with  no 
Post  Office  experience.” 


An  immediate  problem,  however, 
is  that  most  personal  computer  soft¬ 
ware  programs  cannot  handle  this 
staggering  number  of  size  options, 
Romano  said. 

The  growing  number  of  technolog¬ 
ical  advances  that  are  now  cost- 
effective  for  small  papers,  as  well  as 
large,  are  not  confined  to  front-end 
systems. 

Chicago-based  Media  Data  Sys¬ 
tems,  for  example,  was  showing  a 
newsprint  tracking  and  manifest  soft¬ 
ware  package  that  accounts  for  the 
movement  of  paper  rolls  from  the  time 
they  are  ordered  until  they  are  loaded 
on  presses. 

The  menu-driven  program  —  writ¬ 
ten  in  the  rapid  COBOL  language  de¬ 
veloped  by  MicroFocus  —  has  a  very 
large  memory,  2,(X)0  megabytes  of 
addressable  memory. 

To  date,  the  system  is  in  use  by  two 
big  papers,  the  Chicago  Tribune  and 
the  St.  Louis  Post-Dispatch. 

However,  the  company  says  the 
$4,995  program  would  be  cost- 
effective  for  any  paper  with  a  circula¬ 
tion  over  30,000. 
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Knight-Ridder  board  approves  millions  for  more  flexo  units 


Knight-Ridder  Newspapers  Inc. 
has  approved  significant  increases  in 
flexographic  printing  equipment  at 
the  Miami  Herald  and  the  Long 
Beach  (Calif.)  Press-Telegram. 

The  decision  —  worth  millions  of 
dollars  —  reflects  the  growing  confi¬ 
dence  of  a  major  newspaper  chain  in 
flexo,  a  printing  process  long  used  in 
packaging  but  just  taking  hold  in 
newspapers. 

Ralph  Roth,  vice  president  for  pro¬ 
duction  at  Knight-Ridder,  said:  “We 
are  sufficiently  excited  about  the  re¬ 
sults  of  testing  that  we  have  moved 
into  what  I  call  the  final  stages  of 
evaluation  of  the  flexo  process.” 

“We’ve  proven  that  flexo  works 
under  newspaper  conditions,  under 
production  demands,  under  deadlines 
and  under  quality  criteria,”  according 
to  Robert  Rowell,  vice  president  of 
operations  for  the  Press-Telegram. 
“This  brings  us  past  the  testing  phase. 
We  are  replacing  letterpress  units 
with  flexo.” 

After  a  year  of  testing  two  units  and 
a  half  deck  at  the  nose  of  a  line  of 
letterpress  units,  Rowell  plans  the 
same  configuration  on  a  second  press 
line. 

The  flexo  equipment,  Motterflex,  is 
designed  and  built  by  Motter  Printing 
Press  Co.  of  York,  Pa. 

Rowell’s  long-term  plans  call  for  a 
full  changeover  of  all  the  Long  Beach 
newspaper’s  15  units  of  letterpress  to 
three  five-unit  flexo  presses. 

At  the  Herald,  the  flagship  of  the 
Knight-Ridder  chain,  seven  extra 
Flexoman  units  made  by  M.A.N.- 
Roland  USA  Inc.,  the  Middlesex, 
N.J.,  arm  of  the  West  German  con¬ 
glomerate,  are  to  be  added  to  the  ex¬ 
isting  two  units  and  a  half  deck.  It  has 
not  been  decided  whether  to  complete 
one  nine-unit  press  or  to  add  several 
flexo  units  to  existing  letterpress 
presses. 

“We  are  ready  to  roll,”  said  Boykin 
Wright,  the  Herald  vice  president  of 
operations  who  has  called  a  year  a 
flexo  tests  “an  absolute,  unqualified 
success.” 

Wright  predicted  flexo  would  pro¬ 
gress  in  newspapers,  affirming 
projections  by  major  newspaper  press 
manufacturers. 

In  a  recent  interview,  Rowell  re¬ 
flected  on  a  year  of  flexo  testing. 
About  half  the  Long  Beach 
newspaper’s  130,000  daily  circulation 
is  printed  with  the  press  containing 


flexo  units,  though  some  sections  are 
printed  in  their  entirety  on  it. 

“Obviously  ...  we  feel  that  flexo 
is  a  viable  alternative  to  offset.  We’ve 
proven  that  flexo  units  work  under 
newspaper  production  demands.  All 
in  all,  our  test  proved  that  flexo  prints 
good  quality  newspapers.  You  can’t 
ignore  the  crisp  black  inherent  in  the 
flexo  process  and  the  quality  of  four- 


color  halftones,”  Rowell  said. 

The  two  Motterflex  units  print  the 
fronts  and  backs  of  sections,  where 
readers  can  feel  with  their  hands  how 
water-based  flexo  inks  do  not  rub  off 
like  conventional  oil-based  news  inks 
used  in  letterpress  and  offset. 

Rowell  said  the  flexo  pages  look 
“very  good.  The  halftones  look  crisp 
(Continued  on  page  33) 
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4,771 

55811 

_ SSiiU 

116,865 

4,014 

116,086 

36X112 

1,348 

2,146 

34,508 

4,424 

520 

4,514 

52.412 

_ 56,^ 

92,848 

4,014 

85,905 

28,286 

29,072 

724 

8,485 

1,908 

2,464 

3872 

2803 

1,150 

38.836 

_ 33,^ 

73.513 

8.485 

_ 08,^ 

282,226 

16,513 

270,875 

LINCOLN,  NH. 

56,591 

61,137 

44,523 

43,013 

4,180 

3,805 

5,918 

6,794 

3t.4M 

147,626 


_ U2& 

147,954 


KITCHINIR-WATIRLOO,  ONT. 

Record-e 

ROP  Local .  70,846 

Preprint  Local .  55,583 

ROP  Notional .  7,629 

Preprint  Notionol .  2,790 

Ckiuified  6.462 

GRAND  TOTAL .  143,310 


77,448 

66,505 

4,921 

1,196 

5.773 

155,843 


Couricr-Joumal-m 

ROP  Locol . 

Pteprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified 

Total . 

Louisville  Times-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Ckiuified . 

Totol... 


Courier  Joumol-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Ckiuified .  20.910 

Totol .  69.386 

GRAND  TOTAL .  295,151 


Commercial  Appeol-m 

ROP  Local . 

Preprint  Local . 

ROPNotonol 

Preprint  Notionol . 

Clouified 
Total . 


i.OUISVILLI,  KT. 


46,520 

1,956 


Commereiol  Appeol-S 

IROPLocol .  24,370 

I  Preprint  Local .  30,606 


1,273 

7,589 


2,242 

2,102 


2,242 

2,328 


54,308 

110,987 

50,105 

34,452 

72,855 

39,187 

20,638 

3,901 

23,832 

1,346 

3,238 

4.000 

35.750  . 

_ iAM 

60,436 

112,506 

70,401 

396 

44,683 

275 

59,340 

2,431 

55,695 

5,603 

17.921 

4,874 

65.035  . 

60-644 

181,083 

288,528 

181,350 

Sp  TiNN. 

61,518 

62,693 

59,354 

22,893 

20,245 

43,712 

2,757 

4,789 

3,846 

232 

3,110 

_ 5Si43  . 

_ iSdS 

141,115  87,400  139,780 


27,351 

22,566 


1985  1984 

FUU  RUNPART  RUN  FULL  RUN  PART  RUN 

ROP  Notional .  2,661  3,846 

Preprint  Notionol .  5,656  5,733 

Ckatifled. .  27.408  _  25.276  _ 

Total . ...._ .  90.701  6861  84.772  7.269 

GRAND  TOTAL _  231,816  94,261  224,552  119X129 


23,126 

23,741 


Le  Dtvoir-m* 

ROP  Local _ 

ROP  Notional . . . 

ClossHied. . . 

GRAND  TOTAL _ 


IMONTRIAl,  out. 

.  101689 

.  228,976 
.  15.966 

.  346631 


125,156 


_ Ui2S 

328,770 


Gowtte-m* 

ROP  Locol . .  1/459,475  1,243X167 

Preprint  Locol _  1,256X116  1XI98J03 

ROP  Notionol .  423,210  254,445 

Preprint  Notional .  35X116  26620 

Clossified .  914854  643.776 

GRAND  TOTAL _  4,088,571  3,56661 1 

NASHUA,  N.H. 

Telegroph-e 

ROP  Locol .  49895  52671 

ROP  Notional _  5888  4843 

Cloiiifiod.„ .  41673  37867 

GRAND  TOTAL _  96656  95,181 


_Lm 


PULSHVIUI,  HNN. 

Tennesseon-m 

ROP  Locol . .  68616 

Preprint  Locol _ _  20,428 

ROP  Notionol .  5879 

Preprint  Notional _  987 

Clouified .  34.990 

Totol .  130,600 

6anner.e 

ROP  Local .  65619 

Preprint  Local .  20,428 

ROP  Notional .  5814 

Preprint  Notionol .  987 

Clouified .  34.665 

Total .  127,013 

Tennesseon-S 

ROP  Locol. .  33,403 

Preprint  Local . .  23,449 

ROP  Notional .  1875 

Preprint  Notionol .  5,046 

Clossified .  20.711 

Total .  84.481 

GRAND  TOTAL _  342,097 


67600 

21811 

4,964 

2865 

_ 22jfla 

125828 


67,991 

21811 

4,874 

2865 

29.111 

126,052 


34,479 

20,451 

1879 

4,380 

_ ILSJl 

_ ZSM! 

229,898 


Home  News.a/d 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Clouified . 

Total. 


NIW  BIUNSWKK,  NJ. 

.  38886 

13,656 
2855 


36,527 

12886 

3,738 


32879 

97,151 


_ 2124a 

88,186 


‘Indicates  newspapers  reporting  figures  in 
I  lines. _ 


Home  News-S 

ROP  Local .  16,476  14636 

Preprint  Local . .  30,316  30,816 

ROP  Notionol .  675  764 

Preprint  Notionol .  42 

CkBsified. .  15.679  14.773 

Total .  66.417  64.332 

GRAND  TOTAL _  163,568  152,518 

NIWNOKT  NIWS,  VA. 

Doily  Preu-m 

ROP  Local .  62,913  65878 

Preprint  Locol .  17880  8,325  5,088  9,676 

ROP  Notional .  4,120  3,087 

Preprint  Notional .  1,491  2,873 

Ckiuified .  52878  _  44.571  _ 

Total .  138,082  8,325  121,497  9,676 

Times-Heraid.e 

ROP  Local .  48,436  61,672 

Preprint  Locol .  14,208  8,170  5,472  8,908 

ROP  Notional  3,680  2,931 

Preprint  Notionol .  942  2873 

Clouified  37.860  37973  _ 

Total.  105,126  8,170  110,921  8,908 

Doily  Preu-S 

ROP  Local .  32,546  33,143 

Preprint  Locol .  6,528  24,923  8,969  17,857 

ROP  Notional .  662  549 

Preprint  Notional .  6,528  4800 

Classified .  14363  _  11.781  _ 

Total .  60.627  24.923  59.242  17.857 

GRAND  TOTAL .  303835  41,418  291,660  36,441 


1985  1984 

FULL  RUNPART  RUN  FUU  RUN  PART  RUN 


Virginian  PRot-ffl 
ROP  Locol _ 


60896 

10,139 

7875 

1,952 


3,731 


74833 

8827 

8813 

3816 


Ckiuified... 
Total ._ 


69.950  4.175  71867 

150812  8,085  166,156 


4,718 

169 


_USS 


8878 


Ledger-$tar.e 

ROP  Local _  51,114  40848  64867  33832 

PreprlM  Local _  9813  341  8,109  1  826 

ROP  Notionol .  7823  190  7877  727 

Preprint  Nolionol .  1820  3816 

Classified. .  67  an  32.463  78  722  25936 

Total .  137853  73842  162891  62,121 

Pikil/Ledger-Star-S 

ROP  Local .  27,443  20,959  31,930  18,469 

Preprint  Local -  11805  1806  10880  896 

ROP  Notional .  1,404  209  1825  241 

Preprint  Notionol .  8884  6888 

Classified. .  25881  4.912  26873  3  952 

Total .  74817  27886  77896  23,558 

Pikil/Ledger-Star-soi 

ROPLocol .  11852 

ROP  Notional _  351 

Clossified. . . 18849 

Total .  30852  _  _  _ 

GRAND  TOTAL _  392834  108813  405843  94857 


NOtTH  SAT,  om. 

Nuggel.m 

ROPLocol .  29802  37875 

Preprint  Local _  31,766  24899  27842 

ROP  Notional .  4,952  3,923 

Preprint  Notionol .  392  1,960  1,960 

Clossified .  22875  20.756 

GRAND  TOTAL _  88,987  26899  92,156 

OeOIN,  UTAH 

Stondard-Eiaminer.e 

ROPLocol .  63859  68854 

Preprint  Locol .  66,454  70829 

ROP  Notional _  5817  6,765 

Preprint  Notional -  3836  1894 

Clossified. .  44.908  39.762 

GRAND  TOTAL _  183874  187,704 

NOTt:  Family  Weekly  Supplement  not  included — 2810  kidies. 

onAWA,  opn. 

Le  DroitV 

ROPLocol _  835814  921854 

Preprint  Locol _  535,400  672,904 

ROP  Notionol _  185,894  107,413 

Preprint  Notionol .  4850 

Classified .  688851  549 J77 

GRAND  TOTAL _  2845859  2855898 

PALM  SMINOS,  CALIf . 

Desert  Sun.e 

ROP  Locol .  52,674  42,918 

ROP  Notional  5,326  3,970 

Clouified  31.065  26807 

Total  89,065  73,095 


Doily  News-e 

ROPLocol _ _ _ 

ROP  Notional . 

Classified. . 


27,026 

3825 

5810 


19845 
1,758 
_ USQ 


Total .  35861 

GRAND  TOTAL _  124826 

PHOtNiX.  AUZ. 

Republic-m 

ROPLocol .  97,049 

Preprint  Locol _ _  39888 

ROP  Notional .  7826 

Preprint  Notionol .  1,104 

Ckiuified .  113.020  1.449  106849 


3,095 

5,113 


100,649 

31,076 

8827 

2852 


RepuUic-S 

ROP  Locol . 

Preprint  Local.. 
ROP  Notional ... 
Preprint  Notional.. 


51,889 

33,088 

4,434 

5,128 


Classified .  62847 

Total .  157.086 

GRAND  TOTAL _  664,838 


53819 

28876 

5836 

4,777 

_ SS^ 

151.170 

643,925 


(Continued  on  page  30) 


EDITOR  &  PUBLISHER  for  October  5,  1985 


2,430 

3834 


616 


Tolol . 

.  257,687 

9,657 

249,153 

6880 

Gozctte-e 

ROPLocol . 

.  89,677 

3J74 

96,171 

2,526 

Preprint  Local . 

.  39,288 

5,113 

31,076 

3834 

ROP  Notionol . 

Preprint  NotionQl.... 

7X115 
U04 
.  112.981 

1-M3 

9W) 

7817 

2852 

106186 

673 

Totol . 

.  250,065 

243,602 

6,383 

28 
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1985  1984 


1985  1984 

RJU  RUNPART  RUN  fULl  RUN  PART  RUN 


1985  1984 

FUU  RUNPART  RUN  FULL  RUN  PART  RUN 


POmANO,  INI. 


Prats  HaroWHii 

HOP  local - 

Praprint  Local — 
ROP  Notionol — 


Evtning  bpirass.* 

ROP  Local _ 

Praprint  local . 

ROP  Notional . 


ClossifM _ 19.983 

Tolol .  48,807 

Ttltgrom-S 

ROPlocol -  18,405 

Praprint  Locol .  21,445 

ROP  Notional  588 

Praprmt  Notional .  2,383 

Clossifiod .  18.455 

Total  ..  41.W 

GRAND  TOTAL -  202,982 

POmAND.Ot. 

OrigonionHnS 

ROPlocol..™ .  101,021  11,999 

Prtprint  Locol . .  75,270 

ROP  Notionol _  12W  543 

Praprint  Notional -  7,893 


Preprint  Notionol - 

1,109 

2,071 

Preprint  Notionol... 

.  1,080 

2,410 

34.047 

29.483 

.  82.864 

77.023 

118^ 

4,288 

112332 

4,447 

.  142.051 

134.835 

GRAND  TOTAL.. 

.  449,540 

195,241 

423,724 

News  Ltoder-e 

ROPlocol _ 

37330 

252 

40,577 

252 

SAN  BIRFIAtDINO,CAtlF. 

Prtprint  local . 

14,750 

5,024 

13,931 

7,392 

Sun-mS 

ROP  Notional 

4,049 

4333 

ROP  locol . 

.  45,537 

55,497 

Praprim  Notional . 

929 

2,071 

Preprint  Locol . 

.  43,044 

44,214 

32.114 

27.454 

.  7,109 

4,038 

Toloi . 

93,094 

5,278 

90,544 

7,444 

Prtprint  Notional... 

.  5,453 

5,773 

ClossifM . 

.  40.248 

34.308 

Times  Dispotch-S 

GRAND  TOTAL.. 

.  181,413 

148,030 

ROPlocol 

34,118 

3,707 

35,484 

2,108 

Preprint  Local . 

21,414 

15,194 

24,078 

3,949 

SIATTLI, 

WASH. 

ROP  Notionol . 

1,420 

1308 

Times-e 

Praprint  Notional . 

4,913 

3,844 

ROPlocol . 

.  44,070 

71,844 

22.010 

35 

19  457 

40,724 

Total . 

.  84.075 

18.934 

84375 

4.057 

ROP  Notional . 

.  18,405 

14,411 

GRAND  TOTAL .  294,042  28,502 

NOTt;  Comics  odrortising  oxcludoil 

KIVIMIlM,  CALIF. 


Praprint  Notionol . 

ClossifM .  75.872 


GRAND  TOTAL. . 

....  320,111 

12.542 

310391 

RROVIDINCI,  R.I. 

JoumQl*m 

ROP  Local 

....  35353 

14,024 

34,840 

Preprint  Locol . 

....  10,142 

5305 

9,344 

ROP  Notionol . 

5,185 

4,739 

Praprint  Notnnol . 

1,772 

85 

1353 

29.480 

1372 

_J8321 

81,952 

20,984 

81,409 

Bulletin-e 

ROPlocol - 

™..  33373 

14,024 

30,770 

Preprint  Locol 

.  11,441 

20,388 

12,410 

ROP  Notional . — 

4,494 

4,549 

Preprint  Notionol . 

1,772 

85 

1353 

.  22333 

1372 

20.358 

Tolol . 

73,415 

34,049 

49,840 

Journol-S 

ROPlocol . 

.  34341 

34,158 

Preprmt  Locol.... _ 

......  44,247 

39314 

34,344 

ROP  Notional . 

3,434 

3,450 

Preprint  Notionol . 

5348 

4,874 

.  24.099 

14.195 

Tolol . 

.  113.411 

39314 

93321 

GRAND  TOTAL..... 

_  248,978 

94,571 

244,470 

RIAMNO,  ML 

Eogte/Times-e 

ROPlocol _ 

.  44,483 

43341 

Praprint  local - 

_  20,952 

19,780 

ROP  Notional _ 

4,194 

3,931 

ClonifM . . . 

.  29.490 

_ ILM 

Total . 

.  101319 

94,959 

Eogit-S 

ROP  local  . . 

.  27345 

27303 

Preprint  Locol ........... 

4370 

17310 

10,420 

ROP  Notional . 

^131 

1,840 

Preprint  Notionol . . 

4,030 

4300 

.  12.008 

9310 

Total 

.  54384 

1731S 

SSJS 

Press-Enterprise-mS 

ROPlocol 

..  79,594 

14,190 

44373 

Praprint  Locol . 

108,874 

99,454 

ROP  Notional 

8,427 

7,534 

Preprint  Notionol . 

10,834 

9,394 

ClossifM 

74347 

_ 121 

GRAND  TOTAL . 

...  284.182 

14310 

247,749 

ROCHISTIR,  N.Y. 

Democrat  &  Chronicle-m 

ROPlocol . 

...  38,051 

44,102 

Preprint  Locol . 

7,045 

5,935 

5,443 

ROP  Notional 

5300 

5,401 

Preprint  Notionol . 

845 

34 

1,038 

43.910 

40.428 

Total.. 

95,491 

5,949 

98,412 

Times-Union-e 

ROPlocol . 

....  35,448 

40,534 

Praprint  local . 

7,045 

7,374 

5,443 

ROP  Notional . 

5,494 

5352 

Preprint  Notionol . 

845 

41 

1,038 

31.144 

_ 29^22 

,  Total.. 

80,218 

7,415 

80,491 

Democrat  i  Chranicle-S 

.  ROPlocol . 

....  24,293 

25,494 

^  Preprint  Locol . 

14,788 

18,178 

12,572 

'  ROP  Notionol . 

1,917 

2,810 

Praprim  Notionol — 

4,779 

5,705 

.  22.094 

22.098 

1  Total . 

67.971 

)9.128 

48.879 

GRAND  TOTAL . 

.  243.780 

31.542 

247.982 

Goiette-Joumol-e 

ROP  Local _ 

70358 

40,559 

Preprint  Locol...... . 

..  103398 

81357 

ROP  Notional . 

3,109 

2,944 

Preprint  Notional . 

4.440 

5,438 

ClossifM . 

.  95.029 

_ ZSJiZ 

GRAND  TOTAL. _ 

..  274,734 

224,945 

ST.  LOUIS,  MO. 

-  Post-Dispotch-m,S 

-22JJI4  ROP  Locol .  51,505  34,022 

80,144  Praprint  Locol .  14,450 

ROP  Notionol .  7,428  144 

Classified .  52.534  _  _ 

Total .  126,117  34,168  1 

Post-Dispatch-S 

ROP  Local .  42,257*  4 

Preprint  Local .  32,659 

ROP  National .  2,996* 

Preprint  Notional .  5,897 

Clarified .  33.786  _ 

Total .  117.595  _] 

GRAND  TOTAL .  243,712  34,148  ! 

NOTE:  ROP  Locol  includes  Roto,  Comics  &  TV  Mag. 

....  ST.  SniRSBUM,  FLA. 

— 2-212  Titnes-m 

3,010  ROP  Locol .  84,412  79,034 

Preprint  local .  31,845  14,980 

ROP  Notional .  4,171 

Preprint  Notional .  1,800 


RKHMOND,  VA.  Preprint  Notional .  5,940 

Times^)ispatctnn  Clossifiod. .  21.724 

ROPlocol - -  55,274  252  52J53  “2  ,8  798 

Praprint  locol .  21,400  4,034  21,535  4,395 

ROP  Notional .  4341  4,590  Evening  Independent-e 

‘Indicates  newspapers  reporting  figiires  in 

lines.  ROP  Notionol .  5,844 


140,347  42,020  144,719  43,178 


Post  Intelligencer-m 

ROPlocol .  24,473  30,499 

Preprint  local .  25,483  4,371 

ROP  Notional .  14,904  13,014 

Prtprint  Notional .  1,242  1,008 

ClossifM .  43.507  _  _ SS.WO  _ 

Total .  85,084  24,925  82,505  7,379 


82.443  41.011  74.489  45.834 


Total .  208,491  155,025  205,381  153,345 

Times-S 

ROPlocol .  42353  20,490  40,253  24,811 

Praprint  local .  27,084  8,412  14,884  4,748 

ROP  Notional .  1,495  1,715 

Preprint  Notional .  5,940  388  4,480  148 

ClossifM. .  21.724  10.944  19.978  7.184 

Total .  98,798  40,234  83,510  38,933 

Evening  Independent-e 


Times/Post  Intelligencer-S 

ROPlocol .  22,018 

Preprint  Local .  21,690 

ROP  Notional .  4,289 

Preprim  Nmionol .  5,745 

4,899 

17,183 

19,034 

5,244 

5,443 

35.209 

Total . 

...  89.«g 

4.899 

82.315 

GRAND  TOT Al . 

....  333,438 

88,945 

329,539 

SHRIViPORT,  lA. 

Times-mS 

ROP  Locol . 

71,514 

44,945 

Preprint  Local . 

37,172 

23,508 

31,240 

ROP  Nmionol . 

9,434 

9,644 

Preprint  Notional . 

4,844 

5,433 

53.434 

54.488 

Total . 

174,420 

23,508 

145,950 

Journol-e 

ROP  Local . 

27,429 

20,744 

Preprint  Locol . 

13,385 

7,503 

14,784 

ROP  National . 

4,328 

3,894 

Preprint  National . 

1,042 

39.133 

39.234 

Total . 

85.317 

7.503 

_ Z2,a64 

GRAND  TOTAL . 

241,937 

31,011 

245,814 

SPOKANI 

p  WASH. 

Spokesmon-Review-m 

ROP  local . 

...  33,004 

28,377 

Preprint  Locol 

12,730 

11,449 

ROP  Notional 

5,854 

4,459 

Preprint  National . 

500 

529 

ClossifM . 

....  44.112 

37.377 

Total . 

....  94,202 

82,411 

Chronicle-e 

ROPlocol . 

....  30,843 

29,110 

Preprint  Locol 

9,154 

9,401 

ROP  Nmionol 

5,344 

4,454 

Preprint  Notiorral . 

500 

529 

Classified . 

43.500 

37.053 

Total . 

89,442 

80,947 

Spokesmon-Review-S 

ROPlocol . 

.  13,910 

14,809 

Preprint  Locol . 

3,842 

5,912 

HOP  Nmionol . 

1,073 

1,404 

Preprint  National . 

1,313 

951 

ClossifM . 

.  18.534 

_ LiiZS 

Total . 

.  38.494 

39.851 

GRAND  TOTAL . 

.  224,358 

203,209 

TAMPAp  PLA. 

Tribune-m 

ROP  local . 

.  89,559 

37,078 

93,159 

41,031 

Preprint  local . 

32,400 

43,200 

39,825 

24,145 

ROP  Nmionol 

9,254 

184 

10,045 

53 

Preprint  Notional . 

2,700 

540 

2,454 

432 

ClossifM . 

54.415 

».418 

_ 

_ liSZS 

Totol . 

188,530 

104,422 

200,520 

81,554 

EDITOR  &  PUBLISHER  for  October  5,  1985 


1985  1W4 

Full  RUNPART  RUN  FUll  RUN  PART  RUN 

..  21.854  fll  19J60  iSa 

...  114.160  10.960  115.049  9.605 

...  510,097  46.308  542,844  46,078 


Times  Mirror  notes 
to  be  redeemed 


ClassiFM. 


Tributw-S 

ROPlocol . 

Preprint  IkoI . 

ROP  Notional . 

Preprint  Notional 


33,333 

29,295 

3,131 

8,640 

X.I20 

104.519  _ 

293,049  104.422 

TOllOO,  OHIO 


Times  Mirror  Co.  said  that  all  of  its 
$100  million  9.625%  notes  due 
September  15,  1986,  were  called  for 
redemption  on  October  1,  1985. 

The  redemption  price  is  $1,008.17, 
which  represents  $1,000  principal 
amount  of  the  notes  plus  accrued  in¬ 
terest  to  the  redemption  date. 

All  notes  are  to  be  presented  for 
payment  on  or  after  October  15. 


TImts  loodarnn 

ROPlocol . 

Praprint  local . 

ROP  Notional . 

Preprint  Notionol. 


44,469  40,062 

24,735  48,259  5,410  17,272 

3,565  3,157 

1,785  952 

X.247  _  23.717  _ 

104,801  48,259  72,546  18,224 


doulfltd. 


GRAND  TOTAL 


dosslfM. 


Blode^e 

ROPlocol . 

Praprint  local . 

ROP  Notional . 

Preprint  Notional. 


54,583 

17,952 

3,780 

3,544 

23.365 

103,244 


Naws-Joumol-ma 

ROPlocol . 

Preprint  Local . 

ROP  Notional 
Preprint  Notional... 


57,702 

64,468 

3.848 

1,744 

65.119 

192^81 


40,077 

49,270 

4,146 

2,712 

50.229 

166,434 


Ckiuified. 


8lode-S 

ROP  local . 

Preprint  local. _ 

ROP  Notional . 

Preprint  Notional. 


Clossified. 


27,347 

35,904 

1,828 

7,240 

11.987 

84.326 

171,598 


UPl  expands 
consumer  features 


Newe  Journol-S 

ROP  Locol . 

Preprint  local 
ROP  Notional 
Preprint  Notional. 


24,201  21,531 

95,720  40,357 

1,559  1,441 

5,454  4,567 

14.512  11.215 

143.448  99.331 

334,329  245,745 

WILMINOTON,  N.C. 


Ckiuified. 


United  Press  International  said  it 
will  offer  newspaper  subscribers  two 
new  “mini-packages”  in  its  special 
section  consumer  packages  for  1986. 

The  new  mini-packages  are 
“Spring  Home  Care”  which  will  be 
included  in  the  March  gardening 
package,  and  “Investing”  which  will 
be  part  of  the  April  real  estate 
package. 


Ckiuified. 


GRAND  TOTAL 


Sun-m* 

ROPlocol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional. 


1,574,078 

173,728 

170,425 

4,620 

713.380 

2.638,231 


1,468,848 

91,940 

156,649 

3,600 

I42J22 

2,563,359 


Stor-m 

ROP  locol . 

ROP  Notional . 


37,942 

3,421 

31.283 

72,646 


Ckiuified. 


Ckiuified. 


GRAND  TOTAL 


Stor-News-S 

ROPlocol . 

ROP  Notional. 


14,825 

85 

10.885 

25.795 

92,991 


14,207 

164 

11.658 

26.029 

98,475 


Doily  Dreeze-e 

ROPlocol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional. 


70,974 

61,420 

7,109 

9,789 

86.708 

236,000 


67,060 

61,924 

5,664 

9,241 

_ ZLZZl 

221,660 


Ckiuified. 


GRAND  TOTAL 


Ckisiified.. 


GRAND  TOTAl. 


Stof-e 

ROP  locol . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notionol. 


74,272 

66.424 

9,407 

2,459 

32.725 

187,487 


78,337 

67,252 

13,742 

2,416 

38.560 

200,327 


World-m 

ROPlocol . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notionol. 


68,586  5,165  70,946 

10,142  5,722  5,434 

3,572  52  4,051 

792  1,2M 

47.844  _  49.218 

1»,936  10,939  1M,879 


Ckiuified. 


GRAND  TOTAL 


Ckiuified. 


Journol-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional. 


Overachiever. 


Triliune.e 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional. 


56,217  9,283  53,818 

2,834  26.505  5,542 

4,419  5,020 

1,232  3,000 

38.317 _ 2LQ22 

103,219  35.788  98,479 


64,391  4,324  73,508 

8,314  4,585  5,434 

3,507  52  4,405 

529  1,2X 

47.479  _  48.978 

124,220  8,941  133,555 


Ckiuified. 


Clouified.. 


Joumol-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol. 


World-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol. 


18,935  19,060 

6,114  14,197  7,001 

933  917 

5,544  5,508 

104178 _ 

42.204  16.197  40.862  10.635 

GRAND  TOTAL .  145,423  51,985  139,341 

NOTE:  Comics  odvertising  excluded. 

WOlCiSTn,  MASS. 

Telegrom-m 

ROP  Locol .  23,051  23,366 

Preprint  Local .  6,064  15,2X  4,542 

ROP  Notional  4,271  4,106 

Preprint  Notional .  1,104  2,574 

Clouified  .  .  .  22.542  _  18.340 

Total .  55,928  16,334  52,930  16,916 


28,886  X.170 

7,331  8,215 

3,004  2,871 

2,904  1,592 

23.333  28.579 

65.458  _  71.427 

321,614  19,900  335,861 


10,635 


Ckiuified 


Clossified. 


GRAND  TOTAL 


ADDY  WINNER  —  The  Orlando  Sen¬ 
tinel  won  a  first-place,  national  Addy 
16,136  Award  for  its  trade  advertisement  entitled 
"Overachiever,"  in  the  1 8th  annual  Amer¬ 
ican  Advertising  Federation  awards  com¬ 
petition. 

The  ad,  prcxiuced  by  the  Sentinel's 
marketing  division,  touts  the  growth  of 
OrlarKio  with  its  increased  sales  activity 
and  the  Sentinel's  role  in  the  marketplace. 
The  ad  placed  first  in  the  business  publica- 
tions/less-than-full-poge/color  category. 

The  Sentinel  was  the  only  newspaper  to 
receive  an  Addy  in  the  federation's  three¬ 
tiered  competition  which  traditionally 
4,460  attracts  entries  from  major  national 
advertising  agencies  as  well  as  smaller 
76,758  local  agencies. _ 


Posl-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol. 


Clossified. 


Times-e 

ROP  Local . 

Preprint  Local . 

ROP  NotioTKil . 

Preprint  Notional. 


74,618  1,006  82,895  2,882  rqplooI 

41,475  57,577  p„p™,  l, 

4,884  6,064  POP  Notio 

1,114  3,086  Preprint  N 

?2,yi  _ 252  _4S.45Z  S55  ckiuified 

174,584  1,365  198,279  3,747  Total . 


25,945 

4,542  18,866 

4,486 

2,576  780 

_ 14.22  _ 

54,508  19,446 


Clouified. 


20.582  _ 

54,680  16,706 


Post-S 

ROPlocol .  45,053  10,289  49,614  8,905 

Preprint  locol .  40,900  38,489 

ROP  Notionol .  2,440  240  2,885  100 

Preprint  Notional .  5,913  4,201 

*lndicates  newspapers  reporting  figures  in 
lines! 


Telegrom-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional. 


Ckisstfied. 


GRAND  TOTAL. 
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Smaller  dailies  rate  high  on  retailer’s  list 


Small  and  suburban  daily  newspa¬ 
pers  are  looking  more  attractive  to 
advertisers  because  they  are  closer  to 
their  readers  than  metro  papers,  a  re¬ 
tailing  executive  told  the  recent 
Southern  Newspaper  Publishers 
Association  meeting. 

And  smaller  dailies  can  provide 
high-quality  readership  data  fairly  in¬ 
expensively,  according  to  a  top 
advertising  researcher. 

“We  are  very  impressed  by  the 
small  dailies.  We  find  they  know  more 
about  their  readers  than  the  metropol¬ 
itan  papers,”  said  the  retail  execu¬ 
tive,  Tom  Roach. 

Roach  is  chairman  and  chief  execu¬ 
tive  of  The  Denver,  an  Associated 
Dry  Goods  department  store  that  is 
that  city's  largest. 

One  of  the  biggest  problems  with 
newspaper  advertising.  Roach  said,  is 
the  difficulty  in  getting  demographic 
material. 

“I  need  to  get  much  more  informa¬ 
tion  on  your  subscribers,  their  life¬ 
styles  and  value  profiles,”  he  said. 
Smaller  dailies  are  better  prepared  to 
give  that,  he  added. 

And  working  with  smaller  dailies  is 
profitable.  Roach  says. 


“We  are  finding  that  some  of  the 
best  sales  results  we  are  getting  in 
(The  Denver  branch  stores)  is  from 
programs  that  have  been  put  together 
by  small  dailies,”  he  said. 

Research  can  be  much  easier  — 
and  far  less  expensive  —  for  smaller 
dailies,  according  to  John  Mennenga, 
senior  vice  president  of  Sawyer- 
Ferguson-Waiker  Co. 

With  the  great  amounts  of  demo¬ 
graphic  data  already  available,  smal¬ 
ler  dailies  do  not  necessarily  need  full¬ 
blown,  customized  research. 


“It  doesn’t  have  to  be  an  expensive 
proposition,”  Mennenga  said.  “With 
penetrations  of  75%  to  80%,  if  you 
have  that  kind  of  penetration,  you 
don’t  have  to  do  market  research  — 
you’ve  got  the  market.” 

Mennenga  said  this  readily  avail¬ 
able  “secondary  data”  can  be  quite 
detailed  —  even  if  it  occasionally 
must  be  taken  with  a  grain  of  salt. 

One  of  his  slides,  for  example, 
showed  that  7%  of  households  in  arid 
Waco,  Texas,  owned  snoWblowers. 

“That’s  one  of  the  cautions  I  would 
tell  you,  that  you  not  follow  market 
research  to  the  ends  of  the  earth,”  he 
said. 


Teamsters  vote  to  strike  Akron  daily 


Teamster  drivers  and  mailroom 
employees  voted  (Oct.  1)  to  strike  the 
Akron  (Ohio)  Beacon  Journal. 

Oct.  2  editions  of  the  162,000- 
circulation  Ohio  evening  daily  were 
reported  to  have  been  delivered,  and 
the  newspaper  issued  a  statement 
saying  that  it  was  continuing  to  pub¬ 
lish. 

As  E&P  went  to  press,  it  was  not 
clear  if  a  walkout  was  underway  or 
expected  soon. 

Teamsters  local  473  secretary- 


the  €hatl)ftm  Cotintt 

r  r  '  boucH^^Notes  _ 

^  Six  Xiorya^8^49th  annual  schoolgi.^^ 

Pact  reached . 


area  papers 


■rd 


Raymond  C.  Kennedy  and  the  Estate  of  Anna  C.  Kennedy  have  sold 

31fE  3llu&0on  (5}^)  iRegifitEr-Slar 

(Daily  circulation  15.200) 

and 

®J|E  )  fllouriEr 

(Paid  weekly  circulation  6.800) 

To  Park  Communications,  Inc. 

iVe  are  proud  to  have  served  as  the  broker  for 
the  Kennedy  family  interests  in  this  transaction 

Lee  Dirks  &  Associates 
313-259-0080 


treasurer  Carmen  Parise  said  the 
membership  rejected  a  newspaper 
proposal  with  “five  or  six  non¬ 
economic  conditions  that  were  non- 
satisfactory,”  plus  a  “substandard” 
wage  offer. 

The  newspaper  was  reported  to  be 
seeking  contract  concessions  to  im¬ 
plement  further  automation,  and  has 
offered  Job  security  guarantees  for 
employees  affected  by  the  tech¬ 
nology. 

Strike 

(Continued  from  page  11} 


The  Council  of  Newspaper  Unions, 
however,  has  raised  new  non¬ 
economic  issues  during  the  latest 
round  of  talks  which  were  supposed 
to  focus  on  economics. 

According  to  PNI,  these  newly 
raised  issues  include  a  demand  for  the 
elimination  of  the  company’s  nepo¬ 
tism  policy  which  prohibits  the  hiring 
of  relatives  and  a  demand  that  disci¬ 
plinary  letters  be  removed  from  an 
employee’s  file  after  two  years. 


Slow  delivery 

(Continued  from  page  10) 


during  NNA’s  centennial  convention 
in  Minneapolis,  Sept.  17-21. 

Several  publishers  complained 
about  the  length  of  the  second  class 
form  they  are  required  to  submit. 

That  form,  north  central  manager 
Schiavone  said,  will  be  reduced  to  14 
inches  —  but  will  take  up  two  sides. 

Publishers  complained,  too,  that 
local  Post  Offices  vary  in  their  inter¬ 
pretations  of  USPS  regulations. 

“Since  regulations  are  so  compli¬ 
cated,  we  have  as  many  interpreta¬ 
tions  as  we  have  postmasters,”  said 
NNA  postal  committee  chairman 
Max  Heath  of  Landmark  Community 
Newspapers  in  Shelbyville,  Ky. 
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Knlght-Rldder 

(Continued  from  page  27) 


and  the  blacks  have  good  density. 
Editorial  is  happy  with  the  improved 
full  color  production  on  section 
fronts.  Advertisers  seem  to  be 
pleased  with  the  improved  print  quali¬ 
ty  of  their  ads.  Circulation  uses  flexo 
copies  for  samples  to  impress  poten¬ 
tial  readers.  Operations  likes  having 
the  new  press  equipment  where  we 
can  take  best  advantage  of  it.” 

But  testing  the  new  process  was  not 
without  problems.  Rowell  said  that  in 
the  fall  of  last  year,  following  a  period 
of  deteriorating  quality,  many  of  the 
press  operators  became  discouraged 
with  the  flexo  process. 

As  various  difficulties  were  over¬ 
come  and  equipment  modifications 
were  made,  questions  about  reliabil¬ 
ity  and  operational  effectiveness  were 


Shop  ta!k 

(Continued  from  page  48) 


and  American  English,  in  everyday 
usage,  only  overlap  about  two-thirds. 
Gordon,  the  chief  sub,  objected  to  a 
headline  I  wrote  about  a  “tax  hike;” 
surely  I  meant  a  “rate  rise.” 

Tessa,  one  of  the  subs,  asked  what 
“pass  the  buck”  meant. 

Philip,  another  sub,  suspected  any 
unfamiliar  word  of  being  an  Amer¬ 
icanism.  This  sent  me  self-righteously 
to  our  Oxford  dictionary,  to  discover 
the  culprit  was  usually  Old  Norse  or 
Indo-European  instead. 

Even  the  news  was  markedly  differ¬ 
ent.  In  the  picture-postcard  villages 
and  winding  country  lanes  of  affluent 
Surrey,  stolen  garden  shears,  church 
fetes  and  golden  weddings  were  more 
common  than  murder  or  assault. 

A  huge  proportion  of  the  newshole 
was  devoted  to  planning  wrangles:  a 
restaurant  that  wanted  a  neon  sign  or 
a  home-owner  who  planned  an  addi¬ 
tion  might  become  a  running  story. 
These  are  trivial  to  American  eyes, 
but  if  you  ever  wonder  why  much  of 
rural  England  is  so  pretty,  scrutiny  by 
local  government  and,  in  turn,  news¬ 
papers,  is  why. 

I  learned  the  proper  title  for  a 
widowed  countess,  titled  by  marriage 
rather  than  birth,  and  our  style  book 
told  how  to  address  bishops  who  were 
also  members  of  the  aristocracy. 
None  of  which  helped  the  day  I  identi¬ 
fied  Princess  Anne  as  Princess  Mar¬ 
garet  in  a  photo  caption  —  or  was  it 
the  other  way  around? 

Then  there  were  the  Women’s  In¬ 
stitutes,  reports  from  clubs  of  mostly 
eldely  women  which  commandeered 
half  a  page  or  more. 


Compugraphic  announces  layoffs 


Compugraphic  Corp.  of  Wilming¬ 
ton,  Mass.,  has  cut  250  employees 
from  its  payroll  in  reaction  to  declin¬ 
ing  sales  in  the  first  half  of  the  year. 

Compu^phic,  a  manufacturer  of 
computerized  typesetting  systems  for 
smaller  newspapers,  follows  the  lead 
of  Atex  Inc.,  the  front-end  system 
builder  for  large  newspapers  that  ear¬ 
lier  this  year  laid  off  a  similar  number 


answered,  Rowell  said,  crediting 
Motter  with  allocating  a  fulltime,  on¬ 
site  engineer. 

One  problem  involved  ink  starva¬ 
tion  on  the  press. 

Rowell  said  there  has  been  no  spe¬ 
cial  problem  with  densities  of  black 
ink  as  there  have  been  at  some  other 
flexo  test  sites. 

Monthly  meetings  involving  the 


At  first  appalled  by  the  slender 
news  value  of  these  tea  parties,  I 
eventually  harbored  a  secret  fascina¬ 
tion  with  the  accounts  of  who  baked 
the  scones,  who  poured  tea  and  who 
thanked  the  speakers  on  such  topics 
as  Badgers,  A  Good  Life  with  Giddy 
Goats,  London’s  Sewers  or  A  History 
of  Shoes.  The  dear  old  souls  also 
amused  themselves  with  contests: 
Most  Items  in  a  Matchbox,  Longest 
Weed,  Best  Hat  from  a  Lettuce  Leaf. 

If  subbing  the  women’s  institutes 
got  dull,  I  could  always  tune  in  to  the 
sideshow  offered  by  white-haired, 
bespectacled  Philip,  a  Denis  Thatcher 
lookalike,  and  Alison,  the  matronly 
news  editor  who  wore  authentic 
Victorian  clothes,  down  to  her  bloom¬ 
ers,  which  she  displayed  most  morn¬ 
ings  to  cries  of  mock  horror. 

They  traded  arch  barbs  about  going 
to  tea  dances  together  and  Philip’s  28 
years  on  a  New  Dehi  paper  (to  the 
effect  that  a  confused  Philip,  thinking 
he  was  still  floating  down  the  Ganges, 
rides  the  Isle  of  Wight  ferry  wearing  a 
pith  helmet).  My  desk  often  seemed 
surrounded  by  characters  in  a  full- 
scale  dress  rehearsal  for  a  Gilbert  and 
Sullivan  operetta. 

For  the  free  entertainment  alone,  the 
experience  was  worth  it.  And  my 

Boston  Herald 
names  PR  firm 

The  Boston  Herald  has  appointed 
Regan  Communications  as  its  public 
relations  firm. 

Publisher  Patrick  J.  Purcell  said  that 
Regan’s  task  will  be  to  publicize  the 
Herald’s  ‘  ‘tremendous  growth  in  a  very 
short  time.” 


of  employees  due  to  reduced  sales. 

Fred  Butler,  senior  vice  president, 
finance,  said  all  parts  of  the  company 
were  affected — from  middle  manage¬ 
ment  down.  The  cuts  will  save  about 
$5  million  annually,  he  said. 

“We  have  a  had  a  very  soft  year  and 
it  appears  it’s  widespread,”  he  said. 

TTie  layoffs  reduce  the  company’s 
total  workforce  to  4,700. 


press  maker  and  vendors  of  plates  and 
inks,  among  others,  have  helped 
alleviate  problems,  Rowell  said. 

Process  color  is  being  run  two  or 
three  times  a  week  using  85-line 
screens  and  has  improved  the  appear¬ 
ance  of  the  newspaper,  Rowell  said. 

The  next  step,  he  said,  is  the  de¬ 
velopment  of  a  bulk  ink  handling  sys¬ 
tem  for  flexo. 


skills  in  making  tea  for  the  subs  cer¬ 
tainly  improved,  helped  along  by  con¬ 
tinuous  criticism  (although  my  coffee 
was  the  best). 

Sometimes,  though,  I  felt  myself  a 
befuddled  foreigner  who  could  only 
agree  with  George  Bernard  Shaw  that 
Britain  and  America  “are  two  coun¬ 
tries  divided  by  a  common  language.” 


6000  WATT  INSTANT-START 
DOUBLE  VACUUM  SYSTEM 

•  For  exposing  on  one  side  while  loading  on  the  other 

•  Fast,  accurate  exposures  of  plates,  proofs 

•  L.E.D.  digital  int^rator  with  touch-activated  keypad, 
programs  exposures  to  tenths  of  a  light  unit 

•  Precision  photo  detector  keeps  them  consistent 

•  24-Month  Mhrranty  on  all  parts  (except  lamp  &  glass) 

•  Blanket  sizes  from  33x41  Hi’’  to  43x52" 


R40V6UPIiS  Shown 
Dm  33x4m"  blankets 


nuArc  company,  inc. 

4100  W.  Grand  Ave.  •  Chicago,  IL  60651-1899 
312/278-3300  'TELEX  25-3084/687-1137 
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Exclusivity  is  debated  at  S.F.  meeting 

And  untraditional  comics  as  well  as  various  other  matters  are 
also  discussed  at  Newspaper  Features  Council  gathering 


Seated  from  left  to  right  are  Richard  Newcombe,  Mell  Lazarus,  Bill  Mauldin,  Tim  Kelly, 
and  David  Hendin.  (Photo  by  David  Astor.) 


By  David  Astor 

Territorial  exclusivity  was  both  de¬ 
nounced  and  defended  during  an  ani¬ 
mated  panel  discussion  at  the  News¬ 
paper  Features  Council  (NFC)  meet¬ 
ing  in  San  Francisco  last  month. 

Exclusivity — which  often  involves 
a  big-city  daily  paying  for  the  rights  to 
be  the  only  paper  in  its  metropolitan 
area  to  run  a  particular  syndicated  fe¬ 
ature — was  criticized  by  Los  Angeles 
Daily  News  editor  Tim  Kelly. 

“Territorial  exclusivity  is  the 
newspaper  version  of  apartheid,”  de¬ 
clared  Kelly.  “It’s  discrimination  that 
has  to  end.  It  benefits  the  few,  and  has 
overtones  of  restraint  of  trade  and 
censorship.”  And  he  contended  that 
exclusivity  can’t  be  reconciled  with 
the  idea  of  a  “free  press.” 

“AP  and  UPI  don’t  discriminate,” 
continued  Kelly.  “Only  the  syndi¬ 
cates  and  supplemental  do.” 

Kelly  stated,  by  way  of  example, 
that  Washington  Post  Writers  Group 
columnist  George  Will  can  appear  on 
television  “almost  as  much  as  Ronald 
Reagan”  and  run  in  Newsweek  maga¬ 
zine  and  the  Los  Angeles  Times — but 
not  in  the  L.A.  Daily  News.  “My 
newspaper  and  others  like  it  are  being 
shut  out  of  that  marketplace,”  he 
said. 

The  L.A.  Daily  News,  added  Kelly, 
even  lost  a  feature  that  it  was  already 
running.  He  said  his  paper  carried  the 
“At  Wit’s  End”  column  for  six  years, 
but  had  it  pulled  this  year  by  the  Los 
Angeles  Times  Syndicate  when  Erma 
Bombeck  switched  to  LATS  from 
News  America  Syndicate.  The  col¬ 
umn,  not  surprisingly,  was  placed  in 
the  L.A.  Times  instead. 

Kelly — who  said  he  himself  doesn’t 
“claim  exclusivity  on  anybody” — 
stated  that  “deregulation  is  happen¬ 
ing  everywhere.” 

“The  trend  in  American  business  is 
going  away  from  the  syndicates,”  de¬ 
clared  Kelly.  “I  hope  syndicates — 
who  have  a  lot  of  foresight  about 
trends  in  America — (stop  giving  ex¬ 
clusivity)  before  a  judge  or  a  govern¬ 
ment  does  it  for  them.  If  the  Oakland 
Tribune  suit  doesn’t  do  it,  someone 
else  will.” 


The  Tribune  is  suing  the  San  Fran¬ 
cisco  Chronicle  and  San  Francisco 
Examiner  in  an  effort  to  force  them  to 
share  various  features  (see  E&P,  June 
29). 

David  Hendin,  senior  vice  presi¬ 
dent  and  editorial  director  of  United 
Media — the  parent  company  of  Uni¬ 
ted  Feature  Syndicate  and  Newspaper 
Enterprise  Association,  responded  to 
Kelly. 

“I  deplore  the  closed-mindedness 
and  homogeneity  of  television  pro¬ 
gramming  today,”  stated  Hendin. 
“While  we  deplore  homogeneity  in  tv 
programming,  some  people  would 
like  to  create  1,700-plus  papers  that 
carry  the  same  columnists  and  the 
same  cartoonists.  One  hallmark  of 
competition  is  product  differentia¬ 
tion.” 

The  United  executive  wondered  if 
newspapers  who  feel  syndicated  fea¬ 
tures  should  be  shared  would  be  will¬ 
ing  to  share  their  reporters  with  other 
papers  in  their  market. 

Hendin  also  noted  that  many  of  the 
newspapers  who  want  to  buy  a  popu¬ 


lar  feature  “turned  down  the  oppor¬ 
tunity  to  buy  that  feature”  in  the  past. 
Some  of  these  papers,  he  observed, 
say  they  want  to  see  features  “prove 
themselves”  before  they  buy  them. 
“But  how,”  Hendin  asked,  “can  they 
prove  themselves  if  they  don’t  get 
picked  up  the  first  time?” 

He  added  that  editors  should  real¬ 
ize  that  there  are  more  than  10  to  15 
“good  comics  out  there.” 

United  Media  president  and  chief 
executive  officer  Robert  Roy  Metz, 
speaking  from  the  audience,  stated 
that  exclusivity  “is  really  a  question 
for  the  newspaper  industry,  not  so 
much  for  syndicates.”  While  ac¬ 
knowledging  that  syndicates  could 
theoretically  “take  the  lead”  on  the 
issue  and  cancel  features  in  papers 
that  use  territorial  exclusivity,  Metz 
said  it  is  newspapers — not  syndi¬ 
cates — that  are  asking  for  this  exclu¬ 
sivity. 

Universal  Press  Syndicate  president 
John  P.  McMeel,  also  speaking  from 
the  audience,  said  a  syndicate  might 
feel  loyal  to  a  paper  that  “has  sup- 


Seated  from  left  to  right  are  Herb  Caen,  Cyra  McFadden,  and  Rob  Morse.  (Photo  by 
Kathy  Kattenburg  Astor.)  At  the  dais  is  Robert  Maynard. 
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A  view  of  the  skyline  from  the  City  of  Son  Francisco  yacht,  where  a  joint  cocktail  cruise 
was  held  last  month  for  the  NFC  and  American  Association  of  Sunday  and  Feature 
Editors.  The  party  was  sponsored  by  the  S.  F.  Chronicle  and  Chronicle  Features.  (Photo 
by  David  Astor.) 


ported  you”  for  a  long  time  and  not 
feel  it  should  sell  particular  features  to 
that  paper’s  competitors. 

Another  audience  member,  Dallas 
Times  Herald  editor  Will  Jarrett,  said 
exclusivity  on  something  like  edito¬ 
rial  cartoons  (as  opposed  to  comics) 
involves  the  “denying  of  the  free  flow 
of  information.”  He  added,  “I  think 
the  public  would  be  shocked  that 
these  practices  are  going  on.” 

Hendin,  however,  said  a  paper  is 
not  being  denied  information  if  it  can't 
get  a  specific  editorial  cartoonist  be¬ 
cause  it  can  always  buy  another  edito¬ 
rial  cartoonist  who  has  the  same  in¬ 
formation  (news  events  and  the  like) 
on  which  to  base  a  drawing. 

As  for  the  practice  of  some  papers 
buying  features  they  don’t  intend  to 
use  just  to  keep  them  away  from  their 
competitors,  Hendin  called  this  “de¬ 
plorable.” 

The  panel  discussion — entitled 
“Syndicates  in  the  ’80s’’ — also 
touched  on  feature  ownership  rights 
(see  E&P,  August  31).  News  Amer¬ 
ica-distributed  editorial  cartoonist 
Bill  Mauldin  noted  that  an  increasing 
number  of  properties  today  are  own¬ 
ed  by  the  creator  rather  than  the 
syndicate,  and  said,  “1  think  that 
change  is  an  improvement.” 

He  recalled  that  when  he  first  tried 
to  get  syndicated  while  still  in  the 
Army  during  World  War  II,  his  agent 
told  him  that  he  couldn’t  own  his  own 
characters.  But  Mauldin  insisted 
upon — and  got — ownership  rights, 
although  he  said  the  “price”  he  paid 
was  getting  a  less  financially-lucrative 
contract. 

Mauldin  also  recalled  that  when 
“Terry  and  the  Pirates”  creator  Milt 
Caniff  asked  for  a  new  contract  with 
more  ownership  rights  almost  40 
years  ago,  “Captain  Patterson  (of  the 
New  York  Daily  News  and  Chicago 
Tribune)  told  him  to  go  to  hell.  That’s 
why  he  quit  doing  ‘Terry’  and  started 
‘Steve.’”  Another  cartoonist  con- 


EDITOR  &  PUBLISHER  for  October  5,  1985 


tinned  “Terry”  until  the  early  1970s 
with  what  is  now  called  Tribune 
Media  Services,  while  Caniff  is  still 
doing  “Steve  Canyon”  for  News 
America  and  King  Features  Syndicate. 

“Momma”  and  “Miss  Peach”  car¬ 
toonist  Mell  Lazarus  of  News  Amer¬ 
ica  said  he  also  owns  his  creations.  He 
then  smilingly  asked  fellow  panelist 
Richard  S.  Newcombe — his  syndi¬ 
cate’s  president  and  chief  executive 
officer — whether  other  News  Amer¬ 
ica  creators  could  get  similar  con¬ 
tracts.  Newcombe  quipped,  “I  have 
to  ask  the  Vatican.”  (NAS  distributes 
the  new  pope  feature.)  Earlier  in  the 
panel  discussion,  Newcombe  noted 
that  he  was  opposed  to  “lifetime  con¬ 
tracts”  allowing  syndicates  to  ov/n  a 
creator’s  property  “lock,  stock,  and 
barrel.” 

“Peanuts”  cartoonist  Charles  M. 
Schulz  stated  from  the  audience  that 
he  could  understand — given  start-up 
expenses  and  the  like — why  a  syndi¬ 
cate  would  want  to  control  a  new  fea¬ 
ture.  But  he  added  that  as  a  feature 
gets  older  and  more  established — and 
as  the  creator  starts  dealing  with 
syndicate  executives  who  had  no¬ 
thing  to  do  with  the  feature’s  launch¬ 
ing — there  is  a  legitimate  argument 
for  readjusting  a  contract  to  make  it 
more  favorable  to  the  creator.  (Schulz 
was  a  scheduled  speaker  later  in  the 
day.  Next  week’s  E&P  interview  with 
the  United  cartoonist — whose  comic 
turned  35  on  October-2 — will  incorpo¬ 
rate  his  NFC  remarks.) 

The  panel — moderated  by  Sac¬ 
ramento  Bee  executive  editor  Greg¬ 
ory  Favre — also  discussed  the 
switching  of  syndicates  by  creators 
(see  E&P,  June  22). 

Next  at  the  NFC  meeting  was  a 
panel — moderated  by  “Beetle 
Bailey”  and  “Hi  and  Lois”  creator 
Mort  Walker  of  King — on  the  recent 
popularity  of  a  number  of  untradition- 
al  comics. 

One  panelist — “The  Neighbor¬ 


hood”  creator  Jerry  Van  Amerongen 
of  Cowles  Syndicate — said  comics 
such  as  his  can  “stretch”  readers’ 
minds  a  little  and  that  newspapers 
should  run  a  “broad”  range  of  strips 
and  panels. 

Tribune-distributed  “Mother 
Goose  &  Grimm”  creator  Mike  Pe¬ 
ters — who  also  does  editorial  car¬ 
toons  for  United — said  many  readers 
who  grew  up  with  things  like  Saturday 
Night  Live  and  National  Lampoon 
magazine  “are  looking”  for  untradi- 
tional  humor  on  newspaper  comic 
pages. 

But  Peters  said  he  doesn’t  think 
he’s  that  different  from  his  peers.  “I 
have  yet  to  meet  any  cartoonists  who 
consider  themselves  normal,”  he 
observed  with  a  laugh. 

“Marmaduke”  creator  Brad 
Anderson  of  United  a^eed,  stating: 
“The  ‘new  wave’  is  just  the  outer 
limits.  We’re  all  doing  (basically)  the 
same  thing.”  Although  Walker  in  his 
introduction  categorized  him  as  a 
“normal”  cartoonist,  Anderson 
noted  that  he  mentally  turns  into  a  dog 
when  drawing  “Marmaduke.”  And 
he  added  that  he  uses  a  lot  of  “exag¬ 
geration”  in  the  treatment  of  his  big 
cartoon  canine. 

The  fourth  panelist — “Family  Cir- 
(Continued  on  page  36) 
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(Continued  from  page  35) 
cus”  creator  Bil  Keane  of  Cowles — 
said  untraditional  cartoon  humor  has 
been  around  for  a  long  time  in  maga¬ 
zines  and  even  in  the  work  of  early 
newspaper  comic  artists  like  Winsor 
McCay.  He  added  that  today’s  popu¬ 
lar  untraditional  newspaper  comics — 
such  as  “The  Far  Side”  by  Gary  Lar¬ 
son  of  Universal — are  “healthy”  for 
the  cartoon  business.  “Anything 
that’s  doing  well  helps  comics,”  he 
stated. 

Before  giving  his  remarks,  Keane 
offered  his  customary  barrage  of  one- 
liners,  including:  “It’s  more  than  a 
pleasure  to  be  here,  it’s  a  damn  incon¬ 
venience,”  “We  were  going  to  have 
Garry  Trudeau  but  he  wanted  more 
room  at  the  speaker’s  table  than  any¬ 
body  else,”  and  “I  found  out  that 
some  editors  aren’t  paying  money  for 
the  pope’s  column.  Once  a  week  they 
have  to  say  five  ‘Our  Fathers’  and 
three  ‘Hail  Marys.’” 

Another  NFC  panel — entitled 
“Writing  a  newspaper  column” — 
included  Herb  Caen  of  the  S.F. 
Chronicle  and  Chronicle  Features  and 
Cyra  McFadden  and  Rob  Morse  of 
the  S.F.  Examiner. 

Caen  noted  that  it  is  easier  to  write 
an  essay  column  than  the  “three-dot” 
feature  (containing  numerous  items) 
that  he  does  six  times  a  week.  He 
observed  that  someone  once  said 
about  the  essay  form:  “First  you  tell 
them  what  you’re  going  to  tell  them, 
then  you  tell  them,  then  you  tell  them 
what  you  told  them.” 

McFadden  expressed  amazement 
that  anyone  could  write  six  columns  a 
week,  noting  that  just  the  two  she 
does  is  “so  consuming.” 

One  of  the  major  ways  Caen  gets 
material  for  all  his  columns  is  sifting 
through  the  approximately  1 ,000  let¬ 
ters  he  receives  a  week — including 
those  from  people  who  say,  “Some¬ 
times  your  column  stinks  and  some¬ 
times  my  name’s  in  it.” 

Commenting  on  what  a  column 
should  have,  Caen  said  a  “political 
slant,”  “a  little  backbone  of  news,” 
“style,”  and  “entertainment”  value; 
McFadden  said  a  “personal  voice”; 
and  Morse  said  material  that  makes  a 
reader  say,  “I  thought  of  that,  too; 
this  guy  put  it  into  words  for  me.” 

Panel  moderator  David  Burgin,  re¬ 
sponding  to  an  audience  comment 
about  the  higher  expense  of  using  lo¬ 
cal  columns  rather  than  syndicated 
ones,  expressed  the  importance  of  a 
paper  having  its  own  column  voice. 
The  S.F.  Examiner  editor  said  a  local 
column  has  been  called  the  “window 
through  which  you  see  the  soul  of  a 
newspaper,”  and  that  it  makes  a  pa¬ 


Joseph  D'Angelo 

per  “lively”  and  “something  spe¬ 
cial”  for  readers. 

The  “welcoming”  speaker  at  the 
NFC  meeting  was  Oakland  Tribune 
editor  and  publisher  Robert  C. 
Maynard,  who  is  also  a  Universal- 
distributed  columnist. 

Maynard  discussed  the  Bay  Area 
newspaper  market — which  he  called 
“one  of  the  most  competitive”  in  the 


country — and  how  the  Tribune  has 
improved  since  he  took  over  more 
than  two  years  ago. 

He  said  he  believes  the  Tribune’s 
editorial  product  is  much  better  now, 
reported  that  circulation  has  grown  16 
straight  months,  and  noted  that  the 
circulation  complaint  rate  has 
dropped  from  about  seven  per  1 ,000  in 
1983  to  1.25  per  thousand  this 
summer. 

Prior  to  Maynard’s  remarks,  NFC 
chairman  and  president  Joseph  F. 
D’Angelo  announced  that  Robert 
Greenberg  of  the  Philadelphia  Inquir¬ 
er  had  been  elected  as  his  presidential 
successor.  New  NFC  board  members 
include  Mike  Peters,  LATS  president 
Lou  Schwartz,  and  self-syndicated 
food  columnist  June  Roth. 

D’Angelo  also  reported  that  the 
NFC  now  has  about  115  cartoonists, 
columnists,  newspapers,  and  syndi¬ 
cates  among  its  members — up  from  83 
a  year  ago.  And  the  King  president 
said  the  organization  currently  has 
about  $19,000  in  the  bank. 


Brenda  is  the  Starr  of  some  early-morning  office  talk. 

New  writer  for  ‘Brenda  Starr’  strip 

Chicago  Tribune  feature  writer 
Mary  Schmich,  31,  has  replaced  Lin¬ 
da  Sutter  as  the  writer  of  “Brenda 
Starr.”  She  joins  Ramona  Fradon, 
who  has  been  illustrating  the  comic 
since  1980. 

The  Tribune  Media  Services- 
distributed  strip,  created  by  Dale 
Messick,  made  its  debut  in  1940.  As 
many  comic  readers  know,  it  stars  a 
^amorous  reporter  who  gets  in  var¬ 
ious  adventures  while  traveling  the 

world  in  search  of  front-page  articles  Mary  Schmich 

for  The  Flash  newspaper. 

In  the  new  story  under  Schmich,  cle  mama”  as  part  of  an  assignment 
Starr  goes  undercover  as  a  “motorcy-  for  her  paper. 


‘Garfield’  creator  doing  second  comic 


“Garfield”  cartoonist  Jim  Davis  of 
United  Feature  Syndicate  has  created 
another  comic  that  is  scheduled  to  de¬ 
but  this  March. 


United  will  be  releasing  more  in¬ 
formation  about  “U.S.  Acres” — 
which  is  set  on  a  farm — in  the  near 
future. 
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First  lacocca  article  will  run  in  over  70  newspapers 


Lee  lacocca 


The  first  in  a  series  of  syndicated 
articles  by  Lee  A.  lacocca  will  appear 
October  13  in  over  70  papers  world¬ 
wide,  including  the  Los  Angeles 
Times,  New  York  Daily  News,  Detroit 
News,  San  Francisco  Examiner, 
Houston  Chronicle,  Boston  Globe, 
and  Newsday. 

lacocca  will  use  his  eight  1,200- 
word  articles  over  the  next  year  to 
discuss  U.S.  fiscal  policy,  budgetary 
policy,  energy  policy,  national  indus¬ 
trial  strategy,  and  trade  deficits — 
which  the  Chrysler  head  calls  the 
most  crucial  problem  facing  the 
country. 

“We  need  more  ‘straight  talk’  on 
these  issues  than  we  are  getting  from 
the  politicians,”  stated  lacocca,  who 
will  also  write  two  3, 000- word  articles 


for  Newsweek  magazine  as  part  of  his 
Los  Angeles  Times  Syndicate  agree¬ 
ment. 

The  Wall  Street  Journal  reported 
that  lacocca  will  receive  about 
$300,000  a  year  for  his  articles.  The 
money  will  be  donated  to  the  Lee 
lacocca  Foundation,  which  conducts 
diabetes  research  and  which  is  also 
receiving  the  profits  from  the  busi¬ 
ness  executive’s  best-selling  auto- 
bio^phy.  Over  2  million  hardcover 
copies  of  the  book  are  in  print. 

lacocca — an  Allentown,  Pa.,  na¬ 
tive  who  graduated  from  Lehigh  and 
Princeton  universities — spent  32 
years  at  Ford  before  moving  to  Chrys¬ 
ler.  He  is  known,  of  course,  for  his 
part  in  rescuing  the  company  from 
bankruptcy  and  then  revitalizing  it. 


Washington  Post  editor  doing  weekly  food  column 


A  new  weekly  food  column  called 
“Richman’s  Table”  has  been  intro¬ 
duced  by  the  Washington  Post  Writers 


Group. 

The  feature  is  by  Phyllis  C.  Rich- 
man,  executive  food  editor  of  the 


‘Survival  Gardening’  is  introduced 


“Survival  Gardening”  by  John  A. 
Freeman  has  been  introduced  by  In¬ 
ternational  Eco  Features  Syndicate. 

lEFS  president  Janet  Bridgers  said 
the  column  is  “devoted  to  ecological¬ 
ly  sound,  bio-intensive  gardening 
methods  developed  to  sustain  human 
nutritional  needs  on  only  a  small  area 
of  land.”  She  added,  “Survival 
gardening  techniques  are  not  only 
useful  in  an  emergency,  but  they 
make  it  possible  for  urban  dwellers 
with  limited  space  to  obtain  excellent 
results.” 

Freeman,  68,  is  a  South  Carolina- 
based  ecologist/biologist/writer.  He 
holds  B.A.  and  M.S.  degrees  from 
Wake  Forest  College  and  a  Ph.D. 
from  Duke  University. 

The  non-profit  lEFS  (see  E&P, 
May  7,  1983)  is  located  at  P.O.  Box 
69193,  West  Hollywood,  Calif.  90069. 


Dr.  Lamb  will  speak 

Health  columnist  Dr.  Lawrence 
Lamb  of  News  America  Syndicate  will 
be  the  keynote  speaker  at  the  seventh 
annual  Mahlon  H.  Delp  awards  din¬ 
ner  in  Kansas  City  October  11.  He 
will  talk  about  “Communications  in 
Medicine”  at  the  banquet,  which  hon¬ 
ors  medical  excellence. 


It  also  distributes  articles  and  other 
editorial  material;  does  public  rela¬ 
tions  for  groups  such  as  Greenpeace 
and  the  Fund  for  Animals;  and  is  pre¬ 
sently  producing  cable  television 
shows  on  environmental  issues. 
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Washington  Post.  She  provides 
news,  covers  “people  and  trends,” 
gives  recipes,  and  offers  food  facts 
and  trivia  in  a  “Tabletalk”  section. 

Richman  has  been  writing  about 
food  for  13  years.  She  joined  the  Post 
as  a  restaurant  critic  in  1976  and  be¬ 
came  food  editor  as  well  in  1980.  The 
native  Washingtonian — a  Brandeis 
University  graduate — has  authored 
and  co-authored  a  number  of  food- 
related  books,  and  written  dining 
chapters  for  several  D.C.  guide¬ 
books. 
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lAA  resolution 
opposes  taxing  ads 

The  Global  Media  Commission  of 
the  International  Advertising  Asso¬ 
ciation  passed  a  resolution  at  its 
Tokyo  meeting  which  calls  on  govern¬ 
ments  “to  avoid”  placing  any  taxes 
on  advertising. 

The  resolution  “urges”  govern¬ 
ments  to  “support  activities  designed 
to  fight  efforts  to  institute  such  taxes” 
and  to  “endorse  efforts  to  rescind 
such  taxes.” 

The  resolution  stated  that  taxing 
advertising  “carries  with  it  the  con¬ 
comitant  threat  of  subsequent  and 
even  more  burdensome  treatment  of 
the  press.” 

lAA  stated  that  governments 
should  state  “unequivocally  that  a 
free  and  unfettered  press  is  the 
bulwark  of  a  free  people,  and  that  the 
financial  underpinnings  of  that  free 
press  should  not  be  threatened  or 
diminished  through  special  taxation, 
lest  all  of  society  ultimately  pay  the 
bill.” 

Wayne  State  offers 
18  minority  students 
1-year  scholarships 

Wayne  State  University’s  Journal¬ 
ism  Institute  for  Minorities  has  raised 
$34,950  to  cover  first-year  tuition  for 
18  students  who  started  classes  in 
September. 

The  Institute,  which  officially  be¬ 
gan  in  April  under  the  direction  of 
Detroit  News  assistant  news  editor 
Luther  Keith,  is  designed  to  recruit 
and  train  graduating  high  school  stu¬ 
dents  with  outstanding  potential  in 
the  field  of  journalism.  Its  purpose  is 
to  attack  the  problem  of  under¬ 
representation  of  minorities  in  the 
media. 

Each  student  in  the  Institute  will 
have  his  or  her  $1,700  freshman  tui¬ 
tion  covered  by  the  program’s  schol¬ 
arship  fund,  which  was  provided  by 
donations  from  media  outlets,  profes¬ 
sional  organizations  and  private  cor¬ 
porations.  Fund  raising  efforts  are 
continuing. 

Newspapers,  television  outlets  and 
other  contributors  have  also  commit¬ 
ted  themselves  to  internships  and 
other  special  assistance  for  Institute 
students.  Students  may  major  in  four 
areas  toward  obtaining  a  bachelor’s 
degree:  print  journalism,  broadcast¬ 
ing,  public  relations  and  advertising. 

The  Detroit  Free  Press  has  commit¬ 


ted  $10,000  for  1986-87  and  another 
$10,000  for  the  following  school  year. 

Tlie  Institute  will  recruit  10  more 
students  in  each  of  the  next  three 
years  and  start  another  class  of  18 
after  the  current  group  graduates. 

Readers  accept 
call-in  invitation 

The  Sarasota  (Fla.)  Herald- 
Tribune  recently  invited  readers  to 
phone  its  publisher  and  top  editors  to 
tell  them  what  they  like  and  dislike 
about  the  New  York  Times  Co.- 
owned  daily. 

The  paper  said  the  267  calls  were 
mostly  complimentary,  but  added 
that  almost  every  caller  had  at  least 
one  specific  criticism  or  suggestion  on 
how  to  improve  the  product. 

Black  ink  rub-off  was  one  of  the 
leading  complaints.  Callers  also 
wanted  more  coverage  of  nearby 
Long  Boat  Key. 

The  editors  promised  more  Long 
Boat  Key  coverage  and  publisher 
Elven  Grubb  announced  the  Herald- 
Tribune  is  switching  to  a  new  “low- 
rub  ink”  to  meet  public  demand  even 
though  the  experimental  ink  will  cost 
30%  more. 

Callers  also  generally  supported 
the  paper’s  recent  investigation  of 
links  between  Sarasota  County  Com¬ 
missioner  Jerry  Hente  and  local  de¬ 
velopers.  The  investigation  also 
found  that  Hente  under-reported  the 
price  of  a  car  he  bought  in  order  to 
save  himself  $500  in  sales  taxes. 

Some  callers  charged  the  Herald- 
Tribune  was  devoting  too  much  space 
to  unrest  in  South  Africa  and  was 
biased  against  the  South  African  gov¬ 
ernment. 

New  weekly  on 
defense  planned 

Defense  News,  covering  defense 
policy  and  procurement,  will  begin 
weekly  publication  Jan.  20. 

The  newspaper  is  being  published 
by  the  Times  Journal  Co.  of  Spring- 
field,  Va.',  best  known  in  the  defense 
field  for  its  Army  Times,  Navy  Times 
and  Air  Force  Times. 

The  editor  is  Richard  C.  Barnard, 
formerly  editor  of  the  Defense  Week 
newsletter  and  Navy  Times.  The  pub¬ 
lisher  is  Jack  Kerrigan,  who  joined  the 
company  recently  after  25  years  with 
the  Washington  Post. 

“We  intend,”  says  Kerrigan,  to 
provide  objective,  in-depth  and  inside 
coverage  about  the  politices  of  de¬ 


fense  procurement,  late-breaking 
stories  on  competition  for  defense 
contracts,  Stragetic  Defense  Initia¬ 
tive,  aerospace  and  foreign  military 
sales,  among  other  topics.” 

He  is  aiming  for  10,(XX),  $65-a-year 
subscribers  who  are  among  “leaders 
inside  and  outside  the  defense  indus¬ 
try  and  within  the  political  arena.” 

Vista  names  12 
charter  dailies 

Vista,  a  weekly  English  language 
newspaper  supplement  for  Hispanics, 
debuted  September  7  in  12  daily  news¬ 
papers. 

Vista  said  its  inaugural  edition  was 
over  427,000  copies,  with  circulation 
concentrated  in  Texas,  California, 
Chicago,  Florida  and  Arizona. 

The  12  “charter”  newspapers  are 
the  Dallas  Morning  News,  Houston 
Post,  Austin  American-Statesman, 
San  Antonio  Express  News,  Chicago 
Sun-Times,  Tucson  Citizen,  Miami 
News,  Tampa  Tribune,  Palm  Beach 
Post,  Bakersfield  Californian,  Long 
Beach  Press-Telegram  and  San  Gab¬ 
riel  Valley  Tribune  in  the  Los  Angeles 


Montreal  Gazette 
hikes  Sat.  price 

The  newsstand  price  of  the  Satur¬ 
day  edition  of  the  Montreal  Gazette 
rose  to  $1  on  Sept.  14. 

The  old  price  of  750  went  into  effect 
three  years  ago. 

Publisher  Clark  Davey  said  the  in¬ 
crease  reflects  higher  wages  and 
materials  over  that  time. 

Boston  Herald 
expands  sports 

The  Boston  Herald  announced  it  is 
expanding  its  sports  section,  includ¬ 
ing  increasing  by  50%  its  Sports  Mon¬ 
day  and  Sports  Friday  sections. 

The  newspaper  said  the  expanded 
sections  “will  deliver  more  features, 
photos  and  fun.” 

SPJ,SDX  moves 
to  new  address 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  moved 
to  Suite  731,  53  West  Jackson  Blvd., 
Chicago,  Ill.,  60604. 

The  new  main  phone  number  is 
(312)  922-7424. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AWARD  WINNING  ANIMAL  COLUMN. 
Samples;  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake,  IL  60014  (815) 
455-4999. 


BOXI NG  "  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won’t  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 

_ CARTOONS _ 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 

EDITORIAL  CARTOONS.  16-page  cata¬ 
logue  from  “Alexander  Recycled"  ex¬ 
hibit  of  57  drawings  on  finance,  econo¬ 
mics  by  F.O.  Alexander  that  appeared 
from  1955  to  1971  in  Philadelphia 
Evening  and  Sunday  Bulletin.  Price: 
$1.50  plus  50t  for  handling,  postage. 
Send  check  to  Tosubi  Group,  248  Upper 
Gulph,  Radnor,  PA  1908/. 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


AWARD  WINNING  columnist  writing  on 
a  variety  of  topics  has  weekly  column  for 
your  newspaper.  For  information  and 
sample  packet  contact  Steven  F.  Spina, 
1909  Cambridge  Rd.,  Zephyrhillis,  FL 
34248. 

"THESE  ARE  VERY  GOOD  COL- 
UMNS..."  wrote  the  vice  president  of  a 
New  York  newspaper  feature  synd'cate 
about  “That'o  Rich,”  a  humor  column 
feature  by  Rich  Sanderson.  And  New 
York  veeps  are  never  wrong,  or  they’re 
exiled  to  Los  Angeles.  Column  is  ideal  for 
attracting  new  advertising  clients  and 
improving  circulation;  and  for  swatting 
slow  flies.  For  sample  columns,  rates,  | 
and  an  unautographed  photo  of  that  veep  i 
on  the  bus  for  L.A.,  contact:  That’s  Rich  I 
Associates,  Suite  222,  900  Mt.  Royal  i 
Blvd,  Pittsburgh,  PA  15223;  (412) 
486-3886. 

_ SENIORS _ 

DEAR  COURTNEY,  I’m  looking  for  a 
mate.  I’m  59  with  the  mind  of  a  30  year 
old.  Dear  Reader,  Find  a  30  year  old  with 
a  59  year  old  in  mind.  Seniors!  advice 
column  $5.00  each  500-800  words.  PO 


‘DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse  can 
be  stopped.  America’s  No.  1  health  and 
social  problem  addressed  and  readers’ 
questions  answered  authoritatively.  Bi¬ 
weekly.  Samples,  rates.  Executive  Direc¬ 
tor,  WTCOA,  6501,  Boeing  Bldg.,  B, 
Suite  400,  El  Paso,  TX  79999. 

“SENIOR  CLINIC”.  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation’s  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  “Warm  witty  authoritative- 
excellent  reader  response”  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 

‘ ‘KEEPING  CHILDREN  HEALTHY”  by 
Kathleen  Doheny  gives  the  latest  on  what 
health  professioruls  are  saying  about 
taking  care  of  children.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  healthful  travel, 
fitness  and  dental  care.  Plus  timely  news 
and  features  on  health  and  medicine. 
Our  6,000  words  each  week  come  to  you 
by  mail  or  electronically  at  a  remarkably 
low  cost.  Send  for  a  sample  or  free  trial. 
Keith  H^lund,  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.  NW,  Suite  700, 
Washington,  DC  20037. 

POLITICAL  COLUMNS 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 
4434. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B^  Point 
Panama  City,  FI  32407 
(904)  234-3307  ext  3408 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  M7,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


F^cific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Brokers«Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


I  The  Midwest 

Newspaper  Brokers 
I  ROY  HOLDING  &  ASSOCIATES 
I  Brokers-Appraisers 

j  Modest  rates 

!  P.O.  Box  212,  Galva,  II.  61434 
i  309-932-2270  217-784-4736 


!  WAYNE  CHANCEY  CONSULTANTS 
!  PO  Box  86,  Headland  AL  36345 
I  (205)  693-2619 


NEWSPAPER  CONSULTANTS 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

OUR  FREE  FALUWINTER  release  sche- 
dule  helps  you  cover  the  movies  for  less. 
Call— write:  REVIEWS  ON  REQUEST, 
PO  Box  20267,  London  Terrace  Station, 
New  York,  NY  1 00 1 1 .  (2 1 2)  989-6612. 

PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information:  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


_ REAL  ESTATE _ 

”H0W  TO  BUY  A  HOME”,  13-part,  30- 
inch  series  now  running  in  The  Chicago 
Tribune.  Use  to  enhance  home  classi¬ 
fieds  or  as  weekend  feature.  Low  cost 
2nd  serial  rights.  Box  48922,  Chicago, 
IL  60648.  (312)  967-7666. 


J.F.  HiCKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

criBb  media  service 

Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales"Consulting*Appraising 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


I  NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

FLORIDA  WEEKLY,  circulation  8000. 
$500,000  Gross.  Sell  for  1  Vi;  times 
gross.  Owner  financing,  great  terms.  In¬ 
dicate  your  financial  ability  with  first  in¬ 
quiry.  Box  9301,  Editor  &  Publisher. 

MONTHLY  NEWSPAPER.  Florida  West 
Coast.  $60,000  gross.  Asking  $60,000. 
Ideal  for  semi-retirement.  Write  Box 
9309,  Editor  &  Publisher. 

NORTHWEST  MICHIGAN  (resort  area) 
weekly.  1500  paid.  $50,000  gross. 
Asking  $35,000.  Box  9313,  Editor  & 
Publisher. 

i  ONCE  IN  A  LIFETIME:  22  community 
newspapers  in  Zone  3  offer  exceptional 
opportunity  for  larger  group  interested  in 
major  expansion  in  single  move.  (Com¬ 
bined  circulation  of  70M  with  gross  re¬ 
venues  exceeding  $3MM.  Confidential 
enquiries  from  qualified  buyers  only. 
EDWIN  0.  MEYER  ASSOCIATES  INC. 
(804)784-7000. 

PROFITABLE  Northwest  Texas  weekly, 
near  metro  area.  Priced  at  $70K,  in- 
I  eludes  building,  owner  financing.  (Jwn- 
i  ers  moved,  must  sell.  $17,500  down. 

!  CONTROLLED  CIRCULATION  business 
I  newspaper,  major  Texas  metro  area. 
I  $300K,  owner  financing.  Profitable  but 
I  could  improve  with  full-time  owner/ 
I  publisher. 

I  We  have  others,  free  list.  ATN,  Inc.,  Bill 
I  or  Ed  Berger,  1801  Exposition  Blvd., 
!  Austin,  TX  78703,  (512)  476-3950. 
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ANNOUNCEMENTS  I 


NEWSPAPERS  FOR  SALE 


PROFITABLE  TRI  COUNTY  WEEKLY, 
Zone  1 ,  potential  as  ^eat  as  your  dreams 
and  ambition;  beautiful  lifestyle.  Please 
indicate  your  financial  ability  with  first 
inquiry;  minimum  $100,000  deposit. 
Write  wix  9285,  Editor  &  Publisher. 


THREE  COUNTY  SEAT  WEEKLIES  in 
Zone  7  available  as  a  group  or  seperate. 
All  printed  in  same  plant.  Annual  volume 
is  $700,000  -  $300,000  -  $140,000. 
No  office  supply  and  little  sheet  work. 
Five  Unit  web  and  modern  typesetting. 
Excellent  real  estate.  No  broker.  Qualify 
yourself  in  first  letter  to  Box  9298,  Edi¬ 
tor  &  Publisher. 


TARHEEL  WEEKLY:  Excellent  award¬ 
winning  county-seat  weekly  in  booming 
economic  growth  area.  Complete  details 
to  qualifies  buyers.  EDWIN  0.  MEYER 


THREE  Rio  Grande  valley  weeklies. 
$240K,  includes  real  estate.  $60K 
down,  owner  finance  1 5  year  note  at  9%. 
PROFITABLE  Texas  Panhandle  weekly, 
largest  in  county.  1984  woss  of  $213K; 
$4 IK  net  does  not  include  salary,  di¬ 
vidends  to  owners.  Includes  building 
and  real  estate.  Retirement  near,  $250K 
with  owner  financing.  We  have  others, 
free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 


TWICE  WEEKLY  INDIANA  county  seat 
plus  cable  TV  operation.  Includes  plant, 
press  and  cable  equipment.  A  signifi¬ 
cant  property.  $1,000,000.  Contact 
James  A.  Martin,  PO  Box  798,  Dublin, 
OH  43017,  (614)  889-9747. 


The  Navajo  Times  TODAY,  a  five-day 
morning  newspaper,  is  for  sale.  In¬ 
terested  parties  should  contact  Mark 
Trahant,  Publisher,  at  PO  Box  310,  Win¬ 
dow  Rock,  Ariz.,  86515  or  (602)  871- 
5400. 


WEEKLY-SHOPPER  Combination  in 
rapidly-growing  beautiful  Piedmont 
Carolina  suburban-rural  area  already 
headquarters  to  several  new  national 
corporations,  (^mplete  details  to  qual¬ 
ified  buyers.  EDWIN  0.  MEYER  ASSOCI¬ 
ATES  INC.  (804)784-7000. 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIREDS 
GET  THEM 
THE  BUSINESS! 


WYOMING  WEEKLY  in  mountain  recrea¬ 
tion  area.  $90,000  with  $20,000  down. 
IDAHO  WEEKLY  near  Boise  priced  well 
below  gross.  $65,000  with  $15,000 
down. 

WESTERN  NEBRASKA  WEEKLY. 
Strong  economy.  $120,000  with 
$30,000  down. 

SISTER  WEEKLIES  in  Idaho.  One  in 
county  seat.  $140,000  total  $30,000 
down  good  terms. 

U)ntact  Hicks  Media  Service 
31  North  Wyoming  Ave. 

Buffao,  WY  82834 
(307)  684-5750 


1,000.  Box  9314,  Editor  &Pub- 


WE  SPECIALIZE  IN  ZONE  3 
Tell  us  wur  wants  &  needs. 

Edwin  (j.  Meyer  Associates,  Inc. 

PO  Box  637,  Goochland,  VA  23063 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
w26.  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


NOW  IS  YOUR  CHANCE  to  get  into  the 
booming  country  music  industry!  Lo¬ 
cated  in  Nashville  Music  Row  area. 
Growing  national  monthly  publication 
with  solid  base  ready  for  experienced 
publisher  to  take  it  and  run.  C^ner  with 
other  interests  ready  to  sell.  Serious  in¬ 
quiries  only.  Write  PO  Box  24922,  Nash¬ 
ville,  TN  37202. 


SEMI-MONTHLY  tabloid  magazine,  well 
established  on  economically  booming 
coast.  $58,000.  PO  Box  364,  Beaufort, 
NC  28516,  (919)  726-2837. 

TWICE  MONTHLY  successful  bowling 
publication  serving  the  Rocky  Mountain 
area.  Owners  for  past  six  years  netting 
approximately  $40K.  Will  train  and  offer 
good  terms  to  qualified  buyers.  Publica¬ 
tion  rated  as  one  of  the  nation's  best  and 
could  be  expanded.  Reply  to  Box  9312, 
Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

BERKEY  enlarger  and  Chemco  computer 
for  4-color  seperations.  Excellent  condi¬ 
tion,  4  years  old,  extra  parts.  Available 
November  1.  Reasonable  offer.  Call  Jer¬ 
ry  Schur  at  (312)  870-3762. 


Carlson  "Director"  color  enlarger  Model 
PSX-1  new  in  1973.  Call  Bill  Babiarz 
(703)  750-8762. 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Ciarlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (5a  90278.  (213)  372- 
0372 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

CIRCULATION  SOFTWARE~ 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/tctal-market/ 
combinations.  IBM  compatible; 
TRS80III.  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196, 

Kirk-Rudy  4  pocket  inserter.  Equipped 
to  add  label  heads.  Cost  new  $28,200. 
1  year  old  will  sell  for  $20,500.  Gulf 
Coast  Press  (813)  597-2134. 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


•  24-P,  48-P  and  72-P  SHERIDAN, 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  ir 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  folc 
first  delivery  beds  for  Harris/Sheridar 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  latt 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL 
TANT;  (713)  468-5827. 


7 1 1 4  mn  TM  m  I 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCRTower  computer,  2terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-t-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys¬ 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 

PROBLEM  WITH  your  billing?  Our  pub- 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 

_ COMPUTERS _ _ 

FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
.BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$l50  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC.  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

COMPUGRAPHIC  Powerview  10  and 
8400  typesetter.  Great  add  setting  com¬ 
bination.  Have  4  will  be  selling  2.  Call 
Peter  Haggerty  (617)933-3700. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


ners.  Callor  CompuWriters:  Juniors,  48,  88,  IV-B. 
ve  Kuckuk,  Reconditioned  and  Warranted.  Call  toll- 
223  W  5th,  free  1-800-255-6746.  Inland  Printing 
526-6547.  Equipment.  Your  Quality  Dealer  for  fif 
- -  teen  years. 


-  EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
APP system  Immediately.  New  Low  Prices  includes 
Neverus^.  delivery!  (Jail  toll-free  1-800-255- 
Publishing  6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 

EDITOR  &  PUBLISHER  for  October  5,  1985 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Buy  sell/broker  reconditioned  t;^set- 
tine  equipment.  Large  supply  of  CG  parts 
available.  Call  GRAPH-X  INC  (215)439- 
1942. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


Replace  your  aging  MDT-350  Terminals 
with  new  MDC-350's;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  V4  cutoff  with  baloon  former 

Disk  folder  has  been  magnafluxed  (no  cr 

acks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Harris  2  unit  V-15-A  completely  refur-  Goss  a 
bished  *■' 

Harris  4  unit  V-15-A  completely  refur-  0  Goss 
bished  f  Goss 

Harris  V-15-A,  B25  add  on  units  l  Gom 

6-position  stacked  roll  stand  with  rewin-  cutoff) 

der  and  self  contained  hoist  for  Harris  Goss  d 
V-15-A  press  INLAND  f 

Harris  V-15-A  parts  in  stock  , 

Paper  dollies  for  Goss  presses  “*0)  4^4;- 

MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 

GOSS  NEWSPAPI 

Goss  Urbanite  7  Units,  1972,  3  Cary's  Rebuilt  anc 
Goss  Urbanite  4  Units  _  _  G 

Goss  Urbanite  3  color  units  1 

Goss  IJrbanite  folders,  roll  stands,  drives  ..®RpQi 

and  accessories  ,, 

Harris  1650  Add-on  unit  J'fG  n-h 

Harris  1650  5  unit  press  comb 

Harris  845  8  units,  2  folders,  ovens  power  1971 
Harris  V-25  8  units  1982  2-units  pre 

Harris  folders,  roll  stands,  upper  balloon  powerdnve 
formers  &  drives.  3-Commun 

Harris  V25  upper  balloon  former  1-Goss  Go 

horsepower 

KING  , 

1  Colorking  unit  1969  4-units  19f 

KJ-6  folders  1980  tia'  ''egister 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders  1-V15A  bal 

2-Butler  sp 

MISCELLANEOUS 

3  Cary  FIving  Pasters  (running  on  Urba-  Goss-Harrii 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest  .  (Gall 
Call  us  for 

WANTED:  Newspaper  presses  and  OFFS 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive  CAMAh 

Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  2067F  I 

EDITOR  &  PUBLISHER  for  October  5,  1985 


EQUIPMENT  &  SUPPLIES 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  Vi",  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(jO,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
Nev«,  6  units,  KJ6,  1972-79 
ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  %"  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  %”  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
GOSS  COSMO 

Add-on  unit,  stacked  position 
Available  now,  1974  vintage. 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16” 
cutoff) 

Goss  double  portable  ink  fountains 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

;913)  492-9050  Tlx  4-2362 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  V^-Vi  folder  50  horsepower  1979 

1- SC  combination  ‘/i-Vi-D/P"  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  '/2-‘/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  Of  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  y4”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESS  EQUIPMENT 

4  Unit  Community  with  Comm¬ 
unity  folder.  Mfe  in  1974, 
equipped  with  20  H.P.  motor 
and  drive.  Available  immedi — 
ately  located  in  the  Midwest. 

4  Unit  Community  with  Community 
folder  Mfg  1972  equipped 
with  50  H.P.  motor  and  drive,  can 
seen  in  Lenexa,  Kansas. 

2  V-15A  add-on  units,  Mfg  1968, 
available  "as  is"  or  fully 
reconditioned. 

7  Unit  Urbanite:  6  mono  color 
color  units;  1  tri-color,  Vi 
page  folder;  22.80  cutoff 
on  RTP’s,  sold  as  a  complete 
press  or  add-on  units.  Fully 
reconditioned  or  "as  is”  avail¬ 
able  now. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


SIX  GOSS  METRO 
UNITS 

2-Units  Available 
4-Unlts  Sold  &  On  Edition 

223/4*  Cutoff 
55"  or  56"  web  width 
Pump  and  roil  inking  system 
Arronged  for  60,000  P.P.H. 
Double  2:1  Folder 

Equipment  in  storage  and 
priced  for  immediate  sole, 
delivery  ond  installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  8  SUPPLIES 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22.  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas¬ 
ters. 

KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 

WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to 
reach  newspaper 
people,  you  can  meet 
all  the  people  you 
want  to  meet— Buy¬ 
ers,  sellers,  employ¬ 
ers,  job-seekers,  and 
more,  in  the  pages  of 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  wMk  — $4  95  pw  hne  1  wMk  — $3  30  p«  Ima 

2  «*e«ks— $4  45  per  line  per  issue  2  nieeks— $2  75  per  Ime  per  issue 

3  weeks— $3  75  per  Ime.  per  issue  3  weeks— $2  40  per  Ime  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  Ime  per  issue 

Add  $5  00  per  insertion  lor  box  sennce.  Add  53  50  per  insertion  lor  box  sennc 
count  es  an  additional  hne  m  copy  count  as  an  additional  line  m  copy 

Count  approximately  37  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations). 


Add  53  50  per  insertion  lor  box  service 
count  as  an  additional  line  m  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch:  2  or  more  times-$70  per  column  inch. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  avaffabfe  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  *  Publishor 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Ttll  Forbidden. 

PleoM  indicate  exact  clasaHIcatlon  In  which  ad  Is  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


HELP  WANTED.  .  . 


ACADEMIC 


Faculty  position  open  August  16,  1986. 
Tenure  track.  Teach  mainly  in  accre¬ 
dited  news-editorial  sequence.  Several 
Mars  recent,  relevant  m^ia  experience. 
Ph.D.  or  near  preferred;  masters  re- 


tion.  University  of  North  Dakota,  Box 
8118,  University  Station,  Grand  Forks 
ND  58202.  Committee  begins  reviewing 
applications  December  1. 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR, 
tenure  track  position  beginning  Fall 
1986.  To  teach  courses  in  print  and 
broadcast  writing  and/or  editing,  and  re¬ 
lated  courses.  Ph.D.  and  professional 
experience  preferred.  Salary  competi¬ 
tive.  Closing  Date:  November  18, 1985. 
Send  resume,  transcripts,  3  letters  of 
recommendation  to  Rex  M.  Fuller,  Head, 
Department  of  Communication  Arts, 
James  Madison  University,  Harrison¬ 
burg,  VA  22807.  AA/EEO. 


EDITOR  &  PUBLISHER 
CLASSIFIED  ADVERTISING 

Newspaper  jobs  for  Newspaper  people... 


EH 


^  DIRECTOR 

News  Office 

Reporting  to  Harvard’s  Vice  President  for  Government 
Community  and  Public  Affairs,  the  Director  is  responsible 
for  managing  University  news  and  public  affairs  activities 
and  supervising  st2iff  in  the  preparation  of  a  weekly  newspaper, 
periodic  reports  and  newsletters,  and  other  publications. 
Will  also  direct  University  relations  with  external  news  media 
and  participate  in  formulating  pxilicy  in  matters  of  public 
concern.  Requires:  extensive  management  ability  and  expieri- 
ence;  excellent  writing,  editorial,  and  communication  skills; 
background  in  news  media  activities;  and  demonstrated 
capacity  for  developing  and  implementing  public  affairs 
strategies.  Send  resume  to  Jane  Corlette,  2  Garden  Street, 
Cambridge,  MA  02138. 

Medical  Area:  164  Longwood  Ave.,  Bo$ton,  MA  02115 
Cambridge:  1350  Mass.  Ave.,  Cambridge,  MA  02138 
Affirmative  action/equal  opportunity  employer. 

HARVARD  UNIVERSITY 


THE  PENNSYLVANIA  STATE  UNIVERSITY 
DEAN 

School  of  Communications 

The  Pennsylvania  State  University  invites  applications  and  nomina¬ 
tions  for  the  position  of  Dean  of  the  School  of  Communications.  The 
School  is  a  new,  free-standing  academic  unit,  and  the  Dean  reports 
directly  to  the  Executive  Vice  President  and  Provost  of  the  Uni¬ 
versity. 

The  ^hool  of  Communications  was  formed  from  welll-established 
programs,  has  32  faculty  members,  and  enrolls  approximately  §50 
students.  The  School  offers  both  undergraduate  and  graduate  level 
programs  in  film,  print  and  electronic  media,  and  communications 
studies. 

The  Dean  should  be  imaginative  and  possess  proven  administrative 
and  leadership  abilities  to  aid  the  School  in  achieving  a  disting¬ 
uished  national  reputation.  Applicants  should  also  have  appropriate 
academic  and  professional  credentials  and  good  interpersonal  and 
fund-raising  skills. 

The  Search  Committee  will  begin  to  review  resumes  on  November 
15,  1985  and  will  continue  to  receive  them  until  a  candidate  is 
selected.  Applications  and  nominations,  accompanied  by  resumes 
and  other  supporting  material,  should  be  addressed  to: 

Dr.  William  L.  Dulaney 
Chairman,  Search  Committee 
Dean,  School  of  Communications 
The  Pennsylvania  State  University 
201  Old  Main,  EDP 
University  Park,  Pennsylvania  16802 
An  Equal  Opportunity,  Affirmative  Action  Employer 
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HELP  WANTED 


JOURNALISM:  Assistant  Professor  Fall 
1986.  PhD  preferred;  professional  and/ 
or  teaching  experience  required;  12- 
hour  load;  work  with  freshman  compost- 
ion  and  journalism  program.  Send  vita  to 
Or.  William  Young,  Lynchburg  College, 
Lynchburg  VA  24501.  Equal  Opportun- 
i^/Affrimative  Action  Employer. 


JOURNALISM  AND  MASS  COM¬ 
MUNICATION.  Faculty  position  to  teach 
television  news  writing,  photojournal¬ 
ism,  upper  division  special  topics,  and 
basic  courses  such  as  reporting  and 
newswriting.  Rank  and  salary  com¬ 
mensurate  with  qualifications  and  ex¬ 
perience.  Department  chairman 
appointment  possible.  Applicants  must 
be  able  to  excel  in  undergraduate 
teaching  and  to  contribute  to  both  jour¬ 
nalism  and  Mass  Communication  majors 
in  a  private  liberal  arts  college  of  2^0 
students.  Ph.D.  (or  ABD)  in  journalism 
or  mass  communication  required;  pro¬ 
fessional  experience  in  media  preferred. 
Send  letter  of  application,  vita,  samples 
of  published  or  broadcast  work,  three 
letters  of  recommendation  to:  Dr.  G.L. 
Francis,  Dean  of  Academic  Affairs,  Box 
2168,  Elon  College,  NC  27244.  Ap¬ 
plication  deadline:  November  30, 
1985. 


STUDENT  PUBLICATIONS:  Texas  Tech 
University  seeks  Director  to  develop, 
manage  and  supervise  day-to-day  activi¬ 
ties  related  to  business,  advertising  and 
production  of  semi-independent  award¬ 
winning  student  publications  operation 
involving  daily  newspaper,  large  year¬ 
book  and  freshmen  directory.  Minimum 
qualifications  bachelors  and  five  years 
full-time  experience  in  student  publica¬ 
tions  management  or  in  closely  related 
field  involving  comparable  responsibili¬ 
ties.  Masters  degree  preferred.  Demons¬ 
trated  ability  to  relate  effectively  to  stu¬ 
dents,  faculty  and  administration. 
Strong  commitment  to  high  standards  of 
journalism  ethics  and  practice  and  to  an 
independent  press.  Full-time,  twelve- 
month  professional/administrative 
appointment,  with  salary  commensurate 
with  education  and  experience.  Excel¬ 
lent  fringe  benefits.  Start  date  Novem¬ 
ber  1, 1985  to  January  1, 1986  depend¬ 
ing  on  availability  of  selective  candidate. 
Send  letter  of  application,  resume  and 
three  letters  of  reference  to  Mr.  Joe  Mac- 
Lean,  Chairman,  Search  committe, 
Texas  Tech  University,  PO  Box  4069, 
Lubbock  TX  79409  by  October  15, 
1985.  TTU  an  EqualOpportunity/ 
Affirmative  Action  Employer. 

JOURNALISM:  Visiting  Assistant  Pro¬ 
fessor,  to  teach  basic  communications, 
writing,  and  editing  courses.  Position 
either  January  1986  or  September  1986 
through  May  1987,  with  the  possibility 
of  summer  school  teaching.  Competitive 
salary;  attractive  fringe  benefits;  small 
classes.  Minimum  of  masters  degree  re¬ 
quired;  teaching  experience  and  some 
professional  experience  preferred.  Send 
letter  of  application.  Vita  and  names  and 
addresses  of  three  references  by  October 
31  to  James  Neal,  Interim  Head,  Depart¬ 
ment  of  Journalism,  Butler  University, 
4600  Sunset,  Indianapolis,  IN  46208. 
Equal  Opportunity/Affrimative  Action 
Employer 


ADRIAN  COLLEGE,  a  1200-student 
liberal  arts  college,  has  a  tenure-track 
position  for  a  journalist  with  an  interest 
in  the  humanities.  The  twelve-hour  load 
includes  freshman  English  classes.  The; 
journalism  instructor  will  have  an  oppor-j 
tunity  to  develop  a  small  program  with  a 
good  placement  record.  For  more  in¬ 
formation,  write  to  James  Borland, 
Chair,  English  Department,  Adrian  Col¬ 
lege,  Adrian,  Ml  49221.  Deadline: 
November  1.  1985. 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Combine  a  challenging  job  with  fine  liva¬ 
bility  on  Mass  coast.  C^namic  deman¬ 
ding  newspaper  group  (9  weeklies,  2 
monthlies),  with  144M  circulation  seeks 
controller  to  match.  Will  be  key  company 
officier,  member  of  executive  commit¬ 
tee,  supervise  staff  of  8.  Manage  in- 
house  computer  system  and  supen/ise 
A/R,  A/T,  finances,  statements,  person¬ 
nel.  In  depth  experience  and  credien- 
tials  required  for  this  $40k  plus  profit 
sharing  position.  Send  resume  to  W. 
Wasserman,  North  Shore  Weeklies,  Po 
Box  192,  Ibswich  MA  01938.  _ 


WE  ARE  SEEKING  an  experienced  man¬ 
ager  for  a  corporate  position  mana^ng 
an  expanding  weekly  group  in  the  ^n 
Francisco  Bay  area.  If  you  have  had 
general  management  responsibilities 
with  stand-alone  and  group  weeklies 
with  strong  marketing  success,  plus 
editorial,  circulation  and  production 
knowledge,  please  send  your  resume  to; 
Gail  Cutler,  Personnel  Director,  Lesher 
Communications,  Inc.,  2640  Shade- 
lands  Dr.,  Walnut  Creek,  CA  94598. 


GENERAL  MANAGER 
Three  weekly  North  Jersey  newspapers 
and  local  television  studio  need  experi¬ 
enced  manager  to  cover  all  bases. 
Motivation,  supervisory  skills  a  must, 
with  good  knowledge  of  financial  opera¬ 
tion  desired.  Pleae  submit  experience, 
salary  information,  to  Box  281,  Nutley, 
NJ  07110. 


NEW  ENGUND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel  refer¬ 
ral  service  to  assist  our  newspapers. 
Send  us  your  resume  and  we  will  use  it  to 
fulfill  inquiries  from  newspapers  in  the 
market.  Anyone  may  participate  but  dis¬ 
tance  is  often  a  factor  in  placement.  New 
England  Newspaper  Association,  Per¬ 
sonnel  Referral  Senrice,  70  Washington 
Street.  Salem,  MA  01970. 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

(212)  675-4380 

_ ADVERTISING _ 

ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub- 

lisher. _ 

ADVERTISING  SALES  MANAGER 
Immediate  opening  for  proven  newspap¬ 
er  salesperson  who  wants  to  move  into 
management  in  competitive  Zone  2 
area.  Plenty  of  room  for  advancement  in 
company  which  also  publishes  dailies, 
weeklies  and  TMC  publications.  Appli¬ 
cants  must  have  a  strong  sensitivity  to 
customer  needs,  a  postive  attitude  and 
the  ability  to  lead  by  example.  Excellent 
salary  plus  commission  and  bonus. 
Equal  opportunity  employer.  Box  9300, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  POSITION 
Leading  Catholic  publisher  is  looking  for 
an  experienced  advertising  salesman  to 
handle  those  responsibilities  for  all  pub¬ 
lications.  Some  supervisory  experience 
required.  Position  reports  directly  to 
Director,  Religious  Periodicals.  Com¬ 
pany  offers  an  excellent  incentive  prog¬ 
ram  and  benefit  package. 

Send  resume  and  salary  requirements 
to: 

Director  of  Personnel 
Our  Sunday  Visitor,  Inc. 

200  Noll  Plaza 
Huntinrton,  IN  46750 
AN  EQUAL  OPTORTUNITY  EMPLOYER 


ADVERTISING  MANAGER 
The  New  Castle  News  a  22,000  6-day 
PM  daily  will  be  hiring  a  professional 
manager  to  provide  dynamic  and  innova¬ 
tive  leadership  in  a  mature  sales  market. 
You  will  be  expected  to  increase  sales  t^ 
promoting  and  marketing  the  product, 
train  and  motivate  qualified  people,  and 
develop  an  effective  sales  incentive 
plan.  Experience  in  management,  adver¬ 
tising  sales,  computer  literacy,  and  a 
creative  approach  to  life  are  essential. 
We  offer  a  good  salary,  complete  benefit 
package,  a  good  community,  and  the 
opportunity  to  grow  with  an  o^anization 
that  cares.  Please  send  detailed  resume, 
references  and  compensation  require¬ 
ments  to  Personnel  Manager,  New  Cas¬ 
tle  News.  PO  Box  60,  New  Castle,  PA 
16103. 


HELP  WANTED 


ADVERTISING 


advertising  manager-  Six-day 

afternoon  daily  in  Zone  7.  Salary  plus 
bonus.  Paid  benefits.  TMC  experience 
preferred.  Send  resume  and  salary  his¬ 
tory  to  Box  9257,  Editor  &  Publisher. 


BUSINESS/ADVERTISING  MANAGER 
for  upstate  New  York  weekly  paper  with 
50,000  mailed  subscriptions  to  super¬ 
vise  advertising,  circulation  and  busi- 
<ness  office.  Knowledge  of  newspaper 
production  needed  with  emphasis  on 
•typesetting  and  printing  contracts. 
Strong  financial  planning  background 
necessary.  Reply  to  Courier-Journal, 
114  ^th  Union  St.,  Roche^er,  NY 
14607.  Attn:  D.W.  Hickey. 

CLASSIFIED  ADVERTISING  MANAGER 
Award  winning  Southern  California  daily- 
seeking  sharp  classified  professional. 
Minimum  five  years  management  experi¬ 
ence.  Must  pmsess  leadership  abilities, 
an  indepth  knowledge  of  classified 
advertising  and  a  desire  to  be  part  of  a 
dynamic  marketing  team.  Send  resume, 
cover  letter  and  salary  history  tO:  Box 
9279,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  sought  for  lead¬ 
ing  (California  weekly  chain.  Need  an  ex¬ 
perienced  classified  salesperson  to  train 
and  motivate  a  staff  of  12.  Send  resume 
and  salary  history  to  Box  9311,  Editor  & 
Publisher. 

CLASSIFIED  SALES  MANAGER 
Worcester  Magazine,  a  10  year  old  urban 
weekly  is  seeking  an  experienced  classi¬ 
fieds  manager  to  build  lineage.  If  you  are 
looking  for  a  challenging  position  with 
unlimited  growth  possibilities  send  re¬ 
sume  and  salary  history  to  Deborah  Nor¬ 
ton,  Worcester  Magazines,  PO  Box 
1000,  Worcester,  MA  01614. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspa¬ 
per  community  as  your 
newspaper’s  classifieds 
are  in  your  community. 

NEWSPAPER  JOBS 


motivate,  teach  and  lead  our  expanding 
staff.  Send  resume  with  salary  require¬ 
ments  to:  Lee  Wilson,  Personnel  Mana¬ 
ger,  Somerset  Press  Newspaoers,  PO 
Box  6^,  Somerville.  NJ  0M76  or  call 
Lee  at  (201)  722-3000.  EOE. 

FUN  RUN  RETAIL  SALES  MANAGER 
Aggressive,  experienced  manager 
needed  to  train,  motivate  and  administer 
10  person  sales  staff.  Very  competitive 
market,  TMC  knowledge  a  plus.  Knight- 
Ridder  130m.  Send  resume  to  Jim  Row- 
ley,  Retail  Ad  Manager,  Press-Telegram, 
604  Pine,  Long  Beach  CA  90844. 


NEWSPAPER  PEOPLE 


DISPLAY  ADVERTISING  MANAGER 
Three  North  Jersey  weekly  newspapers 
need  experienced  display  advertising 
manager  to  to  motivate,  supervise  and 
train  sales  staff.  Please  submit  total  ex¬ 
perience,  salary  information,  to  Box 
281,  Nutley.  NJ  07110. 

ADVERTISING  SALES-  Opening  for 
proven  heavy-hitter  at  daily  business 
newspaper  in  South  Florida.  3  years  ex¬ 
perience  minimum.  Good  salary  plus 
commission  plus  benefits.  Resume  and 
letter  to:  Mr.  Barbanel,  The  Miami  Re¬ 
view,  100  Northeast  7th  St.,  Miami,  FL 
33132. 


SHAW  N  EWSPAPERS  is  in  need  of  sharp 
aggressive  salespeople  to  sell  advertis¬ 
ing  in  our  daily,  weekly  and  shopper  mar¬ 
kets.  Zone  5.  Sales  experience  and/or 
education  necessary.  Immediate  open¬ 
ings.  Apply  Box  9292,  Editor  &  Pub- 
lisner. 

SHOPPER  CAREERS 
President,  Eastern  US,  ICWK 

I 

General  Manager,  Zone  2,  85K 
General  Manager,  Zone  6,  80K 
Director  of  Sales.  Zones  4-9,  60K 
Sales  Managers,  Zones  2-9,  40K 
Sales  Reps,  Zones  1-9,  Open 
Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 
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HELP  WANTED 
ADVERTISINQ 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


GENERAL  MANAGER 
Career  opportunity  for  an  experienced 
ntedia  sales  manager  with  a  30,000  cir¬ 
culation  weekly  shopping  guide  in  mid- 
Michigan.  Part  of  a  ten-puoiication  com¬ 
pany  of  newspapers  and  shoppers.  Suc¬ 
cessful  candidate  should  possess  strong 
interpersonal  skills,  be  awessive,  crea¬ 
tive  and  a  motivated  leader.  Salary  plus 
benefits  and  incentive  compensation 
packages.  Send  resume  and  salary  his¬ 
tory  to  CMN,  Inc.,  Personnel  Depart¬ 
ment,  PO  Box  447,  Mt.  Pleasant,  Ml 
43858. 


MAJOR  ACCOUNTANTS  SALESMAN 
Kansas  City  area  free  newspaper  group  is 
creating  this  new  position.  Duties  will 
include  selling  major  accounts,  super¬ 
vising  promotions,  and  assisting  sales 
staff  of  eight  with  problem  accounts. 
Three  years  advertising  sales  experience 
and  a  proven  track  record  with  majors 
required.  Salary  plus  commission.  Send 
cover  letter  and  resume  with  salary  his¬ 
tory  to  Brw  9305,  Editor  &  Publisher. 


OUR  FAST  GROWING  NEWSPAPER  lo¬ 
cated  in  the  highly  competitive  south 
Texas  border  region  is  searching  for  a 
highly  qualified  advertising  manager. 
Successnil  candidate  will  have  proven 
track  record  in  sales  with  three  to  five 
years  sales  experience.  Bilingual  Span¬ 
ish  helpful  but  not  necessary.  We  are 
looking  for  creativity,  motivation  and 
leadership.  This  is  a  key  position.  Salary 
negotiable.  Send  resume  and  salary  re¬ 
quirements  to  Box  9251,  Editor  &  Pub¬ 
lisher. 


E» 

GUSSIHEOMS 
NMI  (212)  I7M3M 

OUTSIDE  SALES  MANAGER 
The  Fresno  Bee,  a  medium  sized  metro¬ 
politan  daily  newspaper,  has  a  challeng¬ 
ing  management  position  available  in 
the  classified  advertising  department. 
The  successful  candidate  will  have  pre¬ 
vious  classified  adertising  management 
experience.  Responsibilities  include 
managing  seven  outside  sales  repre- 
senatives.  Sales  training  experience  is 
desirable.  A  salary  in  the  low  $40's  in¬ 
cluding  bonus  plus  a  generous  fringe  be¬ 
nefit  package  is  offered.  Send  your  re¬ 
sumes  to:  Stephanie  Guevara,  The  Fres¬ 
no  Bee,  1626  E.  Street,  Fresno  CA 
93786.  An  Equal  Opportunity  Em- 
ployer. _ _ _ 

CLASSIFIED  ADVERTISING  MANAGER 
for  the  York  Daily  Record.  The  Record  is 
a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  is  a  part 
of  a  top  50  ADI  and  as  an  MSA  ranks  1 06 
with  a  population  of  390,000.  Our  front- 
end-system  is  an  ATEX  7000  and  you 
will  start  out  with  a  staff  of  nine.  Classi¬ 
fied  share  of  field  with  our  display  com¬ 
petition  has  been  topping  50%  (in¬ 
column  and  display)  and  we  want  to  do 
even  better.  This  is  an  opportunity  for 
you  to  build  on  our  success  which  has 
come  about  in  the  past  two  years.  If  you 
have  experience  and  the  ability  to  build  a 
more  respected  aggressive  organization, 

I  want  to  hear  from  you.  Please  send  your 
resume  and  salary  requirements  to  ^ry 
D.  Graff,  Advertising  and  Marketing 
Director,  Daily  Record,  1750  Industrial 
Highway,  York  Pa  17402. 

Advertising  Entrepreneur  ' 
Space  and  Defense 

Opportunities  like  this  one  come  along 
only  rarely.  First  Communications 
Group,  A  CommTek  Company  seeks 
aggressive  advertising  professional  to 
join  team  putting  together  new  business 
publication.  Position  offers  outstanding 
benefits  and  compensation,  potential  for 
unlimited  commission  and  possibili^  for 
rapid  promotion.  Call  Jonathan  Miller, 
(703)243-4646. 
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CIRCULATION  DIRECTOR  for  15,000 
daily.  We  are  part  of  a  progressive  group 
offering  excellent  benefits  and  a  beauti¬ 
ful  recreation  area.  Should  have  know¬ 
ledge  in  mail  operations,  TMC,  ABC, 
computer  knowMge  and  strong  promo¬ 
tion.  Brand  new  plant  under  construc¬ 
tion.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  with  salary  history 
and  expectations  in  confidence  to:  Neal 
Altland,  Publisher,  The  Daily  Jefferso¬ 
nian,  PO  Box  10,  Cambridge,  Ohio 
43725. 

AGGRESSIVE,  HARD-CHARGING  CITY 
EDITOR  slot  for  the  Visalia  Times- Delta  a 
six  day  21,000  AM  Gannett  Newspaper. 
Layout  and  desk  experience  a  must. 
Send  resume  to  Bob  Conley,  Managing 
Editor,  PO  Box  31,  Visalia,  CA  93279. 

AUTOMOTIVE-BUSINESS  REPORTER 
Zone  3  daily,  home  of  Nissan's  first  US 
automotive  plant  and  near  GM's  Saturn 
location  us  looking  for  an  experienced 
automotive  writer  who  can  handle  other 
business  news,  too.  Send  resume,  clips 
and  salary  requirements  to  Pete  Ben¬ 
nett,  Publisher,  The  Daily  News  Journal, 
PO  Box  68,  Murfreesboro,  TN  37130. 

CIRCULATION  DISTRICT  MANAGER 
The  La  Crosse  Tribune  is  seeking  an 
ambitious,  sales  oriented  individual  to 
join  our  36,000  daily  newspaper.  Qual¬ 
ified  applicants  should  have  a  degree  in 
marketing,  business  administration  or 
related  field;  or  proven  skills  resulting 
from  on  the  job  experience.  Must  be 
strong  in  all  phases  of  carrier  recruit¬ 
ment,  training  and  sales.  Strong  organi¬ 
zational  skills  and  the  abi  1  ity  to  be  a  team 
player  necessary.  Please  forward  cover 
letter,  resume  and  salary  requirements 
to  Personnel  Department,  La  Crosse  Tri¬ 
bune,  401  North  3rd  St.,  La  Crosse,  Wl 
54601. 

BUREAU  CHIEF:  7  day  mid-sized  news¬ 
paper  in  Zone  5  seeks  professional, 
deadline  tested  journalist  for  multi¬ 
county  news  bureau.  Responsible  for 
daily  news  and  feature  coverage.  Must 
manage  bureau,  write,  edit,  hire  and 
train  others.  Salary  to  mid-$20's.  Send 
resume,  salary  history,  and  non- 
returnable  clips  to  Box  9307,  Editor  & 
Publisher. 

CAPITAL  BUREAU  CHIEF 
Knight-Ridder  paper  (115,000  daily) 
seeks  aggressive  reporter  to  run  two- 
person  state  capital  bureau.  Emphasis  is 
on  enterprise.  We  want  someone  who 
can  write  deftly  about  what  is  going  on 
behind  the  scenes  in  state  politics  and 
who  can  dig  out  tough  stories  from  state 
agencies.  Four  years  experience  prefer- 
r^.  Resume  and  clips  to:  David  Green, 
City  Editor,  Herald-Leader,  Main  &  Mid¬ 
land,  Lexington,  KY  40507. 

Promotion  Manager 

For  major  New  York-New  Jersey  daily  in 
competitive  market.  Must  have  experi¬ 
ence  developing  promotions  for  boy-girl 
carriers,  adult  carriers,  and  district  man¬ 
agers.  Experience  working  with  contract 
sales  and  single  copy  promotion  a  plus 
but  not  required.  Send  resume.  Con¬ 
fidential  handling  assured  to  Box  9280, 
Editor  &  Publisher. 

COPY  EDITOR 

The  Daily  Record  seeks  copy  editors  who 
can  challenge  and  improve  copy,  write 
strong  and  engaging  headlines  and 
thrive  on  responsibility  in  a  demanding 
competitive  market.  Excellent  salary, 
fringes  and  opportunities  at  an  expand¬ 
ing  and  evolving  regional  newspaper. 
Letter,  resume,  samples  to  James 
Flachsenhaar,  Managing  Editor,  Daily 
Record,  55  Park  PL,  Morristown,  NJ 
07960. 

SALES  MANAGER 

Challenging  spot  on  NJ  daily.  Very  com¬ 
petitive  market,  knowledge  of  little  mer¬ 
chant  system  a  must.  Confidential  hand¬ 
ling  of  your  reply.  Our  promotion  people 
know  of  this  ad.  Box  9276,  Editor  & 
Publisher. 

EftP  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

COPY  EDITORS  -  Strong  32,000  morn¬ 
ing  daily  on  Florida  Gulf  Coast  is  looking 
for  experienced  and  serious  copy  editors 
and  layout  people.  Salary  commensurate 
with  experience.  Good  benefits  plus  pro¬ 
fit  sharing.  Send  resume  and  three  page 
samples  to  Jay  Pitts,  Managing  Editor, 
Daily  News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

Circulation  Sales  Manager  for  30,000 
Zone  5  daily.  Must  be  self-starter  with 
strong  sales  background.  Salary  plus 
commission.  Send  complete  resume, 
salary  history/requirements  and  refer¬ 
ences  to  Box  9315,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 

Zone  6  all  day  metro  has  opening  for 
manager  to  manage  an  operation  of  50 
plus  employees.  You  should  have  a 
proven  track  record  in  single  copy  man¬ 
agement,  marketing  and  people  skills. 
Fully  computerized  department.  Send 
resume  outlining  experience,  education 
and  salary  requirements  to  Box  9306, 
Editor  &  Publisher. 

EDITORIAL 

COPY  EDITOR 

Alabama's  capital  city  newspaper  needs  | 
talented  copy  editors  who  have  a  strong  { 
knowledge  of  grammar,  who  know  how  to  j 
write  succinct,  meaningful  headlines  i 
and  who  are  sticklers  for  accuracy.  Send  1 
resume  and  samples  to  Mike  Foerster, 
Managing  Editor,  The  Advertiser,  PO  Box 
1000,  Montgomery,  AL  36192. 

Assistant  Lifestyle  Editor  for  30,000  NJ 
daily  newspaper.  Must  be  self- 
motivated,  fast  and  detailed  conscious. 
Strong  layout,  editing,  and  writing  skills 
required.  Send  clips,  resume,  and  salary 
requirements  to:  Pam  Abouzeid,  The 
Register,  1  Register  Plaza,  Shrewsbury 
NJ  07701. 

ARTIST/PHOTOGRAPHERS:  The  El 
Paso  Herald-Post  is  looking  for  a  photo/ 
graphics  director  to  design  a  newspaper 
that  matches  the  excitement  of  this  bor¬ 
der  city  where  the  news  NEVER  takes  a 
siesta.  High  quality  standards  for  consis¬ 
tent  excellence  are  a  must.  You  won't  gel 
rich,  but  you'll  have  the  satisfaction  for 
working  for  the  Best  Little  Newspaper  in 
Texas.  Send  resume  and  examples  of 
work  to  Jay  Ambrose,  El  Paso  Herald- 
Post,  PO  Box  20,  El  Paso  TX  79999. 

DESIGNER-Graphics  conscious  South 
Texas  newspaper  seeks  artist  to  maintain 
high  standards  established  during  re¬ 
cent  Lockwood  redesign.  Applicants 
strengths  must  be  page  design,  typogra¬ 
phy,  and  general  graphics.  Illustration 
helpful,  but  not  priority.  Send  letter,  re¬ 
sume  and  recent  samples  to  Jeff  Cohen, 
Deputy  Managing  Editor,  San  Antonio 
Light,  PO  Box  161,  San  Antonio,  TX 
7^91. 

COPY  EDITOR-  The  Valley  Morning  Star, 
a  growing  AM  daily  in  Texas'  Rio  Grande 
Valley,  is  looking  for  a  copy  editor  with 
headline  writing  and  page  makeup  skills. 
Send  resume  to  Managing  Editor,  PO' 
Box  511,  Harlingen,  TX  78550. 


EDITOR-  We  need  a  skilled  seasoned  pro 
to  direct  our  magazine  and  newspaper. 
The  publications  are  visually  strong  and 
place  great  stress  on  good  writing.  We 
want  a  top  notch  editor  with  experience 
required.  Candidate  must  have  strong 
editing,  headiine  writing,  layout  and 
organizational  skills.  Salary  open.  Send 
resume,  references  and  work  samples  to 
US  Bass,  PO  Box  969,  Mesa,  AZ  8520 1 . 


EDITORIAL  PAGE  EDITOR  retiring  in  a 
year  from  125,000-circulation  Southern 
California  coastal  afternoon  daily,  which 
is  Pulitzer  prize  winner.  We  need  edito¬ 
rial  writer/op  ed  page  editor  with  ability 
to  succeed  him  and  lead  dedicated  staff 
of  six.  Send  letter  and  resume  to  Box 
9302,  Editor  &  Publisher. 


ENGLISH  WEEKLY  in  Tahiti  seeks  ex¬ 
perienced  newspaper  man:  Highly  de¬ 
veloped  reporting  and  writing  skills- 
Abllity  in  photography  and  copy  editing  - 
french  speaking  -  write  Tahiti  Sun  Press 
with  resume,  samples.  B.P.  887,  Pape¬ 
ete,  Tahiti. 


EDITORIAL  WRITER  for  Zone  7  metro¬ 
politan  daily  with  state  wide  circulation. 
We  are  looking  for  a  precise,  clear- 
thinking  writer  who  can  handle  a  con¬ 
servative  position  with  grace,  style  and 
compassion  and  a  moderate  position 
without  being  wishy-washy.  Applicants 
should  be  eager  to  plunge  into  state  and 
local  issues  and  to  comment  enter¬ 
tainingly  on  non-governmental  as  well  as 
governmental  matters.  Send  resume  to 
Box  9308,  Editor  &  Publisher. 


EDITOR 

Weekly  newspaper  serving  Salisbury  and 
Wicomico  county  Maryland.  Position  re¬ 
quires  editing,  writing,  photwraphy,  lay¬ 
out  and  supervisory  skills.  Offers  com- 
petitve  salary,  benefits,  good  living  and 
working  environment  in  a  college  town 
on  Maryland's  Eastern  Shore.  Address 
resumes  with  original  cover  letter  to:  De¬ 
nnis  Forney,  PO  Box  737,  Dover  DE 
19903. 


ENTERPRISING  REPORTER  with  two  to 
five  years  daily  newspaper  experience 
sought  for  challenging  beat  in  a  creative 

environment  at  $324  to  $499  per  week. 

Send  resume  and  clips  to  City  Editor, 

Beacon  News  101  South  River,  Aurora, 

IL  60506. 


EDITOR  for  Ohio  exclusive  county  seat 

weekly.  Report,  write,  edit,  direct  staff. 

Photo,  layout,  and  people  skills  neces¬ 

sary.  Send  resume,  salary  history  and 
clips  to  Hirt  Publishing,  PO  Box  352, 

Bellevue,  OH  44811. 


EDITOR  for  Pacific  Stars  and  Stripes,  a 

US  Forces  newspaper  with  headquarters 
in  Tokyo,  Japen.  Applicants  should  have 
at  least  two  years  of  experience  in  editing 
and  writing  for  a  daily  newspaper  and 
three  years  of  general  experience  prefer¬ 
ably  In  a  military  capacity.  Basic  pay 
from  $21,000  to  $26,000  depending 
on  qualifications.  Benefits  include  a 
housing  allowance  from  $17,000  to 
$23,000  a  year,  or  free  bachelor's  quar¬ 
ters,  plus  a  cost  of  living  allowance,  BX 
and  commissary  privileges,  regular 
annual  vacations,  and  home  leave  after 
first  three  years  and  every  two  years 
thereafter.  Send  resume  and  compre¬ 
hensive  work  samples  to  US  Army  Civi¬ 
lian  Personnel  Office,  Honshu,  ATTN: 
AJPO-RP-NAF,  APO  San  Francisco 
96343-0082,  by  15  November  1985. 


EDITOR  &  PUBLISHER  for  October  5,  1985 


HELP  WANTED 


HELP  WANTED 


FEATURES  DESK  PERSON 
The  Bakersfield  Californian  has  opening 
for  second  layout  position  on  the  accent 
section  desk.  Duties  include  inside  page 
layout,  some  cover  design,  copy  editing, 
headlines,  and  miscellaneous  desk 
work.  This  is  an  important  slot  as  person 
will  fill  in  at  times  as  number  one  layout 
person.  Section  uses  full  color  photos/ 
graphics  everyday.  Person  must  have 
minimum  three  years  full  time  as  mem¬ 
ber  of  features  section  and  strong  layout  KANSAS  S 
ability.  Competitive  salary.  Wearean  AM  nnblicatior 
85,000  circulation.  Send  resumes  and  [ationc  fiffi 
tearsheets  of  your  layouts  to  Kathryn  j; 

Roberts,  Accent  Editor,  The  Bakersfield  nnhiiratinr 
Californian,  PO  Box  440,  Bakersfield. 

CA  93302.  Deadline  for  applications  is  P-,,  i 
October  15.  EOE.  ing  gkins^ 

- : -  copy.  Kni 

GOVERNMENT  JOBS  $16,040  -  graphics  e 
$59,230/year.  Now  Hiring.  Call  (805)  ism,  englis 
687-6000  Ext.  R-4261  for  current  worked  five 
federal  list.  ferably  in  e 

-  ary  comme 

HELP  WANTED  EDITORIAL  experience 
Japan  Correspondent  for  Pacific  Stars  plication,  s 
and  Stripes,  a  US  Forces  newspaper  By  October 
headquartered  in  Tokyo,  Japan.  Appli-  Screening 
cants  should  have  at  least  one  year  of  tions,  Kan: 
experience  in  reporting  and  writing  for  a  son  Hall  1 
daily  newspaper  and  three  years  of  Kansas  Sta 
general  experience  preferably  in  a  milit- 
ai7  capacity.  Basic  pay  from  $17, 000  to 
$21,(300,  depending  on  qualifications. 

Benefits  include  a  housing  allowance  of 
up  to  $17, 000  a  year,  or  tree  bachelor’s 
quarters,  plus  a  cost  of  living  allowance,  . 

BX  and  commissary  privileges,  regular  Washin^or 
annual  vacations,  and  home  leave  after  local  local 
first  three  years  and  every  two  years  and  endin 
thereafter.  Send  resume  and  compre-  Send  resui 
hensive  work  samples  to  US  Army  (jivi-  layout,  anc 
lian  Personnel  Office,  Honshu,  ATTN;  Culpeper  S 
AJPO-RP-NAF,  APO  San  Francisco  Culoeoer  \ 
96343-0082,  by  25  October  1985.  ’ 

- ^ ^ 

He  said  he  would  kill  for  the  job  we  had  to  Magazine  p 
offer.  Now  after  three  exceptional  years  fessional  et 
he'll  be  lucky  to  get  out  of  here  alive.  We  lent  writing 
are  mourning  our  loss,  but  hope  to  be  Perfect  op 
able  to  cheer  again  when  we  hire  some-  secondary  i 
one  for  this  peach  of  a  job.  The  TH  circuit  ment  or  bus 
writer  travels  the  area  served  by  the  Tele-  experience 
graph  Herald,  reporting  on  the  people,  apply-not . 
events  and  issues  that  make  this  area  petitive  s< 
unique.  Position  requires  the  ability  to  highly  des 
work  mostly  unsupervised  and  an  eye  for  samples,  n 
detail  and  interesting  angles  that  most  tion  to  Box 

journalists  miss.  Successful  applicants  _ 

will  be  able  to  show  evidence  of  writing  MULTI-TAI 
that  consistently  exceeds  standards.  En-  day  magaz 
try  level  applicants  will  not  be  consi-  newspaper, 
dered.  Send  clippings  and  references  writer  with 
with  first  letter  to:  Susie  Wells,  Employ-  news  expet 
ment  Manager,  Telegraph  Herald,  F^O  ductivewril 
Box  688,  Dubuque  I A  52001.  ofastoiyar 

-  ideas.  Sen 

“HOW  TO  GET  HIRED  IN  JOURNAL-  Hopkins,  L 
ISM"  For  information,  write:  Northwest  Box  70,  La; 
Mark^m^^Limited,  Box  3658-J,  Lacey  Equal  Oppt 

IMMEDIATE 

OPENINGS  Publishers 

If  you're  looking  for  a  challenge  ina  met-  writer/ed 
ro  region  you  may  be  right  for  us.  periodical. 

We’re  looking  for  aggressive,  experi-  are  essenti 
enced  writers  in  three  fields.  They  are:  degree  in  f 
INVESTIGATIVE.  Experienced  inves-  excellentgt 
tigative  reporter  with  solid  research,  in-  San  Diego, 
terview  and  writing  skills.  Some  ments  and 
accounting  helpful .  A  chance  to  dig  deep 
into  government  and  crime. 

BUSrNESS-LABOR.  Experienced  repor¬ 
ter  with  a  keen  understanding  of  busi-  Sa 

ness,  labor  and  big  industry  to  focus  on 

growth  sector  of  changing  economic  re-  _ 

gion.  NEWS  EDI 

COMMUNITY  NEWS.  Experienced  skilled, exp 
general  assignment  reporter  to  provide  editing  and 
more  than  routine  news  from  suburban  to  a  key  po< 
communities.  ing  daily  in 

Interested?  We’re  a  70,000  PM  mini-  $350to$4 
metro  in  Zone  5.  Send  us  your  resume  fit  sharing 
with  references.  Box  9273,  Editor  &  h.C.  McGe 
Publisher.  Sonora  CA 

EDITOR  &  PUBLISHER  for  October  5,  1985 


GENERAL  ASSIGNMENT 
SPORTS  REPORTER 
Entry  level  position  at  quality  weekly  in 
cosmopolitan  seaside  Long  Island  resort 
community.  Send  resume  to  Hampton 
Chronicle-News,  PO  Box  1071,  West 
Hampton  Beach,  New  York  11978  and 
call  (516)  288-1100. 


KANSAS  STATE  UNIVERSITY  seeks  a 
publications  editor  for  its  University  Re¬ 
lations  Office.  This  person  will  manage, 
edit,  and  direct  production  of  Universi^ 
publications  and  manage  a  staff  of  three 
professionals.  The  successful  candidate 
will  write  quickly,  clearly  and  have  edit¬ 
ing  skills  to  produce  lively,  accurate 
copy.  Knowledge  of  printing  and 
graphics  essential.  Degree  in  journal¬ 
ism,  english  or  related  field.  Must  have 
worked  five  years  as  a  writer-editor,  pre¬ 
ferably  in  educational  publications.  Sal¬ 
ary  commensurate  with  education  and 
experience.  Send  resume,  letter  of  ap¬ 
plication,  samples  and  three  references 
by  October  30,  1985  to:  Cy  Wainscott, 
Screening  Committee,  University  Rela¬ 
tions,  Kansas  State  IJniversity,  Ander¬ 
son  Hall  112,  Manhattan,  KS  66506. 
Kansas  State  University  is  an  EEO/AA. 


LOOKING  FOR  SPORTS  EDITOR  or  wri¬ 
ter  on  a  weekly  or  small  daily  for  sports 
editor  with  7,000  circulation  AM  in 
Culpeper,  VA.  Culpeper  is  located  in 
Northern  Virginia  about  70  miles  from 
Washington.  Your  emphasis  will  be  local 
local  local  starting  with  bowling  scores 
and  ending  with  high  school  sports. 
Send  resume  and  samples  of  writing, 
layout,  and  headline  writing  to  Editor, 
Culpeper  Star-Exponent,  PO  Box  111, 
Culpeper,  VA  22701.  Please  don’t  call. 

MAGAZINE  EDITOR 
Magazine  publisher  seeks  aggessive  pro¬ 
fessional  ^itor.  Position  requires  excel¬ 
lent  writing,  planning  and  layout  skills. 
Perfect  opportunity  to  move  up  from 
secondary  editorship  of  Sunday  supple¬ 
ment  or  business/trade  publication.  Only 
experienced,  capable  self  starters  need 
apply-not  an  entry  level  position.  Com¬ 
petitive  salary/benefits  package  and 
highly  desirable  location.  Send  work 
samples,  resume  and  letter  of  introduc¬ 
tion  to  Box  9288,  Editor  &  Publisher. 

MULTI-TALENTED  Journalist  for  Sun¬ 
day  magazine  staff  of  Nevada’s  largest 
newspaper.  Bright,  thoughtful  feature- 
writer  with  layout  skills  needed.  Hard 
news  experience  helps.  We  want  a  pro¬ 
ductive  writer  who  can  handle  all  aspects 
of  a  story  and  generate  wide  range  of  own 
ideas.  Send  resume  and  clips  to  A.D. 
Hopkins,  Las  Vegas  Review-Journal, 

Box  70,  Las  Vegas,  NV  89 125-0070.  An 
Equal  Opportunity  Employer. 

M&A  EDITOR 
San  Diego 

Publishers  seeks  experienced  financial 
writer/editor  for  bimonthly  M&A 
periodical.  Proven  business  writingskills 
are  essential.  Knowledge  of  M&A  and 
degree  in  finance  are  a  plus.  This  is  an 
excel  lent  growth  opportunity  in  beautiful 
San  Diego.  Send  resume,  salary  require¬ 
ments  and  writing  samples  to: 

BPI 

7124  Convoy  Ct. 

Dept.  13 

San  Diego,  CA  92111 


NEWS  EDITOR— Somewhere  there’s  a 
skilled,  experienced  expert  in  newspaper 
editing  and  layout  who  is  ready  to  move 
to  a  key  position  on  an  aggressive,  grow¬ 
ing  daily  in  ideal  California  community. 
$350  to  $450  wk.;  health,  pension,  pro¬ 
fit  sharing.  Send  resume,  references: 
H.C.  McGee,  Editor,  Union  Democrat, 
Sonora  CA  95370. 


HELP  WANTED 


EDITORIAL 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-79(X)  All  inquiries  held  in  strictest 
confidence. 


MANAGING  EDITOR 
North  Jersey  weekly  newspapers  experi¬ 
ence  necessary,  enthusiastic,  compe¬ 
tent  to  run  o^ration.  Managing  and 
training  skills  a  must.  Immediate  open¬ 
ings.  Mnd  resume,  salary  information, 
to  PO  Box  281,  Nutley,  NJ  07110. 


Medium-sized  daily  has  opening  for  two 
reporters  -  One  entry  level  and  one  with 
2-3  years  experience.  Send  resume, 
clips,  and  salary  requirements  to;  Ken 
Cazalas,  Editor,  Delta  Democrat-Times, 
PO  Box  1618,  Greenville  Ml  38701. 


HELP  WANTED 


OUR  NEWSPAPER  CORPORATION  is 
seeking  qualified  news  reporters  in  all 
facets  of  news  gathering  expertise.  Jobs 
range  from  management  to  straight  re¬ 
porting.  Apply  to  Jim  Merritt,  PO  Box  99, 
Sulphur,  LA  70663  or  call  (318)  527- 
7075. 


POLITICAL  CARTOONIST  wanted  for 
California  daily.  Must  have  real  artistic 
ability  and  original  wit.  Moderate  inde¬ 
pendent  views  would  fit  out  editorial 
page.  Send  letters  and  cartoons  to  Box 
9303,  Editor  &  Publisher. 


REPORTER 

16,(XX)  P.M.  emphasizing  quality  news 
reporting  seeks  self-starter  to  handle 
county  but.  Send  resume,  writing  sam¬ 
ples,  salary  requirements,  references  to 
Sherry  Warner,  Personnel  Dept.,  The 
Sentinel,  PO  Box  130,  Carlisle  PA 
17013. 


REPORTER  with  at  least  two  years’  ex¬ 
perience  for  regional  daily  bureau.  Good 
ray,  benefits.  Live  in  sunny  Southwest 
Rorida  near  beaches.  Send  resume, 
clips  to  George  Cecil,  Naples  Daily 
News,  PO  Box  7009,  Naples  FL  33940. 


REPORTERS  for  rapidly  expanding 
national  newsletter  company.  Must  be 
ambitious,  aggressive  and  able  to  re¬ 
search  facts  oy  phone.  Salary  com¬ 
mensurate  with  experience.  Based  in 
San  Francisco  Bay  area.  Send  letter  and 
resume  to  Crittenden  Newsletters,  Dept 
G,  PO  Box  1150,  Novato,  CA  94948. 

REPORTERS 

Part-time,  to  cover  assignments  for 
statewide  and  metropolitan  area  news 
services  in:  St.  Louis,  Chicago,  Little 
Rock,  Indianapolis,  Kansas  City,  Jeffer¬ 
son  City  (MO),  Austin  (TX).  Must  be  ex¬ 
perienced.  Send  clips  and  resume  with 
letter  to  Interstate  News  Service,  Inc., 
500  Airport  Road,  Suite  250,  St.  Louis, 
wn  63135. 


Assume  a  top-priority 
corporate  communications  role 

EDITOR 

Virginia  Power,  the  nation’s  14th  largest  investor- 
owned  utility,  has  an  opening  in  its  Coiporate  Com¬ 
munications  department  for  an  editor.  An  editor  to 
supervise  a  group  of  talented  writers  and  edit  a  vari¬ 
ety  of  written  copy.  Qualified  candidates  should  have  a 
college  (legree,  preferably  in  English  or  Journalism, 
and  extensive  experience  as  an  editor  for  a  major 
newspaper  or  mag^ine.  Knowledge  of  utility  issues 
and  economics  is  highly  desirable. 

If  you  share  our  commitment  to  excellence,  we’ll 
give  you  the  right  environment  to  showcase  your  crea¬ 
tive  talents.  We  offer  an  attractive  salary,  extensive 
benefits  including  tuition  reimbursement,  and  growth 
potential.  For  prompt  consideration,  please  send  your 
resume  with  salary  history  to:  Employment  Services, 
Dept.  380,  Virginia  Power,  RQ  Box 
26666,  Richmond,  VA  23261. We  are 
an  eqiial  opportunity  employer.No 
third  party  submissions  accepted.  viroimia  POiAfER 


HELP  WANTED 


No.  2  isn't  standby  equipment  in  our 
newsroom.  You'll  have  charge  of  story 
assignments,  lay  out  pages,  do  occa¬ 
sional  reporting.  13-person  newsroom, 
12,000,  6-day  p.m.  paper  in  historic 
Hannibal,  MO.  Send  letter  (with  salary 
history)  and  resume  to  Managing  Editor, 
Courier-Post,  Box  A,  Hannibal  Mo. 
63401. 


NEWS  EDITOR 

Our  first-rate  news  editor  has  been  lured 
to  a  bigger  paper.  He'll  be  tough  to  re¬ 
place,  Kit  we  are  looking  for  those  who 
can  convince  us  that  it's  not  impossible. 
Our  lOM  afternoon/weekend  daily  has  a 
regional  reputation  for  innovation,  hard- 
nosed  reporting,  superb  reproduction, 
exciting  design,  journalistic  license  and 
lively  editorial  pages.  You'll  work  with  a 
state-of-the-art  pagination  system  and  a 
dedicated  editoriaf  staff  of  15.  We're  lo¬ 
cated  in  two  beautiful  major  university 
communities  (Moscow,  Idaho,  and  Pull-  i 
man.  Wash.)  with  a  quality  of  life  that  is 
hard  to  match.  We  are  the  number  one  ' 
paper  in  the  competitive  field  of  6  and  < 
show  healthy  circulation  gain  annually.  | 
The  news  editor  oversees  the  design  of  . 
major  pages,  wire  editing  and  news  play, 
headline  writing  and  general  production  \ 
of  the  daily  and  weekend  edition  on  a  | 
threepersondesk.  Annual  salary  of  up  to  , 
$24,(X)0.  Standard  benefits.  Job  be-  j 
gins  no  later  than  November  3.  , 

Don't  apply  if  you  have  concerns  about  ( 
SO-hour  workweek,  a  policy  that  local  | 
news  always  comes  first.  A  highly  com-  j 
petitive  market  serving  readers  before  | 
yourself,  creativity  and  change,  and  a  . 
belief  that  in  newspaperingyou  are  doing 
God's  work.  If  you  are  wondering  what  | 
our  work  environment  is  like,  look  at  the  | 
precinct  station  scenes  on  Hillstreet  < 
Blues.  I 

We  can  fill  this  position  regionally  but  y 
are  running  this  first-time  ad,  once,  to  ; 
see  what's  out  there  in  the  way  of  com-  ) 
mined  desk  people.  Send  application  ' 
and  things  you  think  are  pertinent  to  ; 
James  E.  Shelledy,  Editor  and  Pub¬ 
lisher,  Idahonian/Daily  News,  Box  - 
8187,  Moscow  ID  83843.  (Sure you  can 
phone  if  you  want  more  details  first 
(208)882-5561).  Application  dead¬ 
line:  October  15. 

NEWS  EDITOR-  We  need  experience 
with  wire,  layout  and  management.  Top 
position  for  an  aggressive  newsman  who 
is  strong  on  local  news.  We’re  an  after¬ 
noon  daily  -  no  Sunday.  Mycro-Tek  front 
end  with  AP  fast  wire.  Send  resume  and 
salary  history  to  Box  9258,  Editor  &  Pub¬ 
lisher. 

Information  Graphics  Artist 
A  large  metropolitan  east  coast  daily 
newspaper  is  seeking  an  experienced  in¬ 
formation  graphics  artist.  Salary: 
$35,000  plus.  If  you  are  interested  in 
this  position  please  call  JOB  BANKS 
Director  Debra  Bissinger  at  (609)786- 
1910.  There  is  no  referral  fee  for  this 
job. 

If  you  are  interested  in  other  opportuni¬ 
ties  through  JOB  BANK  please  v/rite  for  a 
free  information  package  tO:  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson 
NJ  08077. _ 

An  Award-winning  progressive.  Black 
weekly  newspaper  in  St.  Louis,  Missouri 
needs  a  repoiler  with  copy  editing  skills, 
to  add  to  its  fast  growing  staff.  Candi¬ 
dates  forthe  position  should  posses  good 
news  judgment  and  a  minimum  of  one 
year  reporting  experience  on  a  small  dai¬ 
ly  or  a  large  weekly  newspaper. 

^nd  resumes  and  writing  sample  to: 
Publisher,  St.  Louis  American,  4144 
Linden,  St.  Louis  MO  63108. _ 

Are  you  looking  to  advance  into  editorial 
management?  Excellent  opportunity  wth 
five-day  daily.  Send  resume  to:  The 
Havre  (Jaily  News.  Box  431,  Havre  MT 
59501. 
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HELP  WANTED 


SPORTS  WRITER  WANTED 
Full-time  position  on  a  five-person  sports 
desk.  Must  have  3  to  5  years  of  daily 
sports  writing  or  editing  experience. 
Prime  responsibility  will  be  to  write  clear 
and  interesting  copy.  Some  editing  will 
be  required.  Position  is  on  34,000  cir¬ 
culation  7-day  AM  daily  in  Eastern 
Washington.  Send  resume  and  clips  im¬ 
mediately  (no  calls  plese)  to  Jim  Riley, 
Sports  Editor,  Tri-City  Herald,  PO  Box 
2608  Pasco  WA  99302, 

Southern  Metropolitan  daily  is  seeking 
an  experienced  reporter  to  head  four- 
person  state  capital  bureau.  Duties  will 
include  investigative  reporting,  coverage 
of  state  agencies  and  coordiinating 
coverage  of  state  government.  Contact 
Gleen  Stephens,  PO  Box  2553,  Birming¬ 
ham  AL  35202. 

SPORTS  EDITOR 

Opportunity  for  sports  editor  who  will 
settle  for  nothing  less  than  excellence. 
We  have  a  veiy  good  section  now,  we 
want  better.  Full  color,  good  space, 
blend  of  local/national  coverage  and 
staffing.  AM  of  85,000.  Applicants 
should  have  several  years  of  manage¬ 
ment/sports  editor  background  at  smal¬ 
ler  paper  or  assistant  at  larger.  Layout 
skills,  leadership,  imagination,  and 
knowledge  of  color  use  necessary.  Send 
resume,  tearsheets  and  references  to 
Chuck  Roames,  Assistant  M.E.,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302.  No  calls  please. 
EOE. 

SPORTS  WRITER 

Fulltime  sportswriter  needed  to  cover 
high  school,  junior,  college,  and  local 
sports.  Must  be  able  to  do  desk  work. 
Entry  level  of  recent  J-school  graduates 
will  be  considered.  Job  now  open. 

Send  resume  and  work  samples  to  Odie 
Arambula,  Editor.  Laredo  Morning 
Times,  PO  Box  2129,  Laredo,  TX 
78041. 


HELP  WANTED 


STAFF  WRITERS  for  central  Florida 
weekly  newspaper  group.  Must  be  able  to 
handle  hard  news,  features,  a  VDT  and 
camera.  Send  resume,  clips,  references 
to  Managing  Editor,  INI/Rorida.  3109 
Old  State  Road  8,  Lake  Placid,  FL. 
33852. 

THE  MIAMI  NEWS  is  looking  for  excel- 
lent  reporters  with  proven  experience  on 
cityside.  Excellent  pay  and  fringes.  Send 
resume,  references  and  clips  to:  Sue 
Reisinger,  Managing  Editor,  Miami 
News,  PO  Box  615,  Miami  FL  33152. 

WANTED:  Take-charge  copy  editor  with 
at  least  two  years  experience  for  lifestlye 
section  of  77,000  circulation  daily. 
Well-organized,  creative  layouts  of  sec¬ 
tion  fronts  included  in  job  description. 
Send  resume  and  samples  of  layouts  or 
editing  to:  Lifes^le  Editor,  Savannah 
News/Press.  PO  Box  1088,  Savannah 
GA  31402. 

WIRE  EDITOR  wanted  by  5,300  circula¬ 
tion  daily  in  Southeast  Kansas.  Must 
have  experience  in  headline  writing  and 
page  layout.  Good  benefits  package.  Sal¬ 
ary  bas^  on  experience.  References  re¬ 
quired.  Immediate  opening.  Write  or  call 
Emerson  Lynn,  lola  Register,  PO  Box 
767,  lola,  KS  66749.  (316)  365-2 111. 


WRITERS/EDITORS  wanted  to  help  de¬ 
velop  concepts  for  new  newsletters.  If 
you  have  strong  expertise  in  your  subject 
area...  if  you  see  an  information  niche 
that  needs  to  be  filled. ..  if  there’s  a  mar¬ 
ket  for  your  Idea,  there  may  be  a  sub¬ 
scription  newsletter  waiting  to  be  cre¬ 
ated.  You  can  be  editor,  and  earn  a  vir¬ 
tual  lifetime  of  significant  part-time 
royalty  income,  working  from  your  home. 
No  investment.  Send  for  free  informa¬ 
tion  kit.  Contact:  M.E.  Kelly,  Magna 
Publications,  607  N.  Sherman  Ave., 
Madison,  Wl  53704.  Phone:  (608)  249- 
2455. 


NEWS  EDITOR 

For  quality-conscious  dally  in  beautiful 
Northwest.  Experienced  leader  with 
good  supervising  and  editing  skills 
sought  for  excellent  15-person  staff. 
Direct  coverage  and  day-to-day  opera¬ 
tion.  Letter,  resume,  clips  of  writing  and 
editing,  references  to:  Managing  Editor, 
Tony  Wishik,  The  Daily  News,  PO  Box 
1330,  Port  Angeles  Wa  98362.  No 
calls,  please. 


_ PRESSROOM _ 

GROWING  ZONE  8  morning,  evening 
and  Sunday  operation  needs  nightside 
press  foreman.  Must  have  metro  offset 
experience,  strong  leadership  and  man¬ 
agement  abilities  needed.  Good  working 
conditions  and  benefits  package  in  a 
beautiful  Sunbelt  city.  Salary  high 
$20's.  EOE.  Send  resume  to  Box  9256, 
Editor  &  Publisher. 


PRESSROOM  SUPERVISORS 

$35,000  to  $45,000  Annually 

Tired  of  every  day  routine  work?  If  you  are  looking  for  a  challenging 
supervisory  position  The  Chicago  Tribune  wants  to  talk  to  you. 

The  Chicago  Tribune  has  one  of  the  most  technically  advanced 
printing  facilities  in  the  country.  We  are  seeking  people  with  at  least 
three  years  web  offset  experience  either  in  cold  web  or  heat  set 
printing.  Double  width  press  experience  is  preferred  but  not  manda¬ 
tory. 

Our  Freedom  Center  is  located  just  minutes  away  from  Chicago's 
beautiful  lakefront  which  hosts  many  fine  restaurants,  theatres, 
museums  and  a  variety  of  other  activities.  If  you  are  interested  in  an 
exciting  change  contact: 

Kevin  Dansart 
Chicago  Tribune 
435  North  Michigan  Avenue 
(312)  222-2172 
STRIKE  CONDITIONS  EXIST 


HELP  WANTED 


FREELANCE 


LUMBER  MARKET  REPORTS 
’  urvr  *  H  Lumber  trade  paper  needs  freelancers 
a  VD I  ano  market  reports,  both  hardwoods 

references  softwoods  in  the  following  city/ 
rida.  3109  areas:  Boston  MA.  Buffalo  and  New  York 
lacid,  FL.  i^Y,  Philadelphia.  PA.  Baltimore  MD. 

Norfolk  VA,  Asheville  and  Charlotte  NC, 

- r  Charleston  SC,  Savannah  and  Albany 

g  fpr  excel-  Tampa/St.  Petersburg  FL,  Birming- 
3erience  on  gp^j  Montgomery  AL,  New  Orleans 
nges.  Send  Houston  TX,  Indianapolis  IN,  Cin- 
ps  to:  Sue  oinnati  OH,  Charleston  WV.  Reply  Box 
9213,  Editor  &  Publisher. 

■L  33152.  _ 

-rr - —  PROFESSIONAL  WRITER-Sea  Captain- 

editor  with  unpublished  author  needs  established 
fpr  lifestlye  ggent  with  contacts  in  publishing  and 
tion  daily.  fjy|.p  9299,  Editor  &  Publisher. 
)uts  of  sec- 
lescription. 

f  layouts  or  MAILROOM 

Savannah  ,.1.  r,  1  r,  ■  u  « 

Savannah  The  Dailv  Press,  Inc.  has  an  opening  for 
I  an  experienced  mailroom  inserting  man- 
i  ager  who  will  assist  in  the  co-ordination 

_  and  operation  of  our  satellite  inserting 

OOcircula-  operation.  Individual  should  have  a  good 
nsas.  Must  work  history  in  a  production  oriented  op¬ 
writing  and  eration.  A  mechanical  knowledge  of 
ickage.  Sal-  mailroom  equipment  especially  Harris 
erences  re-  inserting  equipment  is  desirable.  Oral 
Mriteorcall  and  written  communication  skills  a 

if,  PO  Box  must. 

365-2111.  Good  starting  salary  and  benefits-send 
resume  and  salary  requirements  to  Mail- 

-  room  Superintendent,  Daily  Press,  Inc. 

to  help  de-  po  Box  746,  Newport  News,  VA  23607. 
rsletters.  If 

ahpn'ni'che  MARKETING 

Tub"  marketing  director  for  the  Dele¬ 
te  ere  ■  Business  Review  and  Fine  Times. 

I  oarn  a  uiT  i  Coordinate  sales  and  promotion  in  the 
.  p  J  jj  '  greater  Wilmington  area.  Must  have  de¬ 
vour  home  monstrated  sales  ability,  experience  in 
»e  informa  i  supervising  and  motivating  people  and 
Mu  Maona  I  ^e  promotion  minded.  Competitive  sal- 
rman  Ave  I  ST  b^nsfils.  All  inquires  will  be  held 
oao’  '  confidence.  Address  resumes  and  ori- 
I  j^nnis  Forney,  PO 

i  Box  737,  Dover  DE  19903. 

-  i - 

_ j  PHOTOJOURNAUSM 

ig,  evening  WE  HAVE  NEW  offset  press,  scanner, 
s  nightside  I  Fully  equipped  lab  (E6,  C;41,  b&w).  Four 
netro  offset  1  photographers.  Firm  committment  to 
p  and  man-  :  quality  color  and  b&w  newspaper  photo- 
x>d  working  ;  graphy  and  reproduction.  We  need  photo 
ckage  in  a  '  editor  to  lead,  teach  and  manage.  We  are 
alary  high  .  not  in  Florida  or  California  but  do  have 
Box  9256,  I  plenty  of  sunshine.  Send  resume  to  Box 

I  9278,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 

illenging  PRODUCTION 

I  you.  PRODUCTION  MANAGER 

We  are  looking  for  an  individual  to 
assume  the  responsibilities  of  produc- 
Jvanced  tion  manager  which  includes  the  com- 
I  at  least  posing,  camera,  and  press  departments, 
h  ,  ,  Seek  a  motivating  person  with  the  knack 

neat  set  to  get  things  done  correctly  and  on  time, 

manda-  Send  resume  to  Fernando  Diaz,  Control¬ 
ler,  Laredo  Morning  Times,  PO  Box 
2129,  Laredo,  TX  78041 

hicaao’s  pressroom  manager 

^  We  are  seeking  a  pressroom  manager  for 
neatres,  our  mulitple  press  daily  newspaper  op¬ 
ted  in  an  eration  in  Southern  CA.  Candidates  must 
have  experience  in  pressroom  manage¬ 
ment  and  a  solid  technical  background 
in  operation  of  double  width  presses. 
Will  be  responsible  for  all  pressroom  and 
plate  making  functions  and  will  report  to 
the  production  director.  Great  opportun¬ 
ity  with  a  progressive  organization  for  the 
right  individual.  Tremendous  potential 
for  advancement.  Salary  to  $45,000. 
Send  reply  in  confidence  to  Box  9260, 
^^^^^jEditor  &  Publisher. 

EDITOR  &  PUBLISHER  for  October  5,  1985 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


COMPOSING  ROOM  MANAGER 
10,000  Monday-Friday  PM  and  Sunday 
AM  is  seeking  an  aggressive  individual  to 
direct  our  composing  room  staff  of  7. 
Managerial  ability,  creativity  and  know¬ 
ledge  of  front-end  computer  systems  and 
equipment  required.  Located  in  the 
state  capital  of  Nevada,  30  miles  south 
of  Reno,  adjacent  to  Lake  Tahoe.  Send 
resume  and  salary  history  to  A.  Meinert, 
Nevada  Appeal,  200  Bath  St.,  Carson 
City,  NV  89701. 


Join  one  of  the  fastest  growing  media 
companies  in  America  today.  Central 
Jersey  30,000  daily  and  Sunday  news¬ 
paper  needs  experienced  production 
director.  Excellent  opportunity  for  num¬ 
ber  2  person  to  become  number  1.  Ex¬ 
perience  nexessary  to  insure  clean  repro¬ 
duction  in  prepress  department.  Back- 
round  in  offset  printing  and  a  strong 
nowledge  in  press  capabilities,  new 
system  designs,  managerial.  Send  re¬ 
sume  and  salary  requirements  to  George 
Lister,  President  and  Publisher,  The 
Register,  1  Register  Plaza  Shrewsbury 
NJ  07701. 


PRODUCTION  MANAGER  to  supervise 
composing  room  offset  camera  plate¬ 
making,  pressroom  and  commercial 
printing  for  13,000  circulation  daily 
newspaper  in  Mississippi.  $20,000 
base  salary  plus  commission  on  com¬ 
mercial  printing  and  web  offset  work  for 
several  weeklies.  Send  resume  and  refer¬ 
ences  to  Box  9297,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  DIRECTOR 
Plans  and  directs  promotional  activities 
for  65,000-1-  AM,  PM  and  Sunday, 
Graphic  design,  marketing,  public  rela¬ 
tions  responsibilities.  Minimum  experi¬ 
ence  of  two  years  required.  Will  manage 
staff  of  three.  Zone  2  Gannett  newspap¬ 
er.  Reply  with  letter  and  resume  to  Box 
9287,  Editor  &  Publisher. 


POSITIONS 

WANTED 


PRODUCTION 


PRODUCTION  MANAGER  wants  to  relo¬ 
cate  in  Zones  7,  4,  6,  or  8.  22  years  in 
production  with  mid-size  daily  newspap¬ 
er.  Box  9316,  Editor  &  Publisher. 


ADMINISTRATIVE 


Many  for  price  of  one!  H  ire  former  weekly 
owner/publisher  adept  at  ad  sales,  lay¬ 
out,  editing,  writing,  photography.  Good 
manager,  self-starter.  Now  operating 
photo/ad  agency,  but  miss  excitement. 
Zones  3,  4,  5.  6.  Paul  (318)335-3738 
days  or  335-3496  nights. 


EXPERIENCED  COUPLE  wants  to  run 
your  weekly  paper.  Buyouts  also  consi¬ 
dered.  Please  send  information  to  Box 
9241,  Editor  &  Publisher. 


Need  a  GENERAL  MANAGER  that  is  a 
real  trouble  shooter,  who  can  reorganize 
your  business  and  make  it  function  at  top 
e'ficency?  22  years  experience- 
newspaper-Shopper-Commercial  Print¬ 
ing  production.  (217)235-7108  days 
(217)235-4757  evenings  ask  for  Jim. 


CIRCULATION  MANAGER  seeks  posi¬ 
tion  on  small  or  medium  daily.  Strong  on 
service  and  promotion.  Prefer  Zones 
8&9  but  will  consider  other  zones.  Box 
9266,  Editor  &  Publisher. 


Need  a  Circulation  Director  who  can 
make  the  numbers  happen  in  your  mar¬ 
ket?  1 5  years  experience  on  50k-650k 
newspapers.  Solid  career  record  of  suc¬ 
cesses  in  a  progression  of  difficult  chal¬ 
lenges.  Background  includes  single 
copy,  home  delivery,  NIE,  training,  sales 
promotion  and  department  manage¬ 
ment.  Strong  on  budgets,  computers, 
audits  and  postal.  Superoir  verbal  and 
written  skills.  A  family  man  looking  for 
nice  place  to  raise  same  and  good  place 
to  work  hard. 


Strong  middle  manager,  seasoned-all 
phases  circulation,  seeking  challenging 
position.  Box  9191,  Editor  &  Publisher. 


DATA  PROCESSING 


EXPERIENCED  Sll  System.  Engineer 
desires  system  management  position. 
Excellent  references.  Box  9284,  Editor 
&  Publisher. 


EDITORIAL 


ARTS/ENTERTAINMENT  WRITER  with 
10  years'  experience  in  features,  profiles 
and  reviewing,  seeks  position  on  estab¬ 
lished  weekly.  Zone  1,  2,  3  or  9.  Box’ 
9290,  Editor  &  Publisher. 


AWARD  WINNING,  versatile  writer  with 
four  years  newsgathering  experience. 
Strong  copy  editing,  headline  writing, 
page  design  and  photography  skills. 
Seeks  position  with  highly  competitive 
daily  in  Zone  2, 1  or  5.  Box  9223,  Editor 
&  Publisher. 


DO  YOU  NEED  A  SPORTS  EDITOR  who 
can  write,  beat  deadlines  and  get  the 
most  out  of  a  staff,  large  or  small?  I'm 
your  man.  Eager  to  relocate.  Box  9211, 
Editor  &  Publisher. 


EDITOR,  experienced,  versatile;  prefer 
copy  desk  of  small  metro  that  values 
accuracy  and  clarity.  Box  9304,  Editor  & 
Publisher. 


EXPERIENCED  SPORTS  PERSON 
wants  new  location.  Zones  1-2-3-4-5. 
Not  a  photographer;  writing,  desk,  edit¬ 
ing,  column,  ok.  Box  9269,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER,  wants  re¬ 
porting  spot  on  weekly,  Jim  Fienup,  728 
Chautauqua,  Norman  OK  73069. 


EDITORIAL  WRITER  and  part-time  op¬ 
ed  page  editor  for  respected  East  (^oast 
metro  daily  seeks  editorial  page  and/oi 
op-ed  page  editorship  r  medium-sized 
or  smaller  daily,  f'oc'rate  to  liberal 
views.  East  Coast  an  ;  Rocky  Mountain 
experience.  Box  923 Editor  &  Pub¬ 
lisher. 


HIGH-RANKING  EDITOR  of  one  of  the 
nation's  best  consumer  magazines  seek¬ 
ing  job  of  editor-in-chief  of  solid  con¬ 
sumer  or  trade  magazine  or  head  of  ma¬ 
jor  newspaper's  magazine.  Experience 
incudes  business  and  lifestyle  coverage, 
staff  supervision,  management  of  major 
projects.  Box  9283,  Editor  &  Publisher. 


JOURNALIST  experienced  in  producing 
an  interesting,  well-designed  commun¬ 
ity  newspaper  with  the  sort  of  distinctive 
personality  which  will  attract  readers 
and  advertisers  is  seeking  the  editorship 
•  of  a  weekly  newspaper  in  New  York,  New 
Jersey  or  Connecticut.  Write  or  call: 
Michael  Foltz,  652  West  163  St. ,37, 


New  York  NY  10032:  (212)928-1640. 
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NEWSMAN,  20  yearsall-around  reporter 
and  copyreader  one  year,  all  on  the  same 
mighty  middleweight  in  state  capital 
city.  Want  a  crack  at  the  big  time.  Lucid, 
fast,  accurate.  Academics  solid.  Favo¬ 
rite  writer  Raymond  Chandler.  Box 
9226,  Editor  &  Publisher. 


PAINSTAKINGLY  ACCURATE  BUSI¬ 
NESS  REPORTER,  award  winner,  seeks 
business  reporting  job  in  Zone  9  maga¬ 
zine  or  medium-sized  daily  newspaper. 
With  more  than  two  years  experience,  I 
have  the  initiative  to  dig  for  stories  plus  a 
clear  writing  styie  that  incorporates  a 
fine-tuned  sense  of  language.  If  you  be¬ 
lieve  that  business  stories  should  be 
more  absorbing  and  more  than  dusty 
back  page  filler,  you  might  profit  from 
my  services.  Send  inquiries  to  Box 
9253,  Editor  &  Publisher. 


QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds, 
delights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  special¬ 
ties.  Box  9195,  Editor  &  Publisher. 


MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily  or  large  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  of  Box  9200,  Editor  &  Pub¬ 
lisher. 


NEWS/CITY  EDITOR 
Ethics  and  local  news  are  keywords  to 
this  workhorse  with  four  years  reporting, 
one  year  leadership  worii.  Prefer  small- 
medium  paper.  Zone  9, 8.7, 5.  Limitless 
ideas,  exemplary  skills,  awards,  proven 
team  motivator,  know  libel  law,  dedi¬ 
cated  journalist.  Call  (612)  331-7167 
message. 

SEASONED  EDITOR  with  newsletter, 
magazine  and  newspaper  experience 
available.  Highly  developed  skills  across 
the  editorial  spectrum.  Supeniised  both 
staff  and  freelance  correspondents. 
Accustomed  to  working  in  competitive 
environment.  Write  or  call:  Bill  Mullins, 
2400  Westheimer  (317E),  Houston,  TX 
77098,  (713)  961-5660  or  (713)  528- 

0125. _ , 

SPORTS  COPY  CHIEF  at  major,  quality 
metro  seeks  sports  editor  job.  Two-time 
APSE  Best  Section  winner  while  sports 
editor  at  40,000  AM.  Box  9232,  Editor 
&  Publisher. 


SKILLFUL.  EXPERIENCED  WRITER, 
thorough,  reliable  reporter,  diligent  re¬ 
searcher,  self-starter,  seeks  newspaper 
post.  (212)  666-8990,  evenings,  week¬ 
ends. 


Solid  newspaper  pro  want  to  write.  12 
years  major  newspaper  experience. 
Giants  beat,  Yale  football,  motorsports 
editor,  columns,  features,  layout,  edit¬ 
ing  and  heads.  Moving.  S^king  Califor¬ 
nia  job.  Bill  Moore,  34  River  Colony, 
Guilford  CT  (203)453-9365. 


SPORTS  EDITOR/COLUMNIST 
Assistant  sports  editor,  36,  with  30,000 
daily  wants  new  challenge.  Top  writer, 
idea  man.  Community  minded.  Box 
9310,  Editor  &  Publisher. 


WRITER 

Lifestyles  editor,  columnist,  features 
writer,  promo  writer  and  general  facto¬ 
tum  desires  challenge  and  change  of 
scene.  VDT/photo/etc.  Very  creative, 
productive,  gifted  writer.  Ideal  new  posi¬ 
tion  would  be  on  magazine,  special- 
target  publication  or  quality  PM  paper  in 
Zones  3-4.  Government  agencies  wel¬ 
come.  For  more  information  please  reply 
Box  9263,  Editor  &  Publisher. 


FREELANCE 


MISL,  AHL,  CBA  -  Baltimore-based 
stringer  gives  your  road  copy  more  than 
the  score.  Beat  experience  backed  up  by 
solid  clips.  TRS-80  Model  100  equip¬ 
ped.  Pete  Kerzel,  (301)  744-5303. 


PHOTOJOURNALISM 


PHOTO  EDITOR/DESIGNER/ 
PHOTOGRAPHER.  Raw  talent,  good 
taste,  needs  seasoning  and  heat,  ^rve 
alone  or  in  a  graphics  stew.  Box  1884, 
Denton,  TX  76202. 


PRESSROOM 


SEEKING  NEW  CHALLENGE.  20  plus 
years  offset  pressroom  experience.  10 
years  management,  including  USA  TO¬ 
DAY.  Excellent  references.  Zones  3,  4  or 
southern  Zone  5.  Reply  Box  9277,  Edi¬ 
tor  &  Publisher. 


PHOTOGRAPHER 


Award  winning  photographer  14  years 
experience  on  mid-size  dailies,  (insis¬ 
tent  producer,  strong  color  background, 
management  experience.  Seeking  posi¬ 
tion  in  family  oriented  community. 
Zones  3,  4,  6.  (904)237-8117. 


PHOTOJOURNALIST;  just  out  of  college 
looking  for  position  with  daily  or  maga¬ 
zine.  ()ver  four  years  experience  with  da  i- 
ly  while  in  collie,  two  internships,  good 
references.  Quality  work,  color/bw,  D^i- 
cated  to  profession,  hard  worker,  port¬ 
folio  available.  Box  9239,  Editor  &  Pub¬ 
lisher. 


SHOP  TALK  AT  THIRTY 


Copy  editing  in  the  iand  of  Shakespeare 


By  Jeannette  Belliveau 

“WANTED:  Copy  editor  familiar 
with  1950s  production  technique. 
Must  be  bilingual,  familiar  with  cor¬ 
rect  titles  for  bishops  and  noblemen. 
Sense  of  humour  (sic)  essential." 

An  advertisement  like  this  might 
have  prepared  me  for  three  years 
working  on  British  newspapers. 
When  I  left  a  suburban  Washington 
daily  in  1982, 1  had  no  idea  that  funny 
British  spellings  would  be  the  least  of 
my  new  worries. 

Marriage  to  an  Englishman  took  me 
to  the  UK,  and  I  was  thus  eligible  to 
work  there.  I  switched  from  my  orig¬ 
inal  specialty,  reporting,  to  copy  edit¬ 
ing,  where  there  is  a  chronic  shortage 
and  fewer  barriers  to  foreigners.  In 
fact,  at  some  of  the  publications  I 
worked  for,  the  natives  were  outnum¬ 
bered  by  New  Zealanders,  Austra¬ 
lians,  South  Africans  and  the  odd 
Canadian  or  American. 

I  eventually  settled  at  the  weekly 
Surrey  Advertiser.  35  miles  outside 
London  in  the  charming,  historic  mar¬ 
ket  town  of  Guildford.  I  had  a  lot  of 
unlearning  to  do:  modular  layouts  and 
“Anaericanisms”  were  highly  suspect 
to  the  conservative  “chief  sub¬ 
editor,”  my  boss  on  the  copy  desk. 


IVe  were  in  the  Stone 
Age  technologically. 
Video  display  terminals? 
None  were  expected  for 
the  next  decade.  In  fact, 
the  only  electric 
typewriter  in  the  building 
belonged  to  the  editor’s 
secretary. 


We  were  in  the  Stone  Age  techno¬ 
logically.  Video  display  terminals? 
None  were  expected  for  the  next  dec¬ 
ade.  In  fact,  the  only  electric  typewri¬ 
ter  in  the  building  belonged  to  the  edi¬ 
tor’s  secretary.  That  left  the  reporters 
tapping  away  on  manual  machines. 

And  we  “sub-editors”  relied  on 
that  tried-and-true  Chinese  inven¬ 
tion — pen  and  paper.  We  handwrote 
our  headlines  on  half-sheets  of  paper. 
I  may  be  the  only  31 -year-old  Amer¬ 
ican  journalist  who  first  learned  com- 
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Jeannette  Belliveau  holds  a  copy  of  the 
Surrey  Advertiser  outside  the  newspaper's 
offices. 

puter  coding  for  text  (in  Washington) 
and  then  switched  to  the  old  proof¬ 
reader’s  marks  for  caps,  deletions, 
centering  and  so  forth  (in  Surrey). 

In  contrast  to  the  post- 1979  stam¬ 
pede  to  VDTs  in  America,  Britain  is 
hamstrung  by  the  powerful  typeset¬ 
ters’  union,  the  National  Graphical 
Association,  which  opposes  new 
technology  as  a  threat  to  members’ 
jobs.  An  evening  paper  in  Portsmouth 
is  the  only  one  struggling,  with  well- 
publicized  union  difficulty,  to  imple¬ 
ment  screens  in  the  newsroom. 

It  irritated  me  that,  in  1985,  we  still 
laboriously  counted  each  word  in  a 
story  to  determine  its  length,  and  mis¬ 
read  or  sloppy  handwriting  could  lead 
to  printers’  errors.  Matters  were  not 
helped  by  an  advertisement  in  the  UK 
equivalent  of  Editor  &  Publisher  for  a 
copy  editor  on  a  new  technology 
paper.  .  .in  Papua  New  Guinea.  I  felt 
Britain  was  possibly  becoming  the 
world’s  most  backward  country  in 
newspaper  production. 

Yet  there  were  compensations. 
Less  eyestrain.  Greater  discipline  in 
writing  headlines  to  fit,  without  a 
machine  to  shrink  them.  With  no 
bulky  screens  to  stifle  conversation, 
the  “subs  table”  was  often  like  a  din¬ 
ner  party;  tablecloths  and  candle¬ 
sticks  would  have  completed  the 
mood. 

There  is  also  a  certain  satisfaction 


in  doing  things  the  old,  handcrafted 
way.  Perhaps  we  were  stonema¬ 
sons  in  an  age  of  prefabricated 
houses. 

And  no  one  ever  cried,  “The  com¬ 
puter  is  down.”  (In  Britain,  this  is 
replaced  by,  “The  union  is  walking 
out.”) 

The  old-fashioned  production  tech¬ 
niques  were  matched  by  an  equally 
traditional  insistence  on  excellence  in 
language.  The  people  in  our  news 
pages  never  scoped  out,  checked  out, 
met  with,  visited  with,  or  committed 
other  verbal  atrocities,  grammar- 
wise,  or  stuff  like  that. 

One  quickly  learns  what  offends  the 
British  ear,  and  it  is  anything  that 
smacks  of  Valley  Girl  talk.  Adjectives 
like  cute,  neat,  great,  weird,  gross  and 
quaint  are  best  put  in  cold  storage  un¬ 
til  one’s  return  Stateside.  The  average 
Briton,  and  journalists  especially,  is 
quite  articulate  and  boasts  a  precise 
and  wide-ranging  vocabulary. 

I  found  myself  able  to  keep  up,  in 
the  land  of  Shakespeare,  only  be¬ 
cause  of  rigorous  grammar  training  by 
the  nuns  of  my  elementary  school 
years. 

A  New  York  friend,  editoral  direc¬ 
tor  of  a  chain  of  newspapers  and  him¬ 
self  an  Anglophile,  wondered  how  he 
would  cope  in  my  shoes.  “I’m  not 
well  educated  enough  to  go  over  there 
and  work  as  a  copy  editor,”  he  con¬ 
cluded. 


Even  the  news  was 
markedly  different.  In  the 
picture-postcard  villages 
and  winding  country 
lanes  of  affluent  Surrey, 
stolen  garden  shears, 
church  fetes  and  golden 
weddings  were  more 
common  than  murder  or 
assault. 


It  certainly  takes  a  lot  of  adapting. 
British  spellings  are  only  the  first  ob¬ 
vious  difference.  Vocabulary  is 
markedly  different:  if  you  have  a  run 
in  your  stocking  at  JFK  Airport,  it 
becomes  a  ladder  in  your  tights  once 
you  land  at  Heathrow.  Newspaper 
jargon  is  unrecognizable:  a  jump  is  a 
turn,  a  bullet  a  blob,  a  sidebar  a  break¬ 
out,  a  slug  a  tagline  and  even  editing  is 
subbing. 

I  am  firmly  convinced  that  British 
(Continued  on  page  33) 
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When  your  company  or  business 
depends  upon  payments^lue  in  order  to 
m^e  do,  then  you  are  long  overdue  for 
Pre- Authorized  Drafts  from  Deluxe. 

PA.D’s  (as  we  like  to  them)  mean 
an  end  to  monthly  billing  statements. 
Because  your  customers  simply  authorize 
monthly  payments  or  donations  in  ad¬ 
vance.  You  deposit  the  drafts  (PA.D.)  when 
the  payment  is  due  just  like  any  check. 
Your  account  is  credited  as  easy  as  that. 

No  postage.  No  “late  payment”  mailii^s. 
And  a  substantial  reduction  in  overall 
collection  costs. 

Just  as  important,  when  you  use 


Pre-Authorized  Drafts  from  Deluxe,  you 
have  a  clearer  look  at  your  Cash  Flow 
picture.  Because  you  can  more  accurately 
predict  it  rather  than  make  an  educated 
guess.  And,  when  you  use  PA.D’s  from 
Deluxe  you  get  the  leader  in  the  business 
of  financial  forms  printing.  Which  means 
all  the  accuracy,  flexibility,  speed  and 
reliability  that  you  require  no  matter  what 
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the  size  of  your  company  or  organization. 

Call  for  our  fr^  booklet  “Finally,  A 
Solution  for  the  High  Cost  of  Collections!’ 
All  you  have  to  do  is  call  1-800-426-0539 
(in  Mich^^,  call  1-800-482-4893).  Wei 
drop  it  in  the  return  mail  right  away.  Then, 
barring  rain,  sleet,  snow,  or  gloom  of 
night,  ybu  should  have  it  in  your  hands 
in  a  couple  of  days. 


DELUXE 


Rxrns  Division 

Deluxe  Check  Printers,  fric. 


IMAGINE 
WHAT  HAPPENED 


TO  THE  FIREMAN. 


Less  than  a  year  ago,  if  you  were 
to  go  to  work  for  the  Rttsburgh 
Fire  Department,  you'd  be  playing 
with  fire. 

And,  chances  are,  you'd  get 
burned 

Because,  as  Andy  Schneider  of 
The  Pittsburgh  Press  reported,  fire¬ 
fighters  in  that  city  were  being 
injured  at  a  rate  four  times  greater 
than  the  national  average.  And 
those  injuries  were  blamed  directly 
on  the  absence  and  misuse  of 
proper  equipment. 

Rfty  percent  of  the  city's  978 
firefighters  wore  rubber  coats  that 
burned  or  melted  in  high  temper¬ 
atures.  Hundreds  wore  rubber 
gloves  that  caused  severe  steam 
burns.  And  more  than  ninety  per¬ 
cent  had  no  face  shields  on  their 
helmets. 

Immediately  following  Schneider's 
story  Rttsburgh's  mayor  conducted 
a  full-scale  investigation  and,  within 
a  week,  issued  orders  for  new  safety 
regulations;  new  safety  equipment, 
and  the  establishment  of  an  execu¬ 
tive  safety  committee  to  restmcture 
and  modernize  the  department. 

And  today  because  Andy 
Schneider  did  his  job  Rttsburgh's 
firefighters  will  be  safer  doing  theirs 

Action.  The  Spirit  That  Moves  Us 
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